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Twenty-five 
years ago 


Six,—I note an item, under the 
heading, “Twenty-five Years 
Ago” (March 10), which reads : 
“A new national paper—The 
Sunday News—was launched.” 

This is incorrect, as in 1919 
Lord Dalziell purchased, on be- 
half of a group, Lloyd's Weekly 
News and the Daily Chronicle, 
and one condition, I understand, 


THIS WEEK 


Copytaster on how to — to 
holiday planners, page 7 


NEXT WEEK 


Special feature on overseas 
exhibitions. 


was that the name of Lloyd's 
should be withdrawn from the 
heading after five years. 

In 1919 the paper was renamed 
Lloyd's Sunday News, and later 
the name of Lloyd’s was dropped, 
the title changing to the Sunday 
News, which was incorporated 
in the Sunday Graphic in 1930. 

E. HULL. 
Acre House, 
69-76, Long Acre, W.C.2. 

{Mr. Hull is right. On March 
16, 1930, the “Sunday News” 
changed its format. It was 
described as a “new” paper, but 
that was presumably part of a 
campaign for “the paper that is 
going to make _history.’— 
Eprror.] 


One solution 


Sin—The chairman of the 
Building “~cieties Institute, Sir 
Bruce * serley, 1s puzzled by 
the increase in savings. Appar- 
ently, building society investments 
have increased by £219 million. 

Could the solution to the 
mystery be that it pays to adver- 
tise? 

F. W. Jerxins 
Oxtoby Way, 
London, S.W.16. 


To The Editor .. 


The cigarette 
yardstick 


Sm,— During the past 12 
months cigarettes and tobacco 
appear to have become the yard- 
stick by which some copywriters 
measure the value of their clients’ 
goods. 

Almost an everyday saying 
now is “You could afford this for 
the cost of a cigarette a day. 

It is somewhat remarkable that 
it is not copy advertising the 
necessities of life which uses this 
form of appeal but that in respect 
of items which have a restricted, 
even a once-in-a-lifetime, sale. 
Television, washing machines and 
other electrical gadgets are high 
on the list, and when tied to the 
hire-purchase scheme the two- 
pence-a-day saved on an odd 
cigarette has become an irre- 
sistible tie-up. All the same, a 
gas-poker once was the feature of 
such an advertisement. 

And who are the most flagrant 
users of this form of rather 
thoughtless advertising? None 
other than the nationalised indus- 
tries if one is to believe the 
reports of protests against them. 

One of the gas boards was 
the gas-poker culprit. In this 
particular case the local retail 
tobacconists complained that 
such advertising, linked as it was 
to the cost of a cigarette, tended 
to diminish their sales. The reply 
stated that the advertisement 
merely illustrated how much the 
item would cost the consumer. 
There was no reason to be 
deduced why smokers should 
curtail tobacco consumption. 

It remains to be asked whether 
the substitution of “For the cost 
of a twopenny bus ride” would 
have appealed to the copywriter ? 
Probably not, because the in- 
tended customer would not be 
tempted to walk that extra dis- 
tance each day even for a gas 
poker. 

Derrick ALAN. 


Bromiley, Kent. 


Pleasing the 
advertiser 


Sm, — T. Waddicor’s article 
(Apvertiser’s Weekty, March 
17) merely licks an old sore on 
the body politic of agency adver- 
tising. I myself aired the same 
views in your journal 20 years 
ago, observing that “the moment 
an agency copywriter gets the 
idea that the client is a copy- 
tasting old so-and-s«_ he takes his 
eye off the ball (the consumer) 


ae 


q 


Walkers 


_ (showeara 


MANCHESTER 


and starts writing copy not to sell 
the public the goods but to sell 
the client the advertising.” 

And what's more, needs must, 
while rival agencies pour their 
dulcetries on to the client’s desk 
and (while advertising is divorced 
from selling) the only way the 
client’s agency can show it’s on 
its toes is by sending the client 
occasional drafts of new ads. 

The whole fault lies with the 
commission system, which makes 
the agent, in the client’s esteem, 
a contractor, instead of, as the 
modern practitioner really is, a 
business expansion counsellor. 

BARRINGTON BREE. 
Piccadilly, W 


Who needs that 


education ? 


Sm,—What T. Waddicor told 
the joint meeting of the Adver- 
tising Managers’ Association and 
their guests, the Creative Circle 
(ADVERTISER'S WEEKLY, March 
17), that the advertiser was unable 
to select the right tune for his 
pipers to play, needed saying and 
should be given the widest pos- 
sible publicity. 

As all advertising practitioners 
know, many managing directors 
are woefully ignorant of even the 


first principles of planning an 
advertising campaign. Admittedly 
our newspapers contain mainly 
good advertisements, most of 


which are units in well-planned 
and directed campaigns, and it 
would seem that at some time the 
directors of these successful firms 
have learnt their lesson and 
decided to leave the intricate 
business of their company’s adver- 
tising to the experts. 

The tragedy of course is, that, 
for every one large and successful 
national advertiser there are 
several firms who, because of the 
ignorance and wrong-headedness 
of their board of directors have, 
after experiments of their own 
devising, decided that “ advertis- 
ing does not pay.” That is why 
one meets otherwise intelligent 
company directors who condemn 
advertising. 

With all the talk that there is 
of education about advertising, 
one cannot help feeling that more 
should be done to create a clearer 
understanding of what the word 
“advertising” implies, among 
company directors, and (can one 
whisper it?) those sometimes 
over-influential back room boys, 
the company secretaries. 

F. HUGHES-FREELAND. 
Baker Street, 
_ London, Ww.l 
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Trade press 
* 7 
opinion 

Sir,—The influence of your 
journal is considerable. 

A short while ago you pub- 
lished a letter of mine dealing 
with the subject of the under- 
advertising of quick frozen pro- 
ducts. This letter was seized by 
the editor of the industry's lead- 
ing journal, Quick Freezing, and 
gave him the main subject for a 
February leader. 

You will see with interest that 
the general line I took in the letter 
has been well sustained. 

MONTAGUE SLINEL 
Wadebridge 

[Mr. Slinel suggested that the 
quick-frozen food market was 
one in which advertising should 
prepare to play a big part; a 
later correspondent pointed out 
that Birds Eye were already heavy 
advertisers in this field. The 

“Quick Freezing” leader said that 
Mr. Slinel’s suggestions should be 
closely examined. His policy of 
heavy advertising to face strong 
competition was one which the 
journal had often advocated, and 
far greater advertising efforts 
must be made if the industry was 
to sustain and increase its present 
momentum.—EbDITor. } 


Remember the 
regulars 


Sir,—In a recent article on 
“The Media Department,” H. A 
B. Lee maintained that a flat rate 
should be adopted by all pub- 
lishers, and the series discount 
abolished. Surely, however, ad- 
vertisers should be given some 
encouragement to plan and book 
ahead, and produce attractive 
display advertisements; and natur- 
ally the publisher likes to give 
some benefit to his “regular 
customers.” 

M. E. MIeVILLe. 
Cheiron Press Ltd., 
London, W.l. 
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takes another step forward to-day! Readers and advertisers alike 
will benefit from the exceptional value of this splendid issue, 


2,247,716 


AUDITED NET SALE (jJULY-DEC 1/954) 


STUART MANDER, ADVERTISEMENT DIRECTOR, GEORGE NEWNES LTD., TOWER HOUSE, SOUTHAMPTON ST. LONDON, W.C.2. TEMPLE BAR 4365 (40 LINES) 
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The Case of the Advertising Frog 


“ Brekekek koax koax ! ” 


“What is that extraordinary sound?” asked the 
little girl, sitting up in bed. 


“It is the edible frog, my dear,” replied her 


governess, “ half a mile away in the marsh.” 
* 1 do not like his call,” said the little girl. 


“He is not calling to you,” explained the 


governess. “He is advertising his presence to—er 


other frogs.” 


“ Advertising—like those 


advertisements in the 
Countryman?” asked the little girl. 
“ Exactly.” said the governess. “ But remember 


you and | and your parents like the Countryman, 


and thus are pre-disposed to trust and enjoy the 
advertisements in it—many of which are specially 


written for people like us.” 


asked : the 


“Are there many of us, then?” 


little girl. 

“This family, and the Phillipses, and old Lady 
Roe and cousin Maud and some 800,000 others,” 
smiled the governess. 

“ That’s an awful lot of readers for such a quiet- 
looking magazine,” the little girl mused. 

“ Brekekek koax koax!” remarked the frog, and 


his advertising proved, like that in the Countryman, 
extremely successful. 


The Countryman 


JOHN L. VERRINDER, ADVERTISEMENT MANAGER, ‘THE COUNTRYMAN’, 10 BOUVERIE STREET, LONDON, F.C4 


PHONE: CENTRAL 916! 
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‘The ‘Times’ protests 
at newsprint plan 


MEETING WITH NEWSPRINT SUPPLY CO. 
TOMORROW: BID FOR AGREEMENT 


HE attitude of “The Times,” forthrightly expressed in a 
leader yesterday (Wednesday), is threatening to hold up 
the voluntary newsprint rationing scheme. 

The scheme, outlined in a Newsprint Supply Company 
statement published at length on page 719, would remove 
Government controls and permit an increase in imports. 

It has been made clear by the Board of Trade that there will be no 
extra imports if newspapers do not agree to the proposals 


The Times described this as 
“really outrageous.” Its leader 
stated The time has come for 
the newspapers to be given 
genuine freedom.” 
ADVERTISER'S WEEKLY 
stands that The 
standing out 


under 
Times alone is 
against the new 
e. but that negotiations are 
proceeding There is to be a 
mecting between representatives 
of the Newsprint Supply Co. and 
The Times tomorrow (Friday) 


ne 


No comment 


Francis Mathew, manager of 
The Times, refused to comment 
on developments He _ also 
declined to state when his news- 
paper intended to implement its 
plan to print on mechanical 
papers 

If the Government can be con- 
vinced that there is sufficient sup 
port from the publishing industry 
to make the scheme workable 1! 
will come into operation by the 
middle of the year 

The result will be gradually in 
supplies until rationing 
has entirely disappeared by 1958 

Periodicals as well as news 
papers would benefit from the 
new scheme. Publishers such as 
Hulton, Newnes and Odhams at 
present get supplies only from 
home mulls The new arrange- 
ments would give them a modest 
share of imports 

F, P. Bishop, MP, general 
manager, Newsprint Supply Co 
said yesterday The scheme is 
t the ‘second reading’ stage. It 
have general ap- 


creasing 


st has to 


proval 


@ Continued in Stop Press 


1,000 DELEGATES 
TARGET FOR 
AA CONFERENCE 


Registration forms for this 
years Advertising Association 
Conference, at Brighton, Thurs- 
day to Sunday, May § to 8. will 
be sent out next week 

The target is a record atten- 
dance of more than 1,000. Heavy 
bookings have already been re- 
ported by Brighton hotels 

In a message to ADVERTISER'S 


WEEKLY (page 726) John I 
Verrinder, chairman of this 
years AA Conference Com 


mittee, says that he regards the 
event as “one of the most signifi- 
camt in the history of our 
industry.” 

See Comment—page 724 ; Con- 
ference business programme— 
pages 758-9. 


McConnell award 
—for McConnell 


Charles E. McConnell, chairman 
of McConnell’s Advertising Service 
Ltd.. Dublin, is to receive the 
McConnell Award for 1955 for 
outstanding services to advertising 
Mr. McConnell hjmself presented 

this trophy a 


Re cre eT ; aske t to 
™ Dublin's Ad 
Ss , ¢ 


vertising -Press 
Club = three 
years ago 
There has been 
only one other 
recipient. Mr 
Met onnell 
founded his 
agency in 1916 
after long ex- 
perience in 
Bprint. It now 
has associated 
companies im 
Newcastle, and 


London, Derby, 
Colwyn Bay. 


Interest confirmed 


The Birmingham Gazette and 
Despatch Ltd. and the Birming 
ham Post and Mail Ltd 
confirmed that, subject to agree 
ment on final arrangements now 
being made, they will be taking 
i financial interest in the Asso 
ciated Broadcasting Co., Lid 


nave 


Jubilant Joop 


Joop Geesink, w produces 
his puppet films for Great Britain 
exclusively im association with 
Pearl and Dean Ltd., has received 
one of the five Sylva Awards 
given in America ¢a year for 


the best commercial TV spot 


50 hours a week 


of commercial TV 
The ITA, the BRC and the 


Postmaster General have 
reached agreement on hours 
of television transmissions 


Maximum number of hours of 
actual broadcasting will be 
3S hours during Monday to 
Fnday and 18 hours for Satur 


day and Sunday 

On Monday to Friday there 
will be a maximum of eight 
hours on any one day Broad 


casting will not start befs 


Ya go on after Il p.m 

There will be a closed px Th 

from 6 p.m. to 7 p.m, and not 
nore than two hours broad 
ing belore | p.m 

On Saturday and Sunday th« 
will be a maximum of ht 
hours on Saturday and 7} hours 
on Sunday Broadcasting on 
Saturday will be permitted 


Vast 


between the same hours as for 
Monday to Friday, but on 
Sunday only between 2 p.m 
ind I] pm. with a closed 
period from 6.15 p.m to 
7.30 p.m. and a change of pro 


gramme al 


7.45 pm 


1d condition 


A clause in the one-year con 
ract between Sir John Barbirolli 
and the Hallé Orchestra and 
Associated Rediffusion Ltd 
under which they will give a pre 
gramme on alternate Mondays 
from mid-October onwards, 
ensures that Sir John and the 
Hallé w not be 
with advertising 


both 


associated 
unsuitable to 
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No decision on | 
TV studios | 


Consideration of an applica- 
tion by Sidney Bernstein's 
Granada commercial TV or- 
ganisation to build television 
studios on a site of four acres 
off Deansgate, Manchester, 
was deferred by the Man- 
chester town planning com- 
mittee last week. 

The cost of the studios has 
been estimated at £500,000. 


Pye mail shots 
for adaptors 


A leaflet describing their tele- 
vision adaptor designed to enable 


owners of Pye’s tunable television 
receiver to have 13-channel tun 
ng without the expense of a new 


set is to be sent by Pye Ltd., to 
owners of their V4, V4C, V7, 
V7CD and V7CDL receivers with- 
n the service area of the new 
London ITA stations. 

Pye have also offered to over- 
print letterheads with a 
direct mail letter urging viewers 
to acquire the new adaptor unit 
as soon as possible 

The Type 47 adaptor unit in its 
brown plastic case measures 7 in. 
by 5f in. by 4} in., and costs 64 
guineas (fitting extra) 


dealers 


On-the-spot 
dubbing 


New equipment for showing 
TV films to clients which enables 
the commercial to be dubbed or 
redubbed on the spot has been 
installed at Willing’s Press Ser 
vice Ltd 

It has been designed by one of 
their chents, the British Victor 
Division of BE. K. Cole Ltd., and 
consists of a silent running pro 
jector which back-projects on to 
a screen built into a television 
cabinet 

The lighting has been modified 
to achieve a similarity to actual 
television viewing 

When dubbing is required the 
actual! film takes the place of the 
tape normally used for recording 
A gadget in the projector deletes 
any part of the commentary not 
required 


ry” . . 

rraining school 

Associated Broadcasting Co 
are proposing to run a school for 
training writers for commercial 
'V. This was stated by Howard 
Clewes, the company’s script 
editor, at a meeting of the free- 
lance section of the Institute of 
Journalists 

Writers for programmes, Mr 
advised, should form 
themselves into teams rather than 
act as individuals. There would 
be a big market for series rather 
than for serials. 


Clewes 


716 


To pay—or 
be paid? 
ask ASFP 


The question of when a docu- 
mentary film becomes an adver 
tising film is now being asked by 
the Association of Specialised 
Film Producers. They have ap 
proached the Associated Broad 
casting Co., Ltd., and Associated 
Rediffusion Ltd. expressing sur- 
prise that in their lists of adver- 
tisement rates, published last 
week, they have included sub- 
stantial charges for the showing 
of documentaries 


The ASFP states: “It has 
always been our understanding 
that documentaries would be 


transmitted from ITA stations. 
not as advertisements, but as part 
of the programme, and that they 
would be acquired by the pro- 
gramme contractors in the same 
way as other programme material 


“Indeed, the Television Act. 
1954, provides for the inclusion of 
such films, as part of the non- 
advertising programme 


“Documentary films of this 
kind are regularly transmitted by 
the BBC television service, who 
in fact. pay for them, and it 
would seem strange for the pro- 
gramme contractors to make a 
charge for showing the same kind 
of film 

“There are, of course, sales 
films of 20 minutes or more in 
length which are made for ‘non- 
theatrical’ showing, but we have 
never understood that films of this 
type would be included in ITA 
programmes We had thought 
that advertising items would be 
much shorter and that, apart 
from ‘shopping guides,” they 
would be of the nature of short 
commercial ‘spots.’ ” 

An Associated - Rediffusion 
spokesman said that his organisa- 
tion is, in fact, prepared to pay 
for documentaries of genuine pro- 
gramme intrest “We should 
only charge if they are advertis 
ing-documentaries and have a 
sales message,” he said 

The ABC attitude is that docu 
mentaries will be charged for 
only when they are used as adver 
tising 


dged the 


Some of the jury w! 
is Roger Proud 


commercials. On the extreme left 


and third from the right Leon Goodman 


‘Jury’ approve TV advertising— 
and will convert sets 


The sort of programme that is 
likely to be shown by commercial 
television was presented on Tues- 
day to a jury of a dozen people 
picked at random e streets” 
and to the press by TV Commer- 


cials Ltd. the co ny with 
which Leon Good Richard 
Meyer, and Harry Alsn Towers 
are associated 

Introduced by Mr. Goodman 
and by Roger Proud who has 
just been appoir nanaging 
director, the prog ne con 
sisted of two hi: ute com- 
mercials for Trex, starring Philip 
Harben, before and after a spy- 
film, “Master Spy duced by 
Mr. Proudlock and ing John 
Loder and Greta Gyot, and a 
“shopping guide ig about 
ten minutes—“At H with Joy 
Shelton” advertis feltonian 
Cream, Windolene a a Parnall 
Ezy-Press ironing m ne 

Trex commercials 

Mr. Proudlock exp ed that it 
had been possible it on the 
Trex commercials iuse they 
had already been vn in the 
Daily Mail Ideal Home Exhibi- 
ton 

Favourable views were ex- 
pressed by members of the 
jury,” who included a clergy- 
man, a husband and wife in show 
busines, an engineer, a students’ 
accommodation Officer, and 
others. The clergyman said that 
he thought the advertising was 


quite effective and very much the 


same kind as was hown in 
cinemas. If advertising had been 
inserted in the film itself, he 
would have found irritating 
Another juryman said that the 


for TV script writers is planned 


What his company needed were 
writers with ideas which they 
could carry through 

Donald Bull, script editor of 
Associated Rediffusion  Litd.. 
agreed with the statements made 
by Mr. Clewes. He told the meet 
ing that he thought that a great 
deal of commercial TV  pro- 
grammes would be filmed 


A. J. Hayward Costa, TV exe 
cutive, Rumble, Crowther & 
Nicholas Ltd., said that, from 


the point of view of the advertis- 


ing. there was not a 
ing for freelance 
moment ; most of the initial work 
would have to be done in the 
agencies themselves. Ideas, as op 
posed to scripts, would be wel 
comed from writers 

Mr. Costa 


writers to 


great open- 
writers at the 


strongly advised 
study the list of 
national advertisers published bv 


Advertisers’ Annual to acquaint 


themselves with the agencies re 
presenting specific firms 


film was better than the average 
shown on the BBC 

About half the members of the 
jury said they possessed television 
sets, and they were unanimous in 
their opinion that they would be 
willing to incur the expense of 
having them converted for com- 
mercial TV. 


The John Murphy Organisa- 


tion was responsible for the 
public relations side of the show 
Film producer, Roger Proud- 
lock, who has become TV Com- 
. 
TV bookings 
Batchelors Peas Ltd. are 
already booking a number of 


one-minute peak-period spots on 
commercial TV. “We are great 
believers in being the first to use 
any new advertising medium,” 
says Colonel Maurice W. Batche- 
lor, chairman of the company. 


mercials Ltd.’s managing director, 
has been a director of the com- 
pany for some time 

During its formative period TV 
Commercials Ltd. had the specia 
list advice of Richard Meyer and 
Harry Alan Towers But the 
time has now come, the directors 
State, for an executive appoint 
ment to cover active management 

Mr. Proudlock, who is 35, has 
had wide experience in commer 
cial television. For the past three 
years he has been making, 
through his own film company, 
series for the American TV 
market. TV Commercials Ltd 
claim that they were the first 
company to be established for the 
making of commercials in this 
country They state that more 
than 30 so far have been made 
including experimental and final 
products which will be screened 
as soon as the new stations begin 
operating 

These commercials cover 
national publications, food pro- 
ducts, cosmetics, haircream, cook- 
ing fats, confectionery and pro- 
prietary medicines 

This week Mr. Proudlock said 
that TV Commercials Ltd. will be 
able to make a commercial for 
£150, but the “top quality one 
minuter™ might cost as much as 
£2,000. The average, he thought, 
would work out at about £400. 
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GOVT. TO 


~ 

BIF move cuts 
press, poster ads: 

s a . . 

Exhibitions up 

Although estimated expen- 
diture on press and poster 
advertising by the Central 
Office of Information for 
1955-56 is lower than for the 
current year, the net total 
estimated expenditure has 
risen by £45,200 to 
£1,425,200. 

Press advertising estimate has 
gone down from £522,350 to 
£497,450, and that for poster 
advert sing trom £74,100 to 
£41,900 A spokesman states 
that these decreases are accounted 
for by the fact that the COI will 
onger be responsible for ad- 
vertising the British Industries 
Fair 

On the other hand. 
have been increased for 

£205,500 - photo- 

£500 to £20,000: 

by £11,300 to 

surveys, by 
to £5S.700: overseas 
SETVICES by £8200 to 
£65.700; and other publicity 

by £1.700 to £38,300 


| 
1 


estimates 
films, by 


£39,400 
£1,450 


press 


} 
social 


Home ads down 
home publicity, the .net 
provided is £741,150, a re- 
duction of £6,750 About two- 
thirds of this sum is for pub- 
licity mainly through press 
advertisements—-for recruiting 
Estimated expenditure on the 
overseas information services of 
the COI ts increased from 
£539,500 to £583,700 Most of 
this additional provision is for 
the implementation of part of 
the recommendations of the 
Drogheda Committee 
be spent on technical 
rial improvements in 
press 
ynwealth 


countries 


For 


sum 


services to 
and 
on the supply 
television in 
and Latin 
ncrease in 
Middle East 
ind South-East Asia 
rder to make further 
ible for these press 
and film services, the provision 
photographs and reference 
ipers has been reduced 
4 sum of £5,000 is included in 
preliminary 


Colonial 


I ns lor 
anada, the 
America 


use on 
USA, 
and on an 
film services for the 
ind South 
In <« 


funds ava 


the estimates for 

expenditure in connection with 

the British participation in the 

{ al and Internationa! 

Exhibition to be held at Brussels 
1958 
Salary estimates have risen b 
£585,300. of which 
stated to he an addi- 
required under the 
rrangement 

The total estimate e.. 
total before appropriations 

sid have been deducted 
bv £1,200 to £1,664,600 


gross 


has 
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SPEND ANOTHER 


Attlee, MP. proposed the toast of the “Daily Herald” at the 
luncheon in the Connaught Rooms last week, to 
paper's 2S vears as a mass-circulation newspaper Six hundred gues 

the luncheon included Labour MPs, Trade Union officials and members of 
the “Daily Herald” staff, many of whom have served the paper for 25 years 
and more. W. Surrey Dane, chairman of the “Daily Herald,” who presided 
is seated on Mr. Attlee’s right. Also in the picture are U. to r.) H. Ainsworth 
(editor The People’), Dame Florence Bevin, A. C. Duncan (chairman of 
Odhams Press), and Sir Vincent Tewson (general secretary of the TU 
vice-chairman of the “Daily Herald’’). 


Book marks 
Meat as gala anniversary 
contest prize To commemorate _ the 


anntversary of the first Daily 
Herald issued by the Daily 
Herald (1929) Ltd., Odhams have 
issued a book, 25 Momentous 


Clement 


celebration mark the 


and 


25th 


Guests of honour at the 
Publicity Club of London's 
— nee yoo Years, by Wilfred Fienburgh 
day) will be Richard Atten- It records the history of the 
borough and Sheila Sim. last quarter of a century as re 

The competition in aid of corded in the columns of the 
NABS will again be a promi- paper from the time when, Ernest 
nent feature of the Gala, and Bevin having raised the money 
among the more unusual for the paper trom the trade 
prizes will be two carcases of unions and the Co-operative 
New Zealand lamb presented societies, Ramsay MacDonald set 
by the New Zealand Meat the presses in motion. Its main 
Producers’ Board. emphasis is on the progress of 

Other prizes, presented by the Labour movement, the Daily 
more than 100 advertisers, in- Herald's contribution being de 
clude a Ferguson television scribed incidentally 
set, a Raleigh cycle, a Butlin Illustrated and wi 1 frontis 
holiday, an air-trip to France piece portrait of Viscount South 
for four, and many others for wood, the book is printed on art 
men, women, and—this year— paper and bound between stiff 
children. ‘ cream boards with gold titling on 
the spine 


+} 


ISMA fighting ‘unfair anomaly’ 


J. H.G 


Lid.), who has been chairman of 


Pearce (Pearce Signs for example, put up an unillu 
minated name sign on his shop 
the Electrical Sign Manufac- facia without going through all 
turers’ Association for the past the formalities of applying for 
two years, has been succeeded by consent, but if he wanted to have 
F. H. Newlands (Claude-General the same sign illuminated he 
Neon Light Ltd.). K. J. Oldham first obtain express consent 
(Oldham Sign Service Ltd.) is the “Everything possible has been 
new vice-chairman and is being done to persuade the 
Ministry to remove this unfan 
anomaly,” he reported 

A new committee had been se 
up by the Association, said Mr 
Pearce, to try to remedy the in 
creasing shortage ! skilled 


must 


In his annual report for 1954- 
SS. Mr. Pearce said that the Asso 
ciation s main fight continued to 
be against the restrictions placed 
on the industry by the advertise- 
ment regulations restrictions 
which. he said, could be easily re labour in the industry. The Asso 
laxed without the slightest harn ciation was also considering in 
lo amenity or public safety troducing a standard apprentice 
ship scheme 


The Association had continued. 
he said, to press in particular for 
the removal of the unfair dis- 
crimination between jlluminated 
and unilluminated signs and Commerce have 

Under the provisions of the a jornt 
specified classes. a trader could 


Advice board 


Wakefield Chambers of Trade 
naugurated 


t advice 


committee t 
sdvertising 


give 


£45,000 ON 


ADVERTISER'S WEEKLY 
i 
COl 


‘Herald’ launch 
new series of 
buying surveys 


A third series of commodity 
reports, dealing with the buying 
habits of housewives, is being 
issued by the Daily Herald to 
national advertisers and advertis 
ing agents 

The first report in the new 
series surveys the market for 
tinned peas and other tinned 
vegetables 

Subsequent reports, 1 be 
intervals between now 
and mid-June, will deal with 
baked beans, breakfast 
washing powders and 
flakes. butter and ma 
health beverages, jellies 
mixtures, custard pow de s 
blancmanges, and soups 

The first report is 
nation-wide random sample olf 
4.960 interviews conducted 
tween September 6 and Oct 
25 last 

The that 
peas (processed or garden) are 
bought by 81 per cent of th 
housewives in the country 
weekly purchases are madk + 


cent 


issued at 


cereals, 


and 


based on a 


year 


report states tinned 


and 


ocessed 

per cent 
purchases at 
terviews, and garden peas for 
per cent 

By far the 
hous wivcs 
pea 
cent) 


largest number of 
buying processed 
buy Batchelors (78 per 

The market tinned 
garden peas 1s more evenly 
brands 


shared by a number of 
largest num 
Batche 
Smediey's (12) 
Hart! 


those bought by the 


ber of housewives being 

lors (13 per cent) 

Lin-Can (i ind 

Grocers’ shops handle the 

of the trade (80 per 
Other 

cluding baked beans) ar mn 

, 


bought by } per cent of tl 


cent) 
tinned vegetables 


country’s housewives althougt 
at the 
and that 
affected by the 

year at which the 
made 

Favourite types of tinned vege 
tables were carrots (43 per cent) 
mixed vegetables (22 per cent) 
and butter beans (17 per cent Ir 
this field the survey found a rela 
tively low degree of brand-con 
sciousness on the part of the 
buyers, 37 per cent not being 
able to remember the brand of 
tinned carrots they last bought 


(See Talking Points, page 724.) 


More for ISBA 


Albion Motors Ltd., Frigidaire 
Division of General Motors Ltd.. 
Hydes’' Anvil Brewery Ltd. and 
the National Milk Publicit 
Council (Inc.) are new members 
of the Incorporated Society of 
British Advertisers 


the report does point out th 
marke! may b 
the figures are 
time of the 
survey 


scasonal 


was 
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Manchester 


Commercial TV expert tells how 
American programmes boost sales 


Club News. 


“Don't undersel! commercia! 
TV Graham Dowson. audienc 
division manager of A. C. Nielsen 
& Co., Ltd., Oxford, told member 
of the Manchester Publicity Asso 
ciation 

Mr. Dowson, who has been asso 


ciated with an organisation operat 


ing a chain of radio and TV sta 
tions across the southern part of 
the United States, said that if h 
had learned anything at all from 
that experience it was that radio 
and TV, used commercially, wer 
without doubt the most powerful 
selling tools for certain classes of 


products 

Quoting the experience of one of 
the largest advertisers in America 
whos product had apparently 
reached saturation pomt in a par 
ticular market, Mr. Dowson said 
“Commercial TV came along and 
they decided to try it They did 
so from the angle of prestige, for 
they did not believe that additional 


saics were possible Nevertheless 
in a few months, they increased 
their business by 23 per cent It 
settled down at an increase of 


14 per cent and this has been main 
tained for the last three or four 
years 


Berks and Bucks 


Rotarians hear 


about advertising 


A delegation from the Rotary 
Club of Reading, led by their presi 


dem, H. P. Mann, visited a meeting 
of the Berks and Bucks Publicity 
Association at the Berkshire Club 
Reading recently They took part 


in a general discussion on the func 
tions and structure of advertising 
The mecting was arranged to give 
the Rotarians an opportunity to ask 


questions and hear expert replies 


given from the floor by members 
of the Association 
In brief... 

Major 1 Ifor Jones has been 


installed as the 
the Cardiff Publicity Club 
Miss Winifred Stacey took the 
chair for ladies’ night at the Adver- 
tising-Press Club in Dublin recently 
The annual public-speaking 
competition of the Publicity Club 
of Leeds for the Dutson Cup will 
take place next Monday A 
recent Canadian Box Social held at 
the Regent Advertising Club raised 


new president o! 


over £7 for charity Highlight 
of the Leicester and Nottingham 
Publicity Clubs get-together was a 


brains trust. . . Assistant educa- 
tion officer of cl Led (Metals 
Division) Rex Strayton, spoke on 
“Relearning to read” at a recent 
of the Publicity Club of 
erhampton.... “Advertising 
brings gaicty to life” Professor J 
Boyd. of Glasgow University. told 
the Glasgow Publicity Club 

The new process of scan engraving 
was John Butler's subject in a talk 


to the Publicity Club of the Cots- 
wolds at Cheltenham Ww. Dd 
Hardie. advertising manager of 


Harrods Ltd., 
“Problems of a 
manager” to the 


of Oxford. 


spoke on the 
store advertising 
Advertising Club 


Coventry 
—— 


Large crowd at 


publicity ball 


Five hundred people attended the 
fourth annual publicity ball on 
invitation from the Coventry Pub- 
heity Association. The ball was 
held at Chesford Grange, Kenil 
worth 

Among those present were repr 
sentatives from the Advertising 
Association, Birmingham Publicity 
Association, and the Publicigy Clubs 
of the Cotswolds, Leicester. and 
Wolverhampton. Guests were wel 
comed by Lt.-Col. G. J. Long, presi- 
dent of the Coventry Publicity 
Association, and chairman P. W 
Thompson 


Publicity 


President of the Coventry 


dissociation, Lt.-Col. G. J. Long 
(standing on the right) with 
chairman P. Thompson and Mrs 


Thompson, meet club guests at the 
publicity ball at Chesford Grange 
Kenilworth 
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Members of the Regent Advertising Club on their outing to Aylesbury to 


Reader's Die 
foreground ar 


) ww,” 


Women’s Ad Clulh 


visit the 
In the 


Awkward question 


Among the quest: asked by 
Dame Edith Evans w she spoke 
to the Women’s Ad sing Club 
of London recently “Where 
were all those wavel s that the 
commercial people going to 
have before they had 2?” Such 
phrases, she said, as Nicisen rating 
“terrified her.” 

Dame Edith wh eminisced 


about her many past 
thanked by Mrs. Mo 
M ss Olive Hirst 


Bradford 


‘TV is not a blow 
lo press ads’ 


esses, Was 
9glan and 


R. D. Chapmar or of the 
Yorkshire Obsery« the Brad- 
ford Publicity 4 ion =_—i that 
although the dev of com- 
mercial TV was tx garded in 
sorne qua te + a lo news- 
paper advertising not think 
that the blow wou fall 

Imber Cu; 

Public speaking from the 
Regent Adv sing (¢ and the 
Publicity Club of Lo 1 meet on 
Monday for the Imb up 


Friday, March 25 


ira Seventh week-end course starts 
Leeds niversit 

THE PUBLICITY CLUB OF LONDON 
annual gala Grosvenor House 
GLASCAW rt mt Y .s mecting 
Dr. A. R. McGregor on ‘General 


Practice Under the National Health 


Schen 

Monday, March 18 

BRISTOL AND WEST PUBLICITY CLUS 

meeting I Ww ‘ Glover ' 
Yrect Mai Advertising Car 

wardines in Baldwin Street 6.30 

pm 

PUBLICITY cu8 oF Lerps publ 

speaking competition Leeds Con 

servative Clut South Parade 

Leeds, I! 6pm 

PUBLICITY CLUB OF LONDON public 

speaking contest with Regent Club 

Waldort Hote 6pm 

SHLP-SERV » teve PMEN ASSOCIA 

TION mecting A. Butlin on 


Management House 
su Street, W.1 7 p.m 
Tuesday, March 29 
ADVERTISING CREATIVE CIRCLE 
Speaker’ Miss D 
Wr tehall Court 


dinner 
Mathieson 4 


645 pm 


PUBLICITY CLUB OF LEICESTER even 
' yur A H Frankiim on 
‘ spaign Plas Ad Educa 

t Centre, Bel © Street. | wer 
pm 

REGEN ADVERTISING s lecture 


P Johnson on Relationship Be 
tween Sales and Advertising Depart 
ment 6.3 pm 


ADVERTISING DIARY 


INST b OF PLU study 
session G A. Durr \oght on 
Press Cuttings for PR Con 
tere Roor I S rooms 
2 Glasshou Sur ‘ 6.0 
p.m 
AMA Open mecting S Robert 
Fraser " Commercia 3 he 
Management House s H Street 


wi 6 pm 
Wednesday, March 


1AMA member night M nagement 

House. & H Street 

ADVERTIS ‘ B OF mect- 

ing Ala Whitw More 

Traps for the Uns City 

Restaura 4 Corr rk Street 

6.4 pm 

Tharsday, March 31 

SOCTETY OF ¥ POGRAP? SIGNERS 

meeting J. W. Ha od on 
Die-Stamping Engra Lectur 

Room Monotvp rporahon 

Fetter Lane, E.C 4 pr 

HULL PUBI! Y Ba 1a| general 

meeting. White House Hotel. $.30 

pm 

PUBLICITY CLUB uF SWOLDS 

mectung Ww I St ord on 
Newspaper Life F Hotel 

Gloucester 1wWpr 

1AMA MANCH BR meeting 

Les t ‘ c I Kev t 

F flectiv Work Queens 


Hotel, Manct 
rUeLicrTy Lus oF EFDS mecting 


ester 61 om 


Northern Hotel, Leeds. 636 p.m 
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" Association's multicolour superhet rotary press 
Reg White and David Cousiland, of 
who escorted the party. 


Reader's 


Glasgow 
Planning is key to 
success in USA 


Detailed approach to planning is 
one of the most noteworthy points 


about advertising in the United 
States, T. W. W. Davie, adver- 
using manager of the North 


British Rubber Company Ltd., told 
the Glasgow Publicity Club 

Giving his impressions of a visit 
to the United States, Mr. Davie 
said that every conceivable approach 
was given its place in the master 
plan. If any details were lacking 
market research swung into action 
Without vital factual information 
would be considered crazy to 
embark on a big campaign. 

American advertisers we 
thorough than us in sales edu 
ind had the same me 
approach to the training of salesmen 
for a sales campaign, he said 


Leeds 


Mayor of Leeds al 


club luncheon 


The Lord Mayor of 
Councillor H. S. Vick 


Leeds 


attended a 


luncheon meeting of the Publicity 
Club of Leeds when Sir Lintos 
Andrews, editor of The Yorkshire 
Post, and vice-chairman of the Press 
Council, spoke on “The Press 
Council 


Peterborough 


First ladies’ day 
draws record crowd 


The Publicity Club of Peter 
borough recently held their first 
ladies’ day in the form of a lun 
cheon at the Angel Hotel. A record 
number of 48 members and guests 
attended the function and heard 
N. R. Field, director of Crane Pub 


licity, Lid.. speak on “How Max 
Factor Sells Allure.” 
Two one-minute American Max 


Factor TV advertising filmlets were 
also shown 


Hull 


Members needed 


Announcing that he would retire 
from the secretaryship of 
Publicity Club at the annual meet 
ing. C. F. Brown told members that 
the club needed new drive for their 
own and Hull's benefit.. They had 
© get more members and under 
take further activities, he said 
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Board of ‘Trade increase newsprint imports 


‘for voluntary plan 


BUT ‘RESTRAINT IS STILL NEEDED’: 
SCHEME TO END IN 1958 


Further information has been issued by the Newsprint Supply 
Co. on the plan for voluntary control by the industry itself 
proposed by the company’s board to end the statutory con- 


trol of newsprint. 


F. P. Bishop, MP, general manager of 


the NSC, describes the plan as “designed to cover an interim 
period, and the first step in an orderly return to complete 


freedom.” 


Mr. Peter Thorneycroft, MP, 
President of the Board of 
Trade, has agreed in principle 
to the plan. His only condition 
of acceptance was that there 
should be sufficient support 
among users of newsprint to 
ensure that the proposals will 
work. 


The agreements necessary to give 
effect to the plan are being pre- 
pared by the Newsprint Supply 
Co., states Mr. Bishop, and will 
be sent out in due course. 


The scheme would remove the 
present Government controls 
over the distribution and 
consumption of newsprint. 
Although supplies of newsprint 
have greatly increased, restraint 
in consumption is still necessary 
because the Government have 
made it clear that complete 
freedom of imports is not yet 
possible, says Mr. Bishop. 


Government approve 


The plan for transfer of control 
has been approved by the 
board of the Newsprint Supply 
Company, the Newspaper 
Society, the Periodical Pro- 
prietors’ Association and the 
Association of Makers of 
Newsprint — approval subject 
to acceptance by all concerned 
of the voluntary restrictions 
which the plan envisages. 


The President of the Board of 
Trade has expressed’ the 
Government's approval, and 
hopes that it may be carried 
through as quickly as possible. 
nder the plan all the existing 
Government orders affecting 
the distribution and consump- 
tion of newsprint will be with- 
drawn. Control over imports 
will remain, but the Govern- 
ment will authorise a minimum 
import of 500,000 tons of news- 
print per annum—S50,000 tons 
more than the present permitted 
limit. 

The smaller newspapers will be 
assured of their supplies. At 
present all weekly newspapers 
(except a few national weeklies) 
are free as regards their paging, 
and their supplies are guaran- 
teed by the licensing system. 
Under the new plan the week- 
lies will continue to be free in 
their consumption, and by 
agreement between the Supply 


Company and the British mews- 
print mills a sufficient bulk 
tonnage will be set aside to 
meet their requirements. 


The large users, the morning, 
evening and Sunday news- 
papers and the national week- 
lies, who together account for 
93 per cent of total consump- 
tion will continue to be subject 
to page rationing, and will be 
asked to sign a new agreement 
with the Supply Company 
which will take the place of the 
present statutory order by 
which paging is now controlled 


The plan includes a provision to 
ensure a fair proportion of sup- 
plies to the periodicals, and the 
periodicals themselves, together 
with the home mills, will be 
responsible for equitable dis- 
tribution. 


A small standing supply commit- 
tee will be set up to deal with 
day-to-day problems as they 
arise. Provision will be made 
for independent arbitration in 
the event of any irreconcilable 
difference between an _ indi- 
vidual newspaper company and 
the Supply Company or the 
committee. 


Suspended contracts 


Many individual contracts be- 
tween the British mills and 
newspaper companies contain 
a provision which would bring 
them automatically into effect 
on the ending of Government 
control. It is an essential fea- 
ture of the plan that these con- 
tracts should continue to be 
held in suspense. 


It is intended that the plan should 
operate up to December 31, 
1958, unless previously ended 
by the agreement of all parties 
concerned. During this period 
the Newsprint Supply Com- 
pany will continue to hold the 
sole import licence for news- 
print. 

Mr. Bishop states that some limit 
on consumption is still neces- 
sary but under this plan the 
industry, through the Rationing 
Committee and the Board of 
the Supply Company, will be 
free to make its own 
as to paging, stocks, etc.. from 
time to time. 


IPR officers 


The first regular meeting of the 
newly-formed Scottish group of the 
Institute of Public Relations 
held in the Carlton Hotel, Edin 
burgh, on March 19. Officers of the 
group are (left to right) Mark M 
Watt (secretary), Capt “ j 
Scotcher (chairman) Hamish 
Mackinven (vice-chairman) and 
P. G. Hunt (press officer) 


was 


Carpet Council's 
£35,000 ‘has 


been trebled’ 


“The corner-stone of 
is national advertising,” 
Clive, promotional 
the International Wool Secre 
tariat, told a meeting of the 
Incorporated Sales Managers’ 
Association last week 

Mr. Clive spoke on “How We 
Sell an Idea to an Industry.” He 
told the inside story of the first 
Carpet Fortnight as an illustra 
tion of how a large 
promotion can be sold 

The first step was to form the 
Carpet Promotion Council, which 
consisted of representatives of 
manufacturers and members of 
the IWS; then a plan that would 
involve 7,000 retailers, 5O manu 
facturers and millions of house 
holders had to be found, he said 

The project then an 
nounced in the and 
travellers’ meetings held 
where representatives were told 
to make the promotion known 
wherever they went 


42 million reached 

When national press advertis 
ing started, an estimated 42 
million people were reached on 
the first day. Posters. tube cards 
and bus fronts were also used, and 
7,000 packs of display material 
and over 2,000 matrices and 
stereos were dispatched 

Speaking of the carpet com 
petition that was organised in 
conjunction with Picture Post, 
Mr. Clive said that it was a 
great success, and in response 
to the £750 cash prizes chased, 
30,000 entries were received with 
in seven days 

The cost of this first campaign 

was somewhere in the region of 
£35,000, but since then we have 
trebled that appropriation,” he 
said 


success 
Dennis 


director of 


collective 


was 
trade press 


were 


- Minister praises 
journal for 
public service 


Some two hundred people re 
presenting politics, the Services, 
road and air transport, the police, 
the press, and engineering 
attended a luncheon held at 
Claridges on Tuesday to com 
memorate the golden jubilee of 
Commercial Motor. They heard 

J. A. Boyd-Carpenter, Minister 
ot Transport and Civil Aviation, 
praise the journal for the way it 
had served the industry and the 
community for SO years; 

Sir Miles Thomas, chairman 
British Overseas Airways Cor 
poration, congratulate Roland E. 
Dangerfield, chairman and 
managing director of Temple 
Press, on the way in which the 
Commercial Motor had gone 
from strength to strength under 
his guidance 

Mr. Dangerfield, after quoting 
the words of one of the journal's 
founder - advertisers-—“We have 
come a long way together”—said 
that the ¢ Motor was 
one of a journals of 
which passed the 
golden jubilee and one its dia 
mond jubilee He claimed that 
the British technical press was the 
finest in the world 

All the guests were presented 
with a miniature facsimile copy 
of the first issue of the journal, 
together with an inscribed paper- 
knife embodying a magnifying 
glass with which to read it, 

Sidney Barton Ltd. were re 
sponsible for the public relations 
side of the function 

The golden jubilee issue of the 
Commercial Motor, published 
last week, carried many tributes 
from leading figures in the motor 
ing industry, and retrospective 
articles with many monochrome 
and colour illustrations. Of the 
approximately 250 pages in the 
issuc, some 190 were advertise 
ments, many of which were linked 
with the paper's jubilee 

Agency moves 

From next Monday, Stephens 
Advertising Service Ltd. will 
occupy larger premises in a fifth 
floor suite of offices at Clarendon 


House, 11-12, Clifford Street, 
New Bond Street, London, W.1 


and 


ommercial 
group of 
five had 
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Television chief 


at PWP... 


F. C. Pritchard, Wood & Partners 
Lid, have appointed as manager of 
their television, film and _ radio 
department, N. E. B. Wolters. H« 
was the founder and editor of the 
TV magazine Television and the 
Viewer, member of th Television 
Sock ty i frequ broadcaster and 
script writer, and the director of a 
number of pre-war film shorts. He 
wa | the original producer of 
the George Mitchell Choir. 


Mr. Wolters, who has been on PR 
work in PWP since 1947, has written 
number of books including 
Modern Make-up for Stage and 


Screen. 

Other members of PWP's telc- 
vision, film and radio department 
are Malcolm Stewart, F. Horton, 
N. Collard and D. C. Harrison, who 
joins the agency on April 1 


& G 


Joho Simmons has been appointed 
‘ on ind film KCCUL! VE it 


& Gotch Advertising Lid 


...and G 


Guide. He joined G & G in Oct 
is depr y TV executive 
ind has been handling closed-circu 
['V productions and documentary 
ims Tor © agency 

He is the son of Jules Simmons, 
managing director of Park Lane 
Films Ltd 


‘ 


* 7 * 

John R. Yates has joined 
Greenlys Litd.. aS a group copy 
head He was previot chief 
copywriter with Smee’s Advertising 


Lid. Earher he was a direct ma 
Wellingts Press 
Advertising Services Lid 
whom he joined from 
Gillies Ltd 


copywriter with 
Postal 


Graham & 


C. A. Halson 


Apply for particulars to Advertisement Manager, Phoenix Building, Berridge Street, Leicester, or 47 Hertford Street, Mayfair, London, W 


C. A, Halson has been appointed 
to the board of Allardyce Palmer 
Lid. He joined the company in 
October, 1940, as accountant and 
in 1944 became space buyer. Later 
he developed the outdoor publicity 
department and in May, 1946. was 
made an executive director. When 
the company was reorganised in 
1949 he was appointed secretary, a 
position which he still holds 

* * * 


G. N. Fisher has joined G. Sirect 
& Co., Ltd.'s copy department. He 
was recently with the advertising 
department of Vacuum Oil, and 
started his advertising career with 
Osborne-Peacock as copywriter 
visualiser at their Manchester office 


Mirror-Pic post 


Alister I. Morison, advertisement 
director of the Daily Mirror and 
Sunda Pictorial, has announced 
that B. S. Leahy has been appointed 
make-up manager of the Sunda 
Pictorial and Woman's Sunda 
Mirror. Mr. Leahy, who came to 
the Daily Mirror in 1938, was trans- 
ferred to the Sunday Pictorial in 
1947 as make-up man under Alfred 
Higgs. 

* * * 


Anthony Russell is returning to 
public relations to take an executive 
post with the John Murphy Organ 
tsatior He leaves the Sunday 


Pictorial, where he has been work- 
ing on special investigations and 
writing captions He started in 
jourr sm with Reynolds News 
ind tween various periods in 


publicity and national press work 
ecame press relations officer at 
head office for the Canadian adver 


ising agency, James Lovick & 
Company 
* * * 


The Monopolies and Restrictis 
Practices Commission with =the 
ipproval of the Board of Trad 
have appointed J. A. R. Pimlott to 
be their secretary in succession to 
William Hughes, who will be return 
ing to the Board of Trade shortly 


N. E. B. Wolters 


-oor" 


oraserrrre 
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Ulric B. Walmsley (second from 


manager and director he 


Illustrated S. Deldertield, 


right) 
Graphic 
by a number of Fleet Street personalities last Friday 
U. tor): J. Callway and John Rosswick, 
Sketch 


Sunday 


Dail) 


recently-retired advertisement 
was entertained to dinner 
Among them were 
Daily Herald’; A. F. Peirce, 

and A. Heywood, ‘Sunda, 


Graphic.’ 


First child of S. David Williams, 
a director of Gordon & Gotch 
Advertising Lid was born on 


March 13 His wife, Brenda, and 


his son, Jonathan Martin, arc 
reported to be doing w 
* * * 


Mrs. Sylva S. Kingham, a direc 
tor of the Kingham Advertising 
Agency Ltd... is standing as Con 
servative candidate for the Yiews 
ley and West Drayton division in 
the Middlesex Coun Council 
election next Thursday 


IAMA officers 


At the annual gencra!l meeting of 
the Midlands branch of the Insti 
tute of Practitioners in Advertising 
last week, Lt-Col. R. Goldsbrough 
was elected chairman for the com 
ing year, with G. A. Hoffman as 
vice-chairman ind )6L.) Graham 
Browne continuing as secretary of 
the branch 

* * * 

After 44 years with Techniview 
Publications Ltd., becoming editor 
of Techniview, Production E ficiency 
and of Toy and Game Manufacture 
from its launching in June of last 
year, Michael Joyce has become a 
contact and sales executive at 
Erwoods Ltd 

* * * 


S. Fewster is to take over the 
post of publicity manager to Scar 
borough Corporation on April |! 
in succession to S. Foord, who is 
reuring 


del 


Alexander Wilson, copy group 
head with Lintas, has resigned to 
join McCann-Erickson. He came to 
London in 1947 to join Mather & 


Crowther Since then he has been 
with Benson's and LPE 
* * 7 
Tim Grey, Newsweek circulation 
manager in the UK. has been pro 
moted circulation manager for 


Newsweek's European edition. Alan 

Root, who has been with the 

London circulation office of th 

magazine, becomes deputy circu 

tion manager in the UK 
* 


* 
B. E. Bruce Brown, a director 
Lintas Ltd.. has been made a fellow 


of the Incorporated Sales Man 
agers’ Association 


ay 
J. P. Bland 


J. P. Bland, a former printer and 
publisher of The Times, died 
week He was 90 


which, by law, is printed at the end 
of each day's issue of the paper 
His name appeared for the last tum 
on December 31, 1917. when the 
legal responsibility for the contents 
of the paper passed to the Tim 
Publishing Company Lid 

He received his carly engincecring 
training in the works of what was 
then the Great Northern Rail 


way 


When Lord Northcliffe was ‘ 
ducing popular llusiraied ;OUr 
nalism in London he brought Bland 


retirement 

1926 he was recalled to the office 
when the newspaper industry was so 
seriously affected by the General 


Stnke He started the machinery 
which enabled The Times to produce 
4a printed newspaper during th 
dispute 

His w died in 1939 
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Che Daily Celeqraph 


The quality paper with 
over 


a million sale 


FEBRUARY, 1955 
1,060,855 COPIES DAILY 


AN INCREASE OF 2.5,705 OVER FEBRUARY, 1954 


THE PAPER PEOPLE TRUST 
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shade selector 


This Key 


lome do -il ourself 
elector enable the hopper 
” we six Ke fone wring 
hades both with the main « ‘ 
if her othing and also with tha 
of the acce i¢ 
Sele mii lone by a_ rotating 
wheel 
Last week Ke one executives Alan 
Twogood (general sales manager) 
and Gerald Lewis (advertising 
manager) together with S J 
( ‘ f Pictorial Publicity 
(Ke fone wlvertising agents) 
ed the Da Mirror 
/ he 1 their half-page 
semen hein sel and 
Fe arin Keystone 
A ' h adver 
ev “ e opening shot of 
le wee “ie mnpater for 
iv 


Advertising al 
the Palai: 


Showcases 


have been installed 
it Hammersmith Palais de Danse 
in Staybrite glass-fronted 
ind = fluorescent-lighted for the 


steel 


display of suitable articles such 
is cosmetics, perfumes, fanc 
goods or drinks 

Firms exhibiting in the show 
cases may have samples distr 


buted during <vening sessions. It 
is Claimed that 800,000 people a 


’ 
dancing at the Palais every year 
Among the advertisers who 


have used this form of publicity 


are Gibbs Teothpaste, Evan 
Williams Shampoo, Pin-up Cold 
Perm, Bandbox, Amplex, Pears 
Soap, Moussec Champagne, 
Saville Perfumes, Orient Jewels 
Seven-up Bottling Co., Ltd., and 


Colgate-Palmolive Products 
Contractors are Wilham Samuel 
& Co. (Display), Lid 


Indoor soccer 


For the year in 
sion, the Evening . 
sponsoring the London 5-a-side 
Football Championship to be 
held this year at Harringay Arena 
on Wednesday. April 13. Profits 
as before, will be given to the 
National Playing Fields Associa 
tion and the National Sports De- 
velopment Fund inaugurated by 
the Central Council of Physical 
Recreation 


second sucecs 


Siandara 
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Ad managers in ‘unique position’ 


e —_ > a 
to silenee erities 
LESLIE ROOM SPEAKS OF LACK OF 


s 


STATISTICAL INFORMATION 


“The man we have to convince is the man on the factory 
floor—the man who says ‘If you didn’t spend this money on 
advertising, you could reduce the price of the product, or, 
better still, pay me another £1 a week.’ ” 


This objective of the 
ng Association’s public 
campaign for advertising was 
given at a meeting of the In 
corpor sted Advertising Managers 
Association last week by Leslie 
W. Room. director-general of th 


AA. He said that the advertising 


Advertis 


relator 


manager was in a unique position 
n his Organisation to answ 
these objections 

H. W Craddock the IAMA 
vice-president whe resided 


alleged that there we 
bills in the 
members 


re ten private 
pockets of I 


who 


abour 


were waiting to 


attack advertising These bills 
would provide the Dasis of 
Labour's approach to advertising 
f they came back into powe 

They attacked, not advertising as 
such, but private enterprise, of 
which advertising was the spear 


head 

Mr. Craddock told his audience 
that this meeting was not going 
to end in “pious platitudes.” 
Their council, he said, would 
shortly express itself officially 
about the ways in which the 
1IAMA could help the AA. He 
urged members who were willing 
to help to submit their names as 
speakers. 

Information source 
Mr Room 


speakers 


commended the 
notes compiled by the 


Advertising Association is 


ne of imformation that could 
xe used not only on the platforn 
but also in articles in technical 
! 
| 


s and house magazines, in 
“ KS p oduction meetings. and 
consultations 


Mr. Room said that production 


ind d ind could not be left to 
develop unassisted ; we must 
stimulate demand in the first 
place and maintain it thereafter 
Politicians and economists must 
be brought to understand this 
ind hat was why the AA 
in Starting its campaign, had 
delib ately set itself to place the 
facts before opinion-forming 


Denis Last, information officer 
of the AA, said If the people 
in your firms really understand 
wha idvertising is about when 
some stupid suggestion comes 
from somewhere else, they will 
speak up for you 

In reply to one questioner, Mr 


Roon 


said that one difficulty was 


25 years old 


Crane Publicity Ltd reaches 
s sil jubilee on Apri! 3. The 
agence began as a studio n 
why 


hat the amount of hard statist: 
il fac about adver ng was 
very little The facts w locked 
up in the filing cabinets of indus 
ry and of the agents. | igents 
yuld not divulge rmation 
because thew relator p with 
their clients was a confidential 
one, and industry would not 
divulge it f we ask you on 
ndividual firms to give us the 
facts that we may qu please 
nswer “Yes he urged 
Answering a c cis about 
bad and untruthful advertising 
Mr Room claimed if the 
idvertising business, ov the last 
40 years, had done m« to clean 
ip its own house than y other 


ofession had done 


‘Woman’s Own’ 


record with 


Many George Newnes Lid 
publ cations are claimed to have 
ichieved new records 

Advertisement director Stuart 
Mander, announcing this, states 


that the largest issue in the history 
of Woman's Own 1s the 80-page 
number published to-day (Thurs- 


day) This is claimed to be a 
post-war record for a womens 
weekly mass-sale periodica 


There are 34 pages of advertis 


ing in the issue, and editorial 
features include fashion pages 
some of which are in full colour 
ind 16 pages on week-end 
decorating, many in f colou 
ind a £500 film compe n 
Copies of the record issue are 
being sent to advertisers and 
igents in a special metallic 


envelope 


Colour booked 
spring tsues of Modern 
States Mr Mander, are 


also of record size 


The 
W omar 


ind have 


record advertisement support 
Both the March and April issues 
contained special supplements 
In the last six months t 
Modern Woman |} 


18.000 


sales of 
ive increased 
copies and the 


now has an audited net 


DY ove;r 


Magazine 


sale of 224,467 All 1955 colour 
has been fully booked . 
The recent issues of H 
Gardens have been 
enlarged and the Apr ssuce now 
on sale has 224 pages. and also 
contains a 1l6-page booklet on 
Practical Decoration on a Small 
Budget There re 260 adver 
risers (akINg Space his rssue 
41 f then using fu colo 


Frank Water: 


* 
. 
f « ill 

C30,384 wi 

Frank Henry Waters, the late 

managing director of the News 

Chronicle and The Star. and for 

merly general manager, Scottish 

Daily Express, who died last 


October, left £30384 17s. 8d 
£ £21,714 Os. &d. net value 
Duty paid was £3,278 

He left £250 to Loretto Schoo! 
for the benefit of the school or to 
enable a promising 


gross 


scholar to 


complete his education who could 


not otherwise afford to do so, and 
the residue to his wife. Probate 
has been granted to his widow 


He was 45 


Sir Robert Fraser 
Sir Robert 


Fraser, director 


general of the Independent Tele 
vision Authority, will address the 
Incorporated Advertising Mana 
gers’ Association next Tuesda 
evening at Management House 
The [AMA have made the even 


ing an open one 


sels up post-war 


80-page issue 


pages. In the 
{ Homes and Garde 


increased by 


past thr 

sales ) 

over 30 per cent and 

in the same period there has beer 
75 cent 


over /) per merease im the 
advertisement pages 


Total figure 


for last year was 1,101 page 
Audited net sales figure tor the 
period July to December, 195 
was 166.851 
One year old 

With its May issue the new 
Newnes publication Practica 
Motorist and Motor Cyclist, cele 
brates its first anniversary 
Launched with a print order of 
100,000 copies, the publication 
had an audited net sale of 254,05 


for the period July to December 


1954. Advertisement space in the 
first issue of Practical Motorist 
and Motor Cyclist totalled 22 
pages The number of pages in 


the equivalent issue this year will 


be 44 


Current issue ot dmmateur 
Gardening is a special spring 
planting number with a full 
colour front cover and carries $7 
pages of idvertisements With an 
audited net sale for y tk 
December 1954 of 231,170. the 
largest sale among horticultural 


publications is 
journal 

Last Thursday Cor 
published a special spring gardens 
number. with a full-colour front 
whicl 


claimed for th 


cover 
the normal 
The 


ais ime 


was 
format of the 
ales of Country Life 
during 


rudit period t 39.780 


Zine 


eased the tas 
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House /; House 


Distribution 


a nation-wide advertising medium of growing importance 


House-to-House distribution of samples, circulars, coupons 
or catalogues is a medium on its own — and one that is 
growing in importance. More and more advertisers are 
coming to realize that distribution can give a telling per- 
sonal touch to a sales campaign. It can place the product 
in the hands of the householder, or drop an attractive, 
persuasive leaflet into the letterbox. It can cover selected 
areas at chosen times, or every town in the country simul- 
taneously. Whichever way this flexible system is used, it 
is cheap, quick and effective. 


We are proud of ou: list of regular clients. They are among 
the biggest advertisers in this country and they have found 
house-to-house distribution a thoroughly reliable and 
successful medium. Their trust in our organization is our 
finest testimonial. If any other is needed, we think it is 
best provided by proof of the time and trouble we have 
spent in making our distribution service almost 100°, 
effective. 


Supervision of field staff is, we believe, the basis of our 
efficiency. Our distributors work in teams made up of four 
women resident in the area they operate in, and one full- 
time supervisor. Over every ten teams there is an inspector; 
over him a chief inspector. As a final check, our own 
research staff make regular inspections 


Up-to-date maps ensure that distribution is accurately 
planned and that teams can go to work quickly and 
effectively. Our maps cover every town in the country 
Information about new housing estates, etc., is sent to us 
by our team workers and enables us to keep our maps 
up-to-date in every detail. Copies of maps are sent to 
clients, team supervisors and inspectors. 


Costs of house-to-house distribution are remarkably low, 
averaging in bulk, £40 per 11,000 distribution. This is 
considerably cheaper than postal charges on the same 
number of samples or circulars 


System of distribution varices from client to client. It is 
possible to exclude certain income groups; to deliver to 
houses with garages, television or gardens; to carry out 
nation-wide distribution or concentrate on a single area at 
a time. Distribution averages 11,000 per week per team 
but varies slightly according to system and locality 


The following are actual examples of distributions 
carried out by us during 1954 and will give a good idea of 
how flexible the system is 


A large detergent sample was distributed to every house- 
holder in every town throughout the country over a period 
of four weeks. The total weight handled was about 
2,000 tons. It involved over 2,000 field staff and nearly 
500 vehicles. Over a million personal calls were made, the 
balance being straight distribution. Total number distrib 
uted in four weeks was more than 10,000,000 


A breakfast cereal in the form of two large samples banded 
together was distributed to all households in towns, area 
by area, in conjunction with a sales drive in each area. 


A large multiple store organization distributed a Christmas 
catalogue to nearly 1,000,000 householders in selected areas 
in the vicinity of each branch 


An oil company specified selected distribution of samples 
to householders with garages. 


A food product sample, running into several millions, was 
distributed to all householders except those in Class E 


We regularly handle distribution for such large advertisers 
as Lever Brothers Ltd., Hudson & Knight Ltd., D. & W. 
Gibbs Ltd., Pepsodent (Sales) Ltd., The Shredded Wheat 
Co., Ltd., Cadbury's Ltd., Westminster Laboratories Ltd., 
E. C. De Witt & Co., Ltd., Standard Brands Ltd., The 
Nestlé Co., Ltd., Symbol! Biscuits Ltd., C. & A. Modes 
Ltd., Great Universal Stores Ltd., and many others, 


If you are interested in house-to-house distribution, write for our 
comprehensive booklet. 


Circular Distributors Limited 


GLEN ISLAND, MAIDENHEAD, BERKSHIRE. 


PHONE MAIDENHEAD 1120 
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COMMENT 


THE BRIGHTON 
STORY 


The annual conference of the 
Advertising Association has 
developed quietly since the war 
as a public platform on which 
the critics of the business are 
challenged and answered, and 
from which the story of adver- 
tising is projected to the con- 
sumer whom it benefits. 

The pattern of this year’s event. 
a Brighton repeat occasion, is 
unexceptional. Yet it has a 
look of solidity which may well 
augur a constructive event. 

The programme is positive. There 
will be no critics on the hearth, 
and the publicity achieved for 
advertising through the occa- 
sion may not be flamboyant. 


Send the young men 


The story of Brighton, if it is 
effectively told, will be the not 
unsubstantial one of the role 
advertising has played in 
Britain's post-war recovery and 
the achievement of prosperity. 

The theme is simple. The story 

how advertising helps to 
raise the standard of life of 
the community—is a first-class 
one from the public relations 
point of view. 

It only remains for a record 
attendance of delegates from 
all parts of the country to 
attend with lively determination 
to make the event a substantial 
success. The heads of agencies, 
advertising and advertisement 
departments can guarantee this 
by making the journey them- 
selves and sending their bright 
young men, too. 


Seal of success 


It is no small tribute to the 
stature of advertising in 1955, 
when the critical searchlight 

constantly on the 
business, that the platform 
should embrace the full scope 
of national life. 

Leading personalities of both 
major political parties and re- 
presentatives of the employer 
and trade union sides of indus- 
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‘Canned, not tinned,’ food manufacturers 


tell ad men 


(TINNED peas. That surely 
is what we all call them. 

Well, not quite all of us. 
Food manufacturers and the 
food trade press contend quite 
dogmatically that all the Mums 
who send their children round 
the corner for “tins” of this, 
that and the other are wrong— 
they should send for “cans.” 

It appears that tin is not a 
good thing to have near food, 
and the public health authorities 
will be campaigning against its 
use. 

All this came out over lunch 
last week when John Rosswick, 
advertisement manager, intro- 
duced the latest Daily Herald 
commodity report. Title of the 
report is “Tinned Peas and Other 
Tinned Vegetables,” and repre- 
sentatives of the food trade press 
protested vigorously. 

The research men insisted that 
to get sound replies to their 
question they must use household 
terms to describe products: the 
laymen thought the word “can” 
was American; and the adver- 
tising men thought some adver- 
tisers used the word tinned in 
their campaigns. (Does anyone 
know of an instance 7) 

_ Terminology apart, other pub- 
lishers have wondered whether 
these commodity reports have 
been worthwhile. In fact, said 
Mr. Rosswick, they have brought 
hundreds of thousands of pounds 
worth of business to the Herald. 

The latest report reveals a 
staggering sales predominance for 
Batchelors processed peas—78 
per cent of the sales in one 
month. “It just shows what 
advertising can do,” said Mr. 
Rosswick 

And it just shows the power of 
the copy in Batchelors ads, so 
often sneered at by creative men. 


ROUND THE BEND 


EVERAL readers have sent 

in a trade press advertise- 
ment illustrating a Domestos 
showcard depicting those hideous 
“germs” so successfully featured 
in puppet films for the product 

Have you seen it? The copy 
refers to “the attractive display 
card.” 

Peter Leigton, of Walter 
Casson & Sons Ltd., describes it 
as “the greatest misstatement of 
the year.” 

Domestos say the message gets 
home. 


The (°>:.;) voice in the sky 
HOULD advertising be loud 


and brash in these days of 
ethics and creative thinking? 


Well, with so many ill- 
informed critics in influential 
circles, it has to be cagey. That, 
at least, is the view of many who 
would like the business to have 
a professional air even if it can- 
not become a sort of “fifth 
estate.” (Did some unruly jour- 
nalist cry “fifth column”?) 

Whatever the wiseacres may 
say, however, advertising still has 
its link with the market square. 
And what is wrong with that fine 
institution? 

The barker may today be con- 


fined to the diminishing fair- 
ground. Or is he? 

Have you heard about the 
Talking Aeroplane? After suc- 


cessful operations talking sense 
into Mau Mau in Kenya and mis- 
led Malayans, it is now operating 


in Britain booming commercial 
messages through two  loud- 
speakers claimed to have the 
power of 20 ordinary sets of 
public address equipment. 

John Radford and James 
Crampton, of Cotgrave, Notts 
who run it, say the engine has 
been so silenced as to be almost 
inaudible. In other words, no 
thing stills the great voice which 
can be heard “even by those in 
a busy street.” 

Footnote for advertisers and 
agents: There’s no need to go up 
in person. Announcements may 
be tape-recorded. 

COST QUERY 


SSOCIATED Newspapers 
reveal that a campaign 
headed “My Story, by Sir Gordon 
Richards” cost £14,000 The 
talking point is: What is the most 
ever spent on promoting an 
editorial feature? 


TO-MORROW’S TOPICS 


® Co-operative Societies in Scot- 
land are planning a vigorous 
response to the challenge of 
furniture chains which have 
been extending recently. A 
shop in every street will be the 
Co-op aim. Advertising will 
be stepped up all round. 


Turkey producers are being 
urged to increase their publi- 
city following the British 
Turkey Federation's advance 
work in the boosting of turkey 
meat as an all-the-year-round 
food. 


@ Motor car tyres in bright 
colours are expected on the 
market soon. 


@ Colgate-Palmolive are  intro- 
ducing a new detergent in the 
United States. 

®@ Toothpaste copy-lines are mov- 
ing away from chlorophyll to- 
wards new-claim decay-fighters. 

® Representatives of publicity 
clubs will urge early action to 
create a better understanding 
of advertising among journa- 
lists. 

© New pre-packaged food devel- 
opments will include salads in 
plastic containers and cut-off- 
the-joint with two veg. in sealed 
aluminium foil trays in which 
the meal can be heated. 


ROUND TABLE 


A good product gets the right audience in The Listener 


AVERAGE WEEKLY NET SALE 1954—137,826 
All Bngairia to Head of Advertisement Dept, B.B.C. Publicasions, Broadcasting House, Portland Place, London, W 1 
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Off to work they 0 N 


Bio SUR anadaes ao Poa ec eam 


Dad’s on his way to the factory up the road, 

Jack to a building site, and Mary to her job as a 
shorthand typist in the City. Between them 

they bring in a pretty big pay packet every Friday. 
Families like this can afford to buy. 

The I.1.P.A. Survey of 1954 reveals that the 

Daily Mirror goes into far more multiple income 
households than any other national daily. Out 

of a total number of 12,789,000 adult readers, 22%, 
live in households where there are three or more 
wage earners, and 31%, where there are two 

wage earners. 

With the biggest daily net sale on earth (it 


exceeds 4,600,000) the Daily Mirror has the lowes 
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square inch per thousand rate of all national 


Se 


dailies. The Daily Mirror is the world’s greatest 
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mass market medium 


my 
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biggest daily 
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Maren 24, 1955 


}. L. VERRINDER, ORGANISING CHAIRMAN, URGES: 


IX weeks to-day, we shall be 
~ assembling at Brighton for 
the twenty-second Conference 
of the Advertising Association 

I have been asked by ADVER- 
riSER'S WEEKLY to express, in 
advance, a few thoughts about 
the form that this year’s Con- 
ference will take, and the 
objects which we hope it may 
achieve 

For reasons that are apparent 

most of us, I look on the 1955 
gathering as one of the most sig- 
nificant im the history of our 


lustr For the Conference is 
idvertising’s platform—the one 
occasion in the year when we are 
ible to get together, from all 


parts of Great Britain, and to 
hear points of view which com- 
mand our respect and considera 


tior 


Let us remember, however 
hat the ultimate importance of 
iny occasion depends on what 
we, ourselves, are prepared to 
nake of it. It is up to the men 
and women of advertising to en 
sure that the Conference has all 
the serious support which they 
can give 


TRIPLE OPPORTUNITY 


The effectiveness of modern ad- 
vertising as a means of communi- 
cation, as a stimulus to sales and 
to production, as a service to the 
manufacturer and to the con 
sumer alike will be discussed. And 
here, maybe, we shall have an 
opportunity to reply to the ill-in 
formed criticisms of certain 
economists and politicians 

Speakers from advertising will 
doubtless show how our calling 
is relating itself to the national 
welfare and the national standard 
of living—-in whose improvement 
responsible advertising can play 
a vital part 

On advertising’s platform at 
Brighton will be such speakers as 
Reginald Maulding, MP. Lady 
Pakenham, Tom Williamson, 
R. L. D. Dutton, Cyril Lord, 
Miss Pat Hornsby-Smith, MP, 
Cecil Notley and F. C. Hooper 


——— 
OUTDOOR | 
SERVICE 
DEPOTS 
im ALL | 


‘Make the Brighton Conference 


a significant event’ 


All are speakers well known 
for the forthrightness of their 
opinions. All may be relied upon 
to express those thought-provok 
ng points of view which will give 
food for discussion, not only at 
he Conference but for many 
months thereafter 


SATURDAY SESSION 


We are going to Brighton in a 
mood of serious business. I shall 
not go into details here about 
every session of the Conference 
but I do wish to draw your par 
ticular attention to one—that 
which takes place on Saturday 
afternoon. (F. C. Hooper will 
speak on “Advertising And The 
Community.” And Cecil D 
Notley will discuss advertising in 
relation to a_ higher standard 


OF public taste.) 


The Saturday session will be in 
some ways the epitome of all that 
has gone before, and all that we 
wish to say to the outside world 
It is a vital session for advertis 
ing, and we hope that it will 
be supported in full force I 
would like to feel that every dele 
gate takes train for Brighton with 
the determination not to miss this 
session, however strong may be 
the tug of sunny Brighton on a 
warm Saturday afternoon 


A WORD TO EMPLOYERS 


Finally, a word to the em 
ployers in advertising 

Every year the Conference calls 
for a big attendance of youth: | 
believe that, this time, its claim 
is particularly strong, and that 
every firm with youth on its staff 
should try to provide facilities 
and encourage them to attend the 
Conference. 

From the’ sheerly practical 
point of view, Brighton is almost 
1 suburb of London, and for 
those in the south only one ful 
day's absence from the office is 
involved. From the point of view 
of provincial delegates the posi 
tion is not sO casy, but even so 
hope that all provincial employers 
will not only make the effort 
themselves, but make it possible 


wet MARKSMAN 


POINT OF SALE” 


_AREAS | ERNEST MARKS PUBLICITY LTD. 


for their young people to be 
present 

For I believe that the speakers 
at this Conference are going to 
say the things which our younger 
generation ought to hea Adver- 
tising expects much from those 
coming men and women, who will 
be advertising policy-makers of 
the future 


We should not expect them to 
build unaided ; those who attend 


For business .. . 


. 


will find much inspiration from 

speakers of the calibre who w 

address us at “Brighton, 1955,” 
* * * 


And so my best wishes on be- 
half of the Conference Commitice 
to all readers of ADVERTISER'S 
WEEKLY and to all intending dele 
gates, whom we look forward to 
meeting at the biggest and most 
promising Advertising Associa 
tion Conference since the war 


The Dome where m of the session will be heid (‘See programme, 


pages 758 


and 759%.) 


. . « and pleasure 


The East Brighton course where delegates will play 


DVERTISIN 


SERVICE 
ozs! HAMILTON R° MANCHESTER [5. | 


ae 
FOR ALL 
| SALES-AIDS 


or 
a ; 
4, ee |__| PC 
: =~ ee 
mt, a 
sey 
re 
ie 
lis 
hae 
ae 
Sie) 
es 
ae 
ae eT 
ka ee 
| : ; Po re , a " 
oe ———— . = fn | 
; - . « des 
a | T fl ; ‘ “ — > : i. 2 ae os 8 4 
~ a ’ iia rN ie 2 ; 
aay Pe aio _. | We food 
ape i. a 3 3 ae. a ie. ee 
ty? : : (oe 
FF: SC CC 
hie Oe 
ey a 
ce : 
So ~ 
oe a . Pe * 
oo _— ; "aa? 
% . & 7 eee oo. ml 
ie = . Poe 
a "Ss ee : * —— 
Fhe — | $ 4 
Tae ie . we ’ ; 
me a ane se : ay: 4 4 
= | | 
ork i ee—“CtisSCSCSC‘C(C‘(C‘CSSC&S 
he : 
bat rn SERVICE 
a a 0 mabe 
nds spatiale 
= 


Marcu 24, 1955 


ADVERTISER'S WEEKLY 
en STP eM ct Ue — 
Pe ° “wy ae 


—_ ~~ 


he 
ational hdwcrttodrs 


MILK 3 COLEM, 
‘, § N's 
selling . 


“> 
<p se 
ev ve vA 
re a ot a 
7 , en Pe af? oe aS ig eet pre Z “* 
ae? é re 
‘2 “ ~ 
* Pa = 
Evening Despatch ¢ 5 
% ; g 
3 for i < 
v “ 
me 3 O 
3 greater ? 
i coverage 2 »* 
5 2 © ROWNTREES COC° 
| fe of * PO me 
: 5 Re Kec, 
a? & a geen OA aie eg : ‘yn 
> ‘ i“ ey. , 
é ae Fs 3 .% 
e i, :¢ in the Greater . % 
. ask St. 
roa] & re ’ P a &r 
ee 4 Birmingham <7 ; *% 
% £ 7e 
fe) + 72, Area , «© 
5 { ging. ue 4 
% hPa Array ; 
a4 i) Py ry : & 
L = ] SF Mw, 
“ % a ie Fa », %, 2 
+ % ae J SS 
eo %y sewer i .* ‘ 
2 & ” Ps be *., 
BON Wem ee 4 %, a 
° We Noney iethaiensiall pas . 7h. a 


YOU CAN’T COVER THE MIDLANDS WITHOUT THE DESPATCH 


| Evening Despatch | 


CORPORATION STREET, 


Tel : 


BIRMINGHAM, 
CENtral 846/ 


es 
ee 
, | ae 
EE RE LCE GT IEEE NE A NETS IE OT ON RE EN 
| 


ADVERTISER’S WEEKLY 


728 


Advertising Case History—6S 


How the spastics campaign 


raised £300,000 


HE news that the National 

Spastics Society, founded 
only three years ago, has raised 
over £300,000 in that time, has 
focused attention on a Six 
months’ £250,000 lightning 
appeals campaign which started 
when 39 year old I. D. Dawson 
Shepherd resigned from an 
advertising agency to devote all 
his time to this work. 

As a result of this campaign, 
the word “spastic,” hitherto un- 
known, has become familiar to 
the British public. 

This is an advertising and pub- 
lic relations story from start 
to finish, including the use of 
many media such as print, films, 
direct mail and giving facili- 
ties to press, newsreel, BBC, 
and television. It underlines once 
again the way in which goodwill 
from all directions can be 
harnessed when the story of 


human suffering is well and truly 
told. 

“We had no money or influence 
and spastics meant little to the 
people of Britain three years 
ago,” Mr. Dawson Shepherd has 
said. Public understanding had 
to be built up and funds raised 
to set up treatment centres and 


schools. As the only one of the 
four founder members’ with 
advertising experience he was 


elected chairman 

Three main difficulties of pre- 
sentation had to be solved. First 
the name. It was decided to use 
the older medical term “spastics.” 
It was more unusual and would 
encourage questions while avoid- 
ing the inevitable connection with 
mental deficiency which the des 
cription “cerebral palsy” implied 

Second was visual presentation 

All spastics are physically 
handicapped, some very badly so, 
with awkward movements con- 


HEAD OFFICE, 


Sell to the industrious people of 
Wales through their national daily 


WESTERN MAIL 


& SOUTH WALES NEWS 
CARDIFF, 
ADVERTISEMENT MANAGER, R. H. HARRISON 


LONDON OFFICE, KEMSLEY HOUSE, W.C.i 
MANAGER : GEORGE }j. STUDD. 


TEL. 33022 


Tel. TERminus 1234 


This is the cover of 
the third leaflet 
sent out in the 
campaign to raise 
funds to aid suf- 
ferers. from an 
affliction about 
which the general 
public knew very 
little. 


torting their limbs and with facial 
grimaces. To show that they 
were worth helping while avoid- 


ing a too distressing picture, 
some of the many photogenic 
children undergoing treatment 


were used for illustrations. Their 
long leg irons were a sufficient 
indication of their handicap. The 
full extent of the problem was ex- 
plained verbally. 

Third was how to overcome re- 
sistance to appeals. 

The public believed that all 
such problems were the responsi- 
bilities of the state. They had to 
be made aware of the urgency— 
that spastics were neglected and 
every year without treatment 
greatly reduces the chance of im- 
provement. Moreover, it was felt 
that the state was not likely to 
increase its aid unless the problem 
was made a public issue 

A letter published in a national 
daily brought hundreds of replies 
from parents. Ruggles, the 
famous Daily Mirror strip car- 
toon character featured the 
subject for a week. A leaflet was 
produced, the first of a series, 
and widely circulated in house to 


house collections. It explained 
what spastics were, how many 
sufferers there Were, how they 


could be helped, and the need for 
prompt action An appeal for 
support and funds was strongly 
urged. 

Newspapers throughout the 
country featured it, together 
with a letter which brought 
forward hundreds of other 
parents. With a strong human 
story presented in a way which 
captured the imagination the 
press helped greatly to make 
known the problem and the 
need for a remedy. 

In the first year over a million 
leaflets, thousands of posters and 
collecting tins were distributed 
A_ documentary film featuring 
Wilfred Pickles was produced and 
shown at meetings in towns and 
cities. A special 


showing was 
given in the House of Commons 
to MPs of all parties. To facili- 


tate the flow of information a 
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they might 


monthly newspaper was sent to 
parents and every mayor, medical 
Officer of health, education officer 
and hospital almoner in England 
and Wales. 

Early in 1953 Miss Willa 
Moojen was engaged to give a 
public relations service and as 
the publicity campaign gained 
impetus and public awareness 
increased it was decided to make 
a small direct mail appeal with 
Coronation greeting seals. 

The response was so encourag- 
ing that plans were made to fol- 
low up with a second appeal at 
Christmas 1953, using 27 million 
seals, designed in sets of six to 
penetrate what was assumed to 
be a “seals saturated market.” 

Three methods of distribution 
were tested: 

(a) Direct mail. 

(b) Shop distribution with 
point-of-sale cartons sup- 
ported by local press 
advertising. 

(c) House to house distribution 


@ Continued on page 732 


The symbol design used by many 
companies in their press adver- 
tisements can be seen here behind 
1. D. Dawson Shepherd who 
organised the campaign. 
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Introduce the name 


me bs searet 
Se Be ta 


e 


Get it known 


POSTERS COMPLETE THE CAMPAIGN 
WITH REPETITION IN COLOUR 


- YG ASSOCIATION LONDON POSTER ADVERTISING ASSOCIATION LTD 
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is Just what they want 


“TAKE A LOOK at your audience. Decide what they 

3 want, Decide how they want it. Then go ahead and give it to them.’ 
That’s what they say in the entertainment world 

ce —and it seems to work when applied to the introduction 


of a new magazine for the popular market. SHE, if the success 


Fe of the first issue is anything to go by, gives them exactly 
i what they want, in exactly the way they want it. 

5 And that makes SHE a very sound 

: a 

¥ fe advertising proposition, 


F. H. AYRE, Advertisement Manager, sue, 21 Ebury Street, London S.W.1. SLOane 7221 
SHE! 1S PUBLISHED BY THE NATIONAL MAGAZINE COMPANY LIMITED 
Publishers of : Good Housekeeping - Harper's Bazaar - Vanity Fair 

House Beautiful - She - The Connoisseur - The Good Housekeeping Books 


Proprietors of: The Good Housekeeping Institute 
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Complete Control of all 


Advertising and Printing 


Records by a 
Single Simple System 


A simple system has recently been devised to control 
the entire production of printing jobs and single or 
series advertisements, including records of insertions 
and any other information of a special nature. For 
Mail Order and similar advertising, where a complete 
record of cost per insertion, cost per reply, cost per 
sale and a multitude of other data must be main- 


tained, the system is invaluable. 


Briefly, it visually signals 


(1) Reminders of copy dates and Press dates for 


insertions—so they just cannot be overlooked. 


The progress of each stage, i.e., Layout, 


Artwork, Copy, Production, ete. 


The progress of special jobs like leaflets, 
special advertisements, blocks, drawings and 


anything out of the normal run. 


The basis of the system is a compact, narrow card 
It has 


a visible edge for quick reference and upon which 


holding all the details you need to know. 


you can progress every stage by coloured signals, 
thereby previding a fool-proof basis for efficient 
planning of work. 


If you would like to learn more of this simple system, 
just jot “ Advertising Records ” on your letterhead 


and post to us. No obligation. Full details will be 


sent by return. 


siamo 


VISIBLY BETTER RECORDS 


The Shannon Ltd. 846, Shannon Corner, New Maiden, Surrey 
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SPASTICS CAMPAIG N—continued 


Wilfred Pickles, patron 


i 2 


of the National Spastics Society, received a 


donation from Bob Hope for Christmas seals when the American 


film star visited England last year. 


Bob Hope is vice president of 


the American counterpart to the NSS. 


Direct mail was the most suc- 
cessful 

By early 1954 the accumulated 
effect of the information and 
appeals campaign had produced 
exceptional results. Over £65,000 
had been raised and there were 
85 local groups with a member- 
ship of 4,500 throughout the 
country. Six treatment centres 
had been opened and plans were 
made for many others, calling for 
a bigger appeal for funds 


The “ biggest ever” distribution 
of seals made in Britain or any 
other country was planned for 
last Christmas. As many as 24 
different seals were designed by 
Barry Appleby, Jon and Pat 
Kemmish. Ford Shapland, Ltd., 
and Tillotson & Son (Bolton) 
Ltd., printed these and Remploy 
printed a special national appeals 
leaflet with 16 local variations 
The special letters were printed 
by Sculthorpe & Co., Ltd 

Other information and fund 
raising activities were the Wilfred 
Pickles “Penny in the pint pot” 
scheme and the “Roll a penny” 
football and cricket games m 
many public houses, shops and 
clubs There was also a four 
foot high plaster model of a spas- 
tic girl with a collecting box for 
use in stores and exhibitions 

This phase of the campaign 
called for even wider and more 
intensified publicity and Mr. 
Dawson Shepherd decided to 
carry out the public relations 
service through F. J. Lyons Ltd 
letting Miss Moojen concentrate 
on women’s magazines and 
ideas she had developed 

Every chance was taken to 
make information available to 
the press and a continuous flow 
of news items and human interest 
features and letters were released 
Individual approaches were made 
to editors and the BBC by Mr 
Dawson Shepherd and a number 


of activities were featured by the 
newsreels. 

Leading advertisers were 
approached and invited to use 
blocks of a specially designed 
symbol. A_ two-minute filmict 
was made and copies sent to the 
100 local groups for screening in 
independent cinemas. A_ book 
illustrated with crayon drawing 
of children, telling the story of a 
centre and the society was written 
by Godfrey Winn. Copies were 
sent to the press and some 15,000 
prominent people. 

Between October and Decem 
ber 1,200,000 mailings, each con- 
taining seals, leaflet, poster and 
letter were made to schools, 
shops, garages, factories and pro 
fessional people. A special staff 


Within three years, efficient 
organisation has brought to 
a large number cf people a 
full realisation of what 
spastic affliction means and 
upwards of £300,000 have 
been raised to aid the work 
of the National Spastics 
Society. A strong human 
story, presented in a way 
which captured the imagina- 
tion of the press, very greatly 
helped the success of the 
endeavour. 


of 40 was engaged to deal with 
the response and re-orders 
At the peak over 5,000 letters 

a day were received. The aver- 
age was 3,000 between Novem- 
ber and February. Early in the 
year the target of £250,000 was 
reached and has since been 
exceeded. 

“We have succeeded in putting 
over a very urgent problem and 
we Owe a great debt to the press. 
advertisers, printers and many 
other people who had faith in 
us.” Mr. Dawson Shepherd has 
reported 

Spastics are no longer a tor- 
gotten section of the community. 
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‘reese. VANILY Fair’ 
selling 220,0 C + 


fashion 
magazine copies a month 


Vanity Fair 


BARELY SPRING FASHIONS 
apat 1959 


LILIAN E. BRISCOE, Advertisement Manager, Vanity Fair, 
30 Grosvenor Gardens, London, S.W.!. SLOane 459! 
Vanity Fair is published by the National Magazine Co. Ltd. 


‘ Marcu 24, 1955 733 ADVERTISER'S WEEKLY 
— _ 
‘. = = 
Hor bbe => 
Wen ‘ Mn . ) | | ¢ 
é _> : ~ ~~ a ih | | 
Wy -_ wR a 
é y 0 ele sh - 
‘ ’ 3 7 a ti SE ff j 
. +" ui ; - E * 7 . / i . 
: ; “s 4, Py oe { i ' 


ADVERTISER'S WEEKLY 734 M 24, 1955 
ARCH 24, 5 


Kt 


— 


a ot 


ite 
“ 


Me 6BRITAIN’S TOP MAGAZINE FOR 


oP 
4 
4 
- meee po bmn Sop eal ca oo —_ ; 
1 pee SS De coe TE ae ae oa tee a aa fe ea a : ose. 
a. eeS. 4 ae i i ee + ees F : { aft ze 
ove . . ag a Pig 71 x Lhe 7 * : * f Pr hei < : ‘ ‘ ss ee 7 i : 4 > 
- as si a 7 ; . : ake. g : \ ge 
— an ‘ ‘4 q 
gel ae ¥ < = 
ne ., 5 Co | GaAzINE i 
- : ee ae ) TwE MA “ 
a im Cam ve —— pa y Ks ew ‘ Siu =, 
ey , a - : _% 
wa sy a sua Ps a - rs oie 4 FOR THE 3 
’ % my ah a i Be ae es a fF ries oe . 
ae oom ee ee Fb ili F “an 4 - 
aa % S a en a : ae a : aah fae & 
Xa 7) ; ue & t » 4 -  . ~ ais ' Rae 
a ‘ a et cee =. ae . 
ae a : + oe. ce ; 
ys 5 ie P eT es i 
rae BS i q Fond "Ee “ ‘ . ag 
ie sf a 7 ' a ak . .% 5 ong a 2% 
" Ly 6@ 2 ’ 
4 ‘ a, - a ® j 
4 4 wa oe : pupcrs OUR 
wa = ig : wae” “® af B re - . ie ae 7 ‘ . : 
a 4 Be ee - ie8 a ‘alae = ‘a ty vis 
a : SS S&S — Ve 
7 a ee he: CONTEST 
7 . bi: . ; 
fe er y . 2 4 
i J , s a 4 , ‘ : rs - 
a a " * > - e » - : : 
i, 7 4 a : ; é 
F sim 3 , | : 
“ 2 a ; = = x . 5 ~ ee 7. . a 
7 i NI ’ MN | a 2 OS a= a 
: > i B00 me 
= | ouTett. oF BEAUTIFUL © i 
i a BD ynciupine # comPLetTé : * 
* : —*> 
& 
be = , . 
oe . 


Marcu 24, 1955 


The HELE 
fialope 


contest 


is a beauty contest with a difference, 


ADVERTISER'S WEEKLY 


the winner of which must also have 

intelligence, charm, poise. 

PRIZES WORTH OVER £300! 

A complete holiday wardrobe of glamorous clothes, 


and many other exciting prizes. 


We know that this year’s contest 


Photo Reuter 


will command even greater popularity. 


; ain , - Remember last year's winner? 
Make your reservations NOW for the June HEIRESS, Eighteen years old Margaret Flack 


featuring the 1955 “Girl of the Year” Contest. ‘ was selected out of thousands of 

entries from all over the country. 

Margaret is typical of the readers 
g yP 

of HEIRESS, the magazine with 

Further information from _ nae the exclusive teen-age slant. 


George H. Phipps, Advertisement — 
(te: ors 


LUTTERWORTH PERIOD Cesta 


4 Bouveric Street, London, L (q¢uialléllll————— 


ae a 
Pe 
at he > 
> aa 
| Ah a 
“] | 
i , 1 
__ ae 
a — 
ee 
3 SF : 
Be OF a , a - 
omnblte : duscrume way TEEN-AGE GIRL 


ADVERTISER'S WEEKLY 


Appealing 
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Review of Advertising 
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in the grand manner to 


statesmanlike holiday-makers 


ITHIN reasonable limits 

almost every advertising 
agency nowadays takes a good 
deal of trouble to ensure that 
its advertisements are suitable 
for the media in which they 
will appear. 


Separate copy is often prepared 
for newspapers and for maga 
zines, which in turn may be 
divided into “the populars” and 
the glossies.” A further cam- 
paign is often laid on for the 
somewhat elastic group of 
journals known as “the influential 
press 

Furthermore, with wisdom 

rn of painful experience. many 
igencies also have up their 
rather nondescript or 
neutral series of advertisements 
for use when the client buys 
space off his own bat in anvthing 
from his local guidebook or 
parish magazine to the pro- 
gramme of his amateur dramatic 
society or the school magazine 
that has accepted the first fruit 
of his son’s literary career. 


Avoiding the blunders 


In practice, this policy ts 
inevitably negative rather than 
positive It avoids obvious 
blunders. 

But one can seldom find an 
advertisement so _ perfectly 
matched to its medium that it 
might have been written for the 
one journal in which it appears 
and for that alone. 

In recent weeks I can recall 
only avery self-conscious 
quarter-page in Punch for the 
Aga Cooker: “Poor Mr. Mug- 
geridee! Daren't have a cat 
anywhere in the editorial for fear 


siceves a 


of advertising the Aga’: and this 
admirable page from a New 
Statesman and Nation's holiday 


supplement for Cooks travels. 


Although it has no picture to 
catch the eye and its handwriting 
does not make for easy reading 
this seems so completely suitable 


for the New Statesman and 
Nation (and possibly the 
Spectator) that I can hardly 


imagine its appearing anywhere 
else 


First we see that it is addressed 
solely to men—and to men who 
have not yet reached a position 
where they can turn everything 
over to a secretary Then we 
see that Cooks not only make 
no attempt to sell their conducted 
tours: they carefully refrain 
from mentioning them, for they 
believe that new statesmen affect 


By COPYTASTER 


to look down their noses at the 
conducted tour. Finally, Cooks 
give their protagonist all the 
characteristics of what one 
imagines to be the typical New 
Statesman and Nation reader. 
He is not an ignoramus by any 
means, but he is vague and un- 
practical. He suspects that 
Alassio is near Nice and Milan, 
but hasn't a clue to its climate. 
He has heard of visas, but does 
not know that Ernest Bevin 
persuaded almost every impor- 
tant European country to abolish 
them for English travellers. 


And yet (a nice touch this) 
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when our friend is uncertain 
about the currency allowance he 
has no hesitation about what to 
do. In his own eyes he is an im- 
portant fellow on important busi- 
ness, and he will telephone not to 
his own bank but to the Bank of 
England. 


The beauty of the advertise- 
ment, of course, is that to a 
greater or a less degree we have 
all been faced with just such ques 
tions and indecisions. Even if 
we are only taking the children 
to the seaside there are hotels to 
be chosen, seats to be booked, 
luggage problems to be solved 


WOULD TAKE YOU DAYS ON YOUR OWN 
—BUT ONLY HALF AN HOUR AT COOKS 


This is the advertisement which Copytaster considers to be exactly 


suited to the medium in which it has 
New Statesman 


appeared 
and Nation. 


The medium 


The 


and dining cars to be investi- 
gated. So, from its first words, 
the copy strikes a sympathetic 
chord, and by the time we reach 
the foot of the page have a 
vivid memory of the excitements 
and frustrations of planning last 
year’s holiday and an apprehen 
sive foretaste of the worries that 
too soon will be upon us 

And then how restrained and 
how very effective ts the restraint 


we 


of the casual pay off : “Would 

take vou days on your own—but 

only half an hour at Cooks 
That is advertising in the 


grand manner, good tempered, 
charming, and made all the 
more effective by its casual, off- 
hand tone of voice. 
A more greedy advertise: 
would have wanted to say 
“Act now ( 


ome in to-da 


Continental hotels have never 
been so fully hooked ] 

morrow may be too late. Ca 
at any of the branches in é 
list below and instead of 


turning the page with a war 
feeling of friendliness we shou 
have felt that it was just anothe 
advertisement 
* . * 

SOMEBODY HAS been to grea 
pains over this English electric 
refrigerator advertisement and 
the picture of the blindfolded 
mother being dragged into the 
kitchen will attract a great dea 
of attention 

But one cannot help asking 
oneself whether the advertisement 


will make the best use of all the 
attention it attracts 


Question of demand 


The refrigerator looks enor 
mous—nearly six feet tall, and 
wide in proportion—and this size 
appeal is the most common 


approach in America. Maybe the 
English Electric people have con 
ducted a research into the subject 
and found that here, too, the de- 
mand is for bigger refrigerators, 
yet I find it very hard to believe 

In this climate we do not need 
to put such things as tins of fruit 
and soup, bottles of tomato sauce 


and jars of bottled gooscberrics 
into refrigerators, and I should 
have said that a great many 


women simply have not the space 
in their kitchens for such a vast 
affair 


Maybe I am wrong, but I be 


lieve that the real task at the 
moment is to change the minds 
of women who have set their 


hearts on a television set or a 


@ Continued on page 738 
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BIA DIRECT MAIL SUCCESS STORIES: t. THE CHARITY APPEAL 


TOTAL OUTLAY...£724 
RETURNS...£79235 


THE PROBLEM. A well-known charity wished to hold a banquet in order to raise 


funds. It was hoped that donations would be subscribed by those unable actually to 
attend the dinner 


ACTION TAKEN. BIA supplied the addresses of 30,000 firms of good financial 
standing situated within a hundred miles of Oxford Circus. BIA’s research department 
then ascertained the names of the managing directors or senior partners 

The next step was for BIA to address 30,000 envelopes by typewriter; print 30,000 letter 
headings; run 30,000 facsimile letters; matching in each name and address with the type 
face used in the letter; make a block from the charity organizer's signature and reproduce 
it in an ink colour on every letter. Thus each letter had the exact appearance of an 
individually typed and signed letter addressed to the recipient personally 

An accompanying invitation card was hand inscribed with the addressees name and 
placed in an envelope together with the letter, a reply card to acknowledge possible attend 


ance and a subscription form on which any forthcoming donation might be entered 


TIMING. The entire job had taken BIA 21 days. The total cost was £724. and the 


shots were dispatched exactly four weeks before the function was to take place 


RESULT. 400 replies accepting the invitation and donating ' £2,316 
1.895 replies from those unable to attend yet subserihing £5,607 
TOTAL SUM DONATED £7,923 


(Numerical P08 PONK 13%, of those mailed 


NINE MONTHS LATER & follow up letter, mailed 


to the original subscribers. brought in a further £4,342 


DIRECT MAIL RESULTS SPEAK FOR THEMSELVES 


Write for free Mailway Catalogue | british & International Addressing. Lid 
Dept. B. BLA House, Chalton Street. London, N.W.1. Telephone: Euston 5262/6 
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REVIEW OF ADVERTISING—continued 


washing machine—not to _per- 
suade them to have a bigger 
fridge than the Joneses. 


But, even if I am wrong, this 
advertisement is surely not quite 
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In Copytasters opinion this 
drawing is of fantastic brilliance. 


tight. There may be a few 
families of such size that they 
buy a chicken and two big joints 
of meat all at once, but they are 
very rare indeed. Women will 
certainly study this refrigerator 
and its contents carefully, and 
when they see a huge round of 
beef, a full-grown chicken, four 
kinds of sausages and some ribs 
of beef, they will at once say that, 
as they never have so much meat, 
they don’t need so much room. 
They may easily decide to wait 
until they have had another 
dozen children. 


If they do, in spite of every- 
thing, decide to blow something 
like £100 plus purchase tax on 
this gleaming beauty with its 
giant full-width freezer I wonder 
whether they will have the same 
surprise that I did when I bought 
a refrigerator of another make. 


The instruction book had on 
its cover just such a picture of 
well-packed food as we have here. 


Yet the very first page told 
me not to fill the thing full but 
to leave plenty of room for the 
cold air to circulate among the 
foods, otherwise the cooling 
would be uneven and the motor 
would be overworked ! 

* 7 * 
ALTHOUGH it has, no doubt, lost 
practically everything by reduc- 
tion, | must say a word in praise 
of the Sundour Fabrics advertise- 


This advertisement 
has set Copytaster 
wondering whether 
the English Elec- 
tric people have 
conducted any re- 
search into the 
size of refrigerator 
people like to 
have. He finds it 
hard to believe that 
there is a demand 
in this country for 
bigger models. In 
any case, he rather 
doubts whether so 
much food is 
stored by the aver- 
age family over 
here. 
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ment in the News Chronicle of 
March 14. The whole of the 11- 
inch triple-column space was 
occupied by a_ scraper-board 
drawing of three lengths of fur- 
nishing material hung and draped 
like curtains, with two panels cut 
into the drawing for the name 
Sundour and the copy. 

The fabrics were brightly 
lighted, and the drawing was of 


wt 


a +t ee 


such fantastic brilliance and skill! 
that one could know at once nor 
only how the fabrics look but 
what they feel like! 

Most of us have marvelled at 
one time or another over the 
patience and mastery of the two 
or perhaps three leading scraper- 
board artists, but this goes far 
beyond anything that has ever 
come my way before. 


Change of address for 


London 


Sen! 


ransport 


osters 


*K 


mK 


Will Advertisers and Agents please 
note that from 4 April 1955 all posters 
for display on London Transport 
vehicles and properties should be sent to: 


Commercial Advertising Bill Store 
Griffith House 
280 Marylebone Road, London N.W.! 
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: Winsor & Newton Ltd London England 
rs x Winsor & Newton inc New York City USA 
—— 9 Winsor & Newton (Pty) Ltd Sydney Australia 
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Commercial Television 


A ‘must’ volume for 


the TV ad man 


director, Pearl and Dean (Production) Ltd. 


ECENTLY | made my 

first trip to New York to 
look at television. For two 
weeks I viewed it for about 
five hours a day and talked 
about it for a similar time. | 
learned a lot. But nothing | 
brought back with me from 
this short experience was more 
valuable than what I have 
found in The Television Com- 
mercial, by Harry Wayne 
McMahan.* 

In eight years or so of spon- 
sored television this is the first 
book produced exclusively on the 
subject of the commercial. And 
for my money it will be a long 
time before a_ better one is 
written. It is a manual that | 


* Available | his countr nly from 
Business Publications Ltd 180) Pleet 
Street I lor EC4 (price Ss in- 


would recommend to everyone 
who is going to be connected with 
the making of commercials in this 
country 


Simple and factual 


This is a book of experience 
{i contains no airy-fairy theoris- 
ing, no coy psychological “rea- 
soning,” mo complacent conclu- 
sions. It deals simply and factu 
ally with the means of selling 
through the medium of television 
It is written by a man who has 
produced over five thousand com- 
mercials and still thinks he has a 
long way to go 

In it he sets out rules, “do's” 
and “don'ts” that cover prac 
tically every pitfall in the pro- 
duction of commercials, from 
budgeting to editing in live- 
action, puppetry and cartoon, but 
he does not let you forget that 
all such knowledge is of relatively 


Public Relations 


Number ; 


Guest Editor, 
lan Harvey, M.P. 


Sinclair Wood. ope Pui 


René Elvin 


Plea nter 


yr the next four 


Idvertising Review 


{ issues {1 Singk pv 3/4 
Name Profiles of Sidney 
Firm 
Address Relations : 
\ 


Cheque/ P.O. 


Signature 


M. J. Buckmaster, ope, FipR = Pub/; 


Eri Parts idgc 


symposium of World Design and Advertising 


Mary Gowing, FIPA 


Sir Stephen Tallents, KOMG, CB. CRI 


little value unless you have a 
good idea. 

I am with those who think that 
the British commercial will, crea- 
tively, owe little to the American 
pattern. The general standard of 
commercials I saw was not very 
high. In about 50 per cent of 
the material there was clearly to 
be seen the legacy of radio adver- 
tising: an over-emphasis on the 
sural at the expense of the visual 
For the rest, a good idea was a 
rarity Too often the pitch was 
the market place and the means 
of persuasion a sledge hammer 

Of course, fundamental differ- 
ences in advertising methods 
account for a great deal, but even 
without bothering to make allow- 
ances for such differences this 
book makes very real sense. With 
very minor exceptions it can be 
is equally relevant and valuable 
to the British pattern as it is to 
the American 

Mr. McMahan examines and 
analyses each step in the opera- 
tion of using the _ iclevision 
medium from the decision to use 
it to the point at which a com- 
mercial ceases to be effective. He 
is not afraid to go back to basics. 
He writes: “Always there must 
be the idea. It is the first prin- 
ciple of successful advertising in 
all media—and the principle all 
too often overlooked.’ 

He gives his five sources of 
ideas: Information of news value 
about the product ; description of 
benefits of the product; experi- 
ence of users of the product; 


Hans Schleger ( éré 


The Dail) Express 
Frank A. Merce: 


5 


The Etymology of Advertising 


5 ls 


Direct Mail: Technical Advertising 


Over 100 illustrations; 92 pages 


Adverti ing’ Ma Salesman 


Rogerson and Alfred Pemberton Ltd 
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How To Do It 


= IEWERS are wide open 
for messages that are 
personal. that mean ‘you.” 
This is basic advertising, 
but television makes it even 
more personal. Show how 
your product fits into their 
own lives and experiences 
... Viewers are not static... 
basic emotional hungers 
have not changed, but ‘ex- 
perience’ has. . . . Viewers 
resent negative attacks on 
their way of life and habits. 
They want to change and 
improve, but don’t try to 
‘shame’ them out of their old 
ways or they'll resist . . . 
they want to be shown tact- 
fully. They want to know 
how to do things, how to 
improve, but they don’t want 
to ask...” 
Harry Wayne McMahan 


advantages over competition ; cost 
or value 


And then the four targets of 
sales idea: Self-preservation ; am 
bition ; love; economy 


There may be the elements of 
a primer about this, but isn’t a 
television advertising primer just 
what is needed at the moment? 
Whether you are a writer, a pro 
ducer, an account executive or a 
managing director, this book has 
something to tell you 


Advertising Review 3 


Relations for the Agency Busine 


dD cumentary Filn 


8-page 2-colour 
Sales Management : Publi 


Production; Humour, et 


The British Advertising Quarterly with International vision. 
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MIRAGLE PACKS THAT 


Opened where the Retailer wants it No Remove top and base of outc ove 

claw-hammer stuff just slip a knife y J) and there's the Self-Service Unit reads 

round the sealing band packed with your goods Self-Serve Floor Stands in 
corrugated fibre-board, are 
now available with protectiv« 
outer sleeve or bag. This 
enables you to pre-pack the 
Floor Stand with an average 
order for your particular 
goods and deliver direct to 
the floor of the Retailer's 
Shop. Check these 
advantages. Self packed 
Self-Serve Floor Stands save 
costs. The Retailer likes 
them. They save his time 
counter and shelf space 
They brighten his shop, please 
his customers and build his 
turnover. No unpacking 
trouble or litter. Tailor-mad 
for your product if required 
Numerous designs 
Write NOW for Broadsheet 
giving full particulars — 
or ring Euston 535] 


Fit Crowner which is packed with Unit Take some individual packs from back 
"4 and carries your Brand Name and of Unit —pile on top — and watch the 
Message in gay colours sales soar 


Leon Goodman Displays ...... 


HOUSE OF IDEAS 119-125 WHITFIELD STREET LONDON WI PHONE EUSTON 535! 
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Advertise your pharmaceutical 
products for Belgium 


REVUE MEDICALE DE LIEGE 


The Journal of the Practitioner 


For all information, write: 


HOPITAL DE BAVIERE, saa 


| DAY AND NIGHT PRINTING 


l ON THE FINEST AND FASTEST MACHINES IN THE WORLD 
HI 

H Daily delivery and collection 
London area. 50 years reputation 
as reliable trade quality printers 
and Monotype setters. 


ENQUIRIES ALWAYS WELCOMED. 
Telephone: 


“ GC. F. TOMKIN Ltd. LEYtonstone 1164/5 


501/5 GROVE GREEN ROAD - LONDON - El! 


| Adjoining Leytonstone Centra! Line Station 1S minutes from City 


Mechanical World 


AND ENCINEERING RECORD 


= 


The perfect medium for a direct message from 
manufacturer to user in the Engineering Industry, 
this popular technical journal, in its new monthly 
form, finds its way to the desk of the practising 
engineer. 

Send for free specimen copy and rate card 


EMMOTT & COMPANY LIMITED 


31 KING STREET WEST, MANCHESTER, 3 
LONDON OFFICE : 50 TEMPLE CHAMBERS, TEMPLE AVENUE, E.C.4 


Ul 


Z 
7d 


gt CARDS STREAM, 
- POSTER 


97? SHIRLEY ROAD. CROYDON 
AOOMmSCOmBE 8147-8 


HIGHEST GRADE 
CLEAN » SHare 
RAll\ Manin 


by all who know 
English 


29 Oxford Se. W.! 
Ger: 07307 


\PEEDY SERVICE 
\ EXPRESS Z 


E.lviry 


P.O M44 
Nicosia 
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Steady expansion of buying 
power in a stable market 


[HE number of people in 
Belgium working within 
industries and commerce clas- 
sified as “insured occupations” 
is on the steady increase. 
Seasonal factors have in the 
past caused unemployment to 
rise round about the end of 
one year and the beginning of 
the next but it has not hap- 
pened during the 1954-55 
period. 

This is mainly the result of the 


| government's policy of encourag- 


ing the employment of hitherto 
unemployed people by special 
grants. The reliability of this 
small but highly valuable market 
for British goods is increased as 


| @ consequence of this develop- 


ment. 


Bigger assembly plant 


The buying power of the Bel- 
gians will be further expanded 
this year, moreover, by the en- 
larging of the Genera! Motors 
Antwerp assembly plant. This is 


| expected to be in operation by 


July and an additional 
workers will find empk 


800 
yment in 


| this move to double the produc- 


tion of cars. 

According to an official of 
the company, there is not going 
to be any difficulty in finding 
an outlet for the “end pro- 
duct.” The demand for cars in 
the Benelux countries has 
jumped to three times the pre- 
war figure and is now running 
at the rate of some 140,000 
vehicles per year. 

* . * 

THE MAIN feature of the Tenth 
International Fair of Ghent, 
which will be held from Septem- 
ber 10-25, will be the second 


BELGIUM 


Printing, Paper and Allied Trades 
Exhibition of Belgium. Organ- 
ised by the UNIGRA (Union 
des Industries Graphiques de 
Belgique), this exhibition, first 
held in 1951, looks like becoming 
a bigger and better effort than its 
predecessor. 

The Ghent Fair last year 
attracted no less than 459,000 
visitors from 36 different coun- 
tries, and the number of exhibit- 
ing firms, 1,213, is expected to be 
larger this year. 

Printing and paper making as 
well as book binding are among 
the oldest industries of Belgium 
—one of the few countries in the 
world to have a special national 
museum of printing. 

During the run of the exhibi 
tion a three-day congress of the 
master printers of Belgium will 
be held, and it is hoped that a 


deputation from the British 
Federation of Master Printers 
will attend. Apart from a 


number of sessions held at the 
Ghent Casino, during which pre- 
sentday problems of the print- 
ing industry will be discussed, 

The paper making, book bind- 
ing and stationery section of the 
show will be organised by 
GROPACA (Federation des 
Grossistes en Papier et Cartons) 
—the Belgian Federation of 


Paper and Carton Wholesalers. 


Exceptional efforts are being made this year to bring the Brussels 


International Fair to the attention of the 


British public. The fair, 


which runs from April 23 to May 8, forms the subject of a 15-minute 


film made by Belgique Ciné Publicité. 


Printemps, 


the film. 


Titled “Le Grand Marché de 


the film is available on loan from the Belgian Embassy 
or from Belgium House, London, W1. 


The above is a scene from 


The fair organisers have also arranged for another short 


colour film about the event to be shown in various local London 
cinemas. 
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ENCYCLOPADIA 


f 


17Y68 
ANNOUNCES 


ADVERTISER'S WEEKLY 


BRITANNICA 


A New London Printing, 1955 Copyright, of 


the Authoritative Encyclopedia 


THE NEW PRINTING 
The new London printing of Encyclo- 
pedia Britannica differs from all sets of 
the Britannica previously published. No 


claim is made that every article in this | 
vast work is completely up to date, but | 


it contains 20,000 articles, involving 


15,000,000 words, that have been written | 
or revised since 1950. This revision alone | 


covers more words than there are in any 


other work of reference published in this | 


country. 


CONTINUOUS EDITORIAL REVISION 


During the first 161 years of the Britan- | 


nica’s history 14 separate editions were 
published. For those editions it required 
many years to prepare all the articles, 
many of which when first published were 
already out of date. For the modern 
world this leisurely system was unsatis- 
factory. The present unique policy of 
continuous editorial revision was there- 
fore introduced. 


The 41,000 articles in this encyclopedia 
are arranged in 34 major classifications 
: Art, Engineering, Geography, 
History, Industry and so on. 
classifications undergo complete revision 
in turn, thus ensuring that every article 
is reconsidered periodically in a scholarly 
way, but any article in any classification 
is subject to revision at any time. 


A WHOLLY SATISFACTORY RESULT 


Neither the writing and checking of the | 


articles in continuous revision nor the 
mechanical processes that follow are 
hurried, because care is devoted at every 
stage to ensure at the end a wholly satis- 
factory result. 


Encyclopedia Britannica is 
with the editorial advice of members of 
the faculties of the Universities of Oxford, 
Cambridge, London and Chicago. Arti- 
cles to be contributed by authorities 
living in Britain, Europe and the Com- 
monwealth are arranged by the London 
editorial office, and those to be contri- 
buted by authorities living in the Americas 


are arranged by the Chicago editorial | 


office. 


Whole | 


published | 


of the English Speaking World 


CONTRIBUTORS 


A few among the many hundreds of contributors 
who have written or revised articles since 1950 
are : 


Professor R. G. D. ALLEN 
H. S. ALTHAM 
Sir W. VALENTINE BALL 
MAX BELOFF 
ERIC BLOM 
EDMUND BLUNDEN 
F. S. BOAS 
Sir EDWARD BRIDGES 
ALAN BULLOCK 
R. A. BUTLER, P.C., M.P. 
Lord CAMPION 
Sir ALEXANDER CARR-SAUNDERS 
F. A. ae ee 7 
G. D. H. CO 
Air one DOUGLAS COLYER 
CRUMP 
ELY ‘CULBE RTSON 
F. FRASER DARLING 
H. C. DENT 
ISAAC DEUTSCHER 
Dr. 1. EPSTEIN 
Professor RAYMOND FIRTH 
Sir ALEXANDER FLEMING 
Sir LIONEL FOX 
ROGER FULFORD 
Professor Sir HAMILTON A. R. GIBB 
MARY AGNES HAMILTON 
Captain B. H. LIDDELL HART 
ARTHUR J. HEIGHWAY 
Sir OSCAR R. HOBSON 
Sir RONALD M. HOWE 
Sir JOHN HUNT & WILFRID NOYCE 
Professor JACOB ISAACS 
W. H. JOHNSTON 
F. L. KENT 
Professor H. A. KREBS 
Sir ALEXANDER LITTLE 
THE EARL OF LONGFORD 
Sir ANDREW McFADYEAN 
Professor N. S. MANSERGH 
Sir PHILIP MANSON-BAHR 
General GEORGE C. MARSHALL 
Sir DAVID MILNE 
GILBERT MURRAY 
J. R. ALLARDYCE NICOLL 
HELENA NORMANTON, Q.C. 
E. J. PASSANT 
J. W. POPE-HENNESSY 
Dr. SARVEPALLI RADHAKRISHNAN 
Sir E. JOHN RUSSELL 
Sir EDWARD J. SALISBURY 
Lord SALTER 
J. E. S. SIMON, Q.C., M.P. 
Dr. CHARLES SINGER 
Sir HENRY SLESSER 
Professor L. DUDLEY STAMP 
PERCY STEBBINGS 
Sir FRANK STENTON 
ADLAI E. STEVENSON 
Sir RAYMOND STREAT 
A. J. P. TAYLOR 
Cc. GORDON TETHER 
Sir CHARLES WEBSTER 
W. T. WELLS, M.P. 
Field-Marshal LORD WILSON 


THE TEN YEAR PROGRAMME 


Unequalled in size, scope and scholarship, the 
ne» London printing of Encyclopedia Britan- 
nic contains 38,000,000 words, 17,500 illus- 
tr: tions and over 600 maps in its 27,000 pages. 
T ere are 37 Nobel Prize winners among the 
4,°00 contributors from 62 countries. With 
more than 41,000 articles, Britannica is so well 
indexed that each reference takes the reader to 
the quarter of the page sought. 

Twelve of the twenty-four volumes are ready 
for delivery. The remaining twelve are printed 
and are now being bound. They will be ready 
for delivery in April 


LIBRARY RESEARCH SERVICE 


Under the Britannica Ten Year Programme 
these volumes are supplemented by the Brit- 

nica Library Research Service and the 
Hritannica Books of the Year. Membership 
f the Library Research Service is a privilege 
vailable only to subscribers to the Ten Year 
Programme and entitles them to ask up to fifty 
juestions on matters of fact during the ten 
years. In reply reports are individually pre- 
pared by university graduates. 


KEEPING UP TO DATE 

The Britannica Book of the Year is published 
each March. Men and women who from first 
hand knowledge are able to tell the story 
factually, accurately and with balanced judg- 
ment, view the year in retrospect. This volume 
contains 674,000 words, 250 illustrations, 600 
articles and scores of tables and charts. It is 
esigned to keep the subscriber up to date in 

xcyclopadic material and is available at a 
privilege price for ten years. 


ENCYCLOP ADIA BRITANNICA LIMITED 


Head Office: 
Britannica House, 102 Dean Street, W.1. 
Branch Offices: 
London North: 74 Kilburn 
London, N.W.6 
London South: 267 High Street, 
Surrey 
28/30 Textile Buildings, Linen Hall 
Street, Belfast 
103 Bristol Road, 
Birmingham 5 
18 Whiteladies Road, Bristol 8 
Kildare Street Chambers, Kildare 
Street, Dublin 
Edinburgh : 5 Heriot Row, Edinburgh 
Glasgow : Royal Exchange Buildings, 
Exchange Square, Glasgow, C.1 
Leeds: 18 Albion Place, Leeds, 1 
Liverpool: 21/23 Irwell Chambers West, 
Fazakerley Street, Liverpool, 3 
Manchester: 312 Deansgate, Manchester, 3 
Newcastle: 4 7 Street, Newcastle-on- 
yne 
18 Bank Street, Sheffield 1 


High Road, 
Croydon, 
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Birmingham : 
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DON’T LEA\ 


Tue salesman is the personal link between manufacturer 


= ae, oe. 


and public. It is his job to ensure that the retailer knows 

what is in the manufacturer’s mind. 

mee The public know what is in your mind if they read your 
advertisements but the retailer has not the time to read 
them. His day is taken up with selling and buying. 
How do you make sure that he knows about your schemes? 

- What steps do you take to make sure? How do you get 


in touch with the retailer? 


x Do you spend largely on Advertising to your consumers 
| Films, Dealer Aids, Sales Promotion matter, etc.? F 
Whatever you spend, you’ve probably taken a great deal A 
re of trouble over it all and there may still be this weak link. 3 
» The Retailer is busy—all day. He has many things to Sy, 


do and only a fraction of time to give to each. He cannot 


give as much attention to your press announcements, 


radio and film advertising as an average member of the 
public. 


if you have prepared a planned Campaign don’t you 


s COUNTER PR 


24 HIGHBURY PLACE 
Telephone: CANonbury 2050 and 2600 | 


| ee 
4 A RO RRR TT KS SSNS SAS ET s 
aoa 
ih 
Ei 
s ee 
|g : 
e as 
— : 
‘+ \ Y 
: — 
| ee ; yf Yj ; 
" Fs ft Z 
; <n 
by = a 
a See 7 ae 
a a Be > iin 
“a wa? . . ite ae: ; 
a4 ee — nage j 
2 Be 
ee 
ey, ; 
‘an ; 
cS 
kg 
ae SSS... 
4 | 


Marcu 24, 1955 745 ADVERTISER'S WEEKLY 


think that you should try and explain it to the retailer 
personally, if that is possible? 
Supposing he does not stock your product! All the 


effect of your advertising goes down the drain. Supposing 


agers 


he stocks your competitor’s product! Substitution? You 
can hardly blame him for making a sale. 

Don’t take these chances. Use the personal contact of 
a salesman wherever you can, and if you have not ot 
sufficient men to get around all you want at any gi: en 


time, come to us and we can probably help you. 


We have over 100 mobile salesmen operating in teams 
of seven, anywhere in the United Kingdom. A _ great 
many National and Local manufacturers use us, and our 
administration has twenty years of experience in this 
field of sales planning. 

You can plug the advertising wastage by strengthening 


your retail distribution. 


Explanatory and comprehensive booklets are available 


to you on request. 


DUCTS LTD 


- LONGON -- Ms 
Directors : Bede Egerton (Managing) D. R. Moore 
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Packaging and Point of Sale Display 


746 


Children’s portraits 


enliven the pack 


A NEW look will be coming 
over many breakfast tables 
and Quaker Oats Ltd., along 
with their advertising agents, 
Erwin Wasey & Co., Ltd., are 
responsible. The new appear- 
ance is wholly for the better 
because the cheerful face of a 
young and healthy boy or girl 
is never calculated to sour any- 
one during the first meal of the 
day. The heart and soul of the 
matter are the new packs for 
Corn Flakes and Wheat 
Munchies 

The opening move was made 
when the Quaker Oats organisa- 
tion asked Erwin Wasey to de- 
sign a pack with good shop and 
shelf display value, capable of 
doing a hard selling job and yet 

ok acceptable and appetising 
on the breakfast table. 


Different children’s heads 


[he problem was tackled by 
Quaker Oats Ltd., together with 
Erwin Wasey’s art department, 
and market and research teams. 
Based on their findings, F. H. K 
Henrion, the agency's director of 
visual planning, designed a 
scheme for both lines featuring 
different children’s heads _ in 
black and white on the front of 
each pack. Only the cereal, on 


a spoon, is shown in full colour 
Nation-wide publicity is urging 
parents to send photographs of 


This illustrates the powerful kind 
of display that can be arranged 
with the 16 different sides of the 
new “Corn Flakes” and “Wheat 
Munchies” packages. 


By OUR PACKAGING CORRESPONDENT 


their children to the manufac- 
turers so that an entirely new 
series of heads can be displayed 
on future packs. An advisory 
panel will decide which photo- 
graphs are most suitable and the 
selected children, in addition to 
having their pictures on the front 
of the packs, will receive mode! 
fees and free photographs. Some 
of them will be given a screen 
test in a film studio. 

In order to dramatise the 
scheme visually, the back of each 
pack shows a white silhouette of 
a photograph of a child's head. 
This, in practice, is being made 
to correspond with the outline of 
the child's head on the front of 
the pack. By leaving an empty 
space to be filled, however, 
parents will be powerfully re- 
minded that a portrait of their 
own youngster might well make 
a leading feature of a Quaker 
Oa's pack. 

Through careful joint research 


AEA 


EAD 


= 


Hi 


The front side of 
one of the new 
Quaker Oats Ltd.. 
packs. Only the 
spoon full of the 
cereal is in colour. 
The portrait makes 
a very cheerful ad- 
dition to the break- 
fast table. 


Pal 


WA AY 


with the printers, Robinson & 
Sons, Ltd., of Chesterfield, eight 
completely different colours were 
arrived at, all made up from 
black, grey, red, and yellow, and 
used with such compelling effect 
on the front of the packs. 


The advantage of the scheme 
is obvious. The first range of 
eight different children’s photo- 
graphs, together with eight 
different coloured backs, will 
give first-rate display value, with 
16 different surfaces, providing 


Under-water display aids 
sale of sports goods 


BRAND new tennis racket 
displayed in a_ glass 
aquarium containing goldfish 
proved an arresting feature at 
a local traders’ exhibition held 
recently at the Town Hall, 
Wells, Somerset 
Although immersed in water 
during the four days of the show, 
the racket remained completely 
dry and undamaged—thanks to 
its heat sealed polythene film 
wrap. 


Appeal and protection 


This novel method of announc- 
ing that they are now wrapping 
all their sports equipment in 
polythene film was adopted by 
John Snow & Co. Ltd., of Glas 
tonbury. This firm make rackets 
for tennis, squash and badminton, 
as well as sticks for hockey, ice 
hockey, lacrosse and polocrosse, 
and table tennis and baseball 
bats 

Said E. W. Bowles, sales mana 
ger of Snow's sports section: “We 
are using polythene film to give 
our goods both sales appeal and 
protection. Moisture protection 
in particular is necessary for 


rackets strung with gut. Our re- 
tailers are delighted with the 
pleasing appearance of the new 
wrap.” 


_ The rackets are being packed 
in 150-gauge 


10-inch lay-flat 
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QUAKER 


an ideal combination of con- 

tinuity of design and variety in 

display. 

The reasonable hope is that, 
together with some specially de- 
signed display unit crowners, the 
fullest use of the display possi- 
bilities will be made by the 
retailers—especially as the 
manufacturers’ salesmen have 
been specially briefed and 
trained to demonstrate the 
exceptional display value of these 
packs. 


polythene tube made by British 
Cellophane Ltd. The tube is heat 
sealed at one end while, at the 
other, it is double folded and 
secured over the handle of the 
racket with an elastic band. This 
enables the racket to be slipped 
easily out of its wrapping for 
examination by the customer 

Rackets going abroad, however, 
will be completely sealed in poly- 
thene film. The normal practice 
is to send frames unstrung to hot, 
damp climates but Mr. Bowles is 
hoping to despatch the polythene- 
protected rackets fully strung. 
Some 25 per cent of Snow’s out- 
put is exported, mainly to the 
Belgian Congo, Southern Rho- 
desia and Australia. 


@ Continued on page 748 


Thanks to its heat-sealed polythene film wrap this tennis racket 
remained completely dry for the four days it featured in a local 
traders’ exhibition in the West Country 
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Guaranteed SIGNS 


(with a three-year unconditional guarantee) 
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COWLINGS of CHARLTON 


ARMSTRONG GARDENS, WOOLWICH ROAD, LONDON, S.E.7 TEL. GRE 0051 
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PACKAGING AND POINT OF SALE continued Hitherto, the resistance of 
polythene film to chemicals, 
although an important advantage 
in many respects, has been an 
obstacle to effective printing. It 
has proved very difficult to get 
inks to adhere firmly enough to 
withstand even norma! handling 
The company believes that the 
new product successfully over- 
comes this long-standing 
lem 

Tests with a large number of 
printing inks carried out by the 
research and development 
division have shown that this 
specially treated surface gives Phe design of the new Copyder 
satisfactory adhesion with the «adhesive tin maintains the blact 
majority of inks and white striped zebra motif 


i// the sports 
equipment manu 
factured by John 
Snow & Co Ltd 
now has a poly 
thene film w rap to 
wive hoth sales 


appeal and protec 

on Re fatier 
have been pleased 
with this de velop 


ment 


Ihe company, who have been nationally advertised and exist 
converters of timber for nearly ng advertising has been adapted 
two centuries, began to manufac- to incorporate it. Such women’s 
ture sports goods as recently as periodicals as Ideal Home, and 
1952 Last season (March to House and Garden, are being 


August) they sold more than used by Copydex agents, David 
10,000 rackets and sticks. For Macaulay Advertising Ltd In 


the next season they plan to pro addition there is extensive trade 
duce even more—all wrapped in press advertising. Press publicity 
BCL polythene film for the new line has been started 

. * ¢ and is being handled by Peter 


Collins, who takes care of all 
THe MAKERS of a “Do it your the firm’s public relations 
self adhesive, Copydex Ltd * * . 
have added an eye catching half A NEW film BCI K 
pint tin to their range. Previously  polythene—is being made by 
there was nothing between the British Cellophane Ltd This 
four ounce jars or tubes and the film has one surface keyed by a 


pint tins special process, the main pur- 
[he new size tin maintains the pose of which is to ensure that Seen above are some of the range of Gilbey products which received 
lack and white striped zebra it can be successfully printed by an award in the American Package Design contest held last month 
desig: ready used on all other normal methods. Patents have n New York. Designers responsible were Milner Gray and W. M 
pa : The new tin is being bee applied for de Majo 


OF REGENT ST - LONDON 


: JMYUAS 


is screen-printers of some repute 
we take pride in the production of 
high-grade point-of-sale advertising 
for many diverse industries. This 
charming display piece for Morny 
was screen-printed by us in multi- 
colours and the fine detail work is a 


feature of Priestleys screen printing. 


9 “a 
bouquet in every box 


We welcome your enquiries. ) ¢ “) J 


Ivo + Te TE 


PRIESTLEYS of Gloucester 9 ==: 


COMMERCIAL ROAD GLOUCESTER TELEPHONE 22281-4 9 BUCKINGHAM STREET, W.C2 for Morny of 
TRAfalgar 4277-8 BIRMINGHAM CEN 1941 MANCHESTER AND CARDIFF Regent Street, W. ‘ 
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iT IS LARGELY a question 


of originality 


i pale 


such as *¢€ lyvdella mt lrun 
As easily as anyone, } 


we can produce advertising which is N 
both worthy and complet ly unoriginal: but at Robert Sharp's our touch, und impact of commer | \ It will 
we are not interested in that just become mor portant than ever to 
to i] 


or are we to get bemused, 


lightness of 


tain in order 
We preter to get everyone (especially our creative people) 


enthusiastic about ideas which wil! sell 


tomorrow —rather We are interested in getting m« 
than ideas which have sold yesterday 


re business We are best 
equipped to give excellent service to 


medium-sized cccounts, 
As examples of Ire sh, unpompous thinking we can point to run by advertising managers who look to an Agency, not 
much of the work we have done for well-known prod tS for direction, but (always) for ideas 


ROBERT SHARP AND PARTNERS LIMITED, 3 Wyndham Place, London, W.1 


Tel: AMBRassador 1.471 


RS IN ADVERT 
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New sales aid for grocers |New window show for rubber uses 


APPEARING with promin- 
ence in grocer shops all 
over the country will be the 
Symbol Biscuit Ltd’s new 
display which may be used in 
windows (preferably as a 
centre-piece) or as a floor 
stand. 

The design has been made in 


These displays, if bought in quan- 

tities of 1,000 or more, cost less 

than 10s. each. The unit packs 
flat for ease of transporting. 


primrose yellow corrugated board 
with deep brown bands to match 
the bands round the packs. The 
elephant has been coloured grey. 
Overall measurements are 
approximately three feet high by 
24 feet wide and it collapses and 
packs flat. Units such as these in 
this and various other designs 
bought in quantities of 1,000 or 
upwards are costing less than 10s. 
each. 

They are manufactured by the 
Thompson & Norris Manufactur- 
ing Co., Ltd., for Leon Goodman 
Displays, Ltd., who have the sole 
selling rights. 

+ 7 * 


An attractively energetic dis- 
place piece is to be seen on the 
Family Doctor stand at the Daily 
Mail Ideal Home Exhibition. 
Built by Leon Goodman Displays 
Ltd., the piece promotes Junior 
Plenamins, the multi-vitamin cap- 
sules manufactured by the 
Rexall Drug Co., Ltd. Measur- 
ing 24 feet high overall photo- 
graphs of leap-frogging boys have 
been cut out to give a three- 
dimension effect. The display 
was made in four days from the 
receipt of instructions. Colours 
are yellow background and red 
base. 

Plenamins have gained wide 
public acceptance in the United 
States and are now available to 

chemists in this country. 


a displays to dramatise the range of Dunlop rubk r 

applications are now on view at the company’s London office. 

The window shown above features the new Dunlop “Highway” tyre : 
the one below sets out the range of rubber soling. 


top 
rating... 


Our window carton for Seager 


was highly commended in the 


recent British Paper Box and 


Carton Design Contest. Deservedly, 
don’t you think? It’s imagination 


and enterprise, as well as sheer 


production efficiency, that 


explain why we're known as 


the packaging specialists. 


Panton 


Johns, 


2-4 Epworth Street, London, E.C.2 


SEAGERS | V PACK 


. * 
Contameng @ Baby Decanters 


Son & Watts, Ltd. 
MONarch 7408 
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can only be effectively deve!oped when the planning 

and production are controlic 1 by a fully equipped and 

experienced unit. 

For this reason we have built up an efficient Television 

Department which supervises every phase of the production 

of commercials from storyboard to screen. It combines P 
creative imagination and knowledge of the entertainment 

world—Television, Sound Radio, Films, Theatre, 


Music Hall, Concert Hall— with practical experience 
of television techniques anc a clear-sighted enthusiasm 
for the possibilities of the medium. 
In matters of planning and scheduling, the T.V. 
Department is organised to take full advantage of our 
vast fund of experience in all other fields of advertising — 
a | from press and posters to films and radio. 
“i We are ready to get away to a flying start as soon as 
commercial television commences. 
\ SAWARD BAKER «co trp 
Incorporated Practitioners in Advertising 
2? CHANCERY LANE, LONDON. W.C.2 + HOLBORN 9721 


| * = | everything uncier control 
; At Saward Baker’s we belie ~— that Television advertising 


Py ples it 
en 
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This year’s Ideal H 
is building up b 


puis years “Daily Mail” 
Ideal Home Exhibition at 
Olympia (closing on Saturday) 
is definitely the finest show 
that has been put on since the 
start of this hardy annual. 

The colourful and gay version 
of London in Regency days in 
the Grand Hall is alone worth 
the admission charge of 3s., as 
there is a gala atmosphere as 
s00n as one enters the vast hall, 
which is complete with gaily 
coloured period balloons sus- 
pended from the roof, and face 
the Regency Terrace in which 
are four rooms faithfully recon 
stituted from the homes of the 
Iron Duke, Beau Brummell, Mrs 
Fitzherbert and Richard Brinsley 
Sheridan 

Although no attendance figures 
ire to be issued by the organ- 
sers until after the exhibition 
closes down, there is every 
indication that last year’s record 
ttendance of 1,034,058 will be 

ypped. It will be a well-deserved 
achievement 

Apart from the decor of the 
Cirand Hall, conceived by Mal- 
colm Haylett, the young Cornish 
artist, the features in the exhib) 
tion are more varied than in 


previous \cars 

The houses in the National 
Hall are more numerous and in- 
clude the “Village on the Hill, 


A comparison with the Regency 
period and contemporary life, in 
which refrigerators have a par- 
ticular plac e, provide s the theme 
for the stand organised at the 
Ideal Home Exhibition by the 
Prestcold Refrigeration Division 
of Pressed Steel Co Lid 


Exhibition World 


Marcu 24. 1955 


ome Exhibition 
ig order books 


By OLR EXHIBITIONS CORRESPONDENT 


Hier Majesty the Queen, accompanied by Prince Philip, visited the 
Gas Pavilion during her tour of the Ideal Home Exhibition. She 
was welcomed by Sir Harold Smith, chairman of the Gas Council 
with whom she is seen examining the latest cookers. Her Majesty 
was taken by Sir Harold to see the model kitchens, which are a feature 
of the Gas Pavilion, and was greatly attracted by the colour schemes 
in particular one kitchen with sunshine yellow walls and ereen tiles 
She inquired if this was a kitchen for an average family, and if all 
the equipment was gas 


made up of six houses of differ where the “Happy Home” is the 
ing designs, two bungalows, a theme as a link-up with a home- 
block of flats and shops making manual of the same title 
A Dutch market place, a which the council, pioneers of 
Nylons Fair, a large Danish 
exhibit, and the “Street of Bette: 
Living,” run by the Family 
Doctor, the BMA _ magazine. 
ire among the many other fea 
tures that have drawn big 
crowds 
During my tour of the show 
I found that exhibitors were 
doing extremely good business, 
with a bigger proportion of 
buyers than mere rubbernecks. 
At the stand of the Electrical! 
Development Association, where 
visitors are greeted by a huge 
white rabbit handing out pam 
phiets, and a six-foot top hat 
which lifts to disclose first of all 
a family sized cooker, and then / f > 
mysteriously changes into a re- be a On 
frigerator, I was told that ’ 
inquiries tor water heaters have The problem faci 


kitchen planning, have prepared 
in collaboration with Good 
Housekeeping, 1 was told that 
inquiries are about the same as 
last year. Here, again. h.p. restric 
tions are largely responsibie for 
their not being greater 

Three kitchens of different 
sizes, one for the large home. one 
medium sized, and the last an 
effort to show what can be done 
in the small flat or bungalow, are 
being shown on the stand All 
have been planned in every detail 
from colour scheme to labour 
saving design and modern gas 
equipment 

In the food section of the ex 
hibition there have been lengthy 
queues at all the stands—particu- 
larly those where free samples 
are available ' 


Tribute to link 


From Olympia I went along to 
the National Trade Press to 
ascertain how they had done with 
the three trade fairs which they 
recently ran at the Royal Festival 
Hall 1 found in their cor 
respondence files a remarkable 
tribute to the close link between 
udvertisers and trade journal! 
sponsors of trade fairs 

Within two days of the closing 
of the 1955 Household Textiles 
and Soft Furnishings Fair. nm 
fewer than 20 of the 44 exhibitors 
submitted details in writing of 


@ Continued on page 754 


ng Robin Dav when he des gile 1 the GEC stand at 
been running 25 per cent up on the Ideal Home Exhibition was to present the great variety of the 
last year. Those for cookers and companys househoid equipment without creating a maze in which 
washing machines are estimated individual products would be lost fiso, there had to be enough 
at about the same, while inquiries room for crowds to move around and talk with sales staff. That he 
for refrigerators are down by achieved his object can be seen in the picture above It will be noted 
about 25 per cent—the reason that the stand has been divided into a number of lisplay areas each 
being the hire purchase restric- with its own particular subject, refrigerators, small appliances, larger 
trons lome Stic product anda contemporary, fighting B al ler o frre tfand 

At the Gas Counc! exhibst were City Display Oreanisatior 
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We've put out 
the flags for vour 


BIF 
of 1955 


British industry has good | ason to put out the 


_\ 
\ 
\ 
= \ 
\ 


flags. Controls have disapneared. The challenge 
of foreign competition is t sing vigorously met. 
There is once again a hea hy home trade. 

The BIF of 1955 is one as ect of the new 


confident outlook of Brith industry. 


Go to it... 


Just once a year British industry goes on display. 
You have this one chance of doing business in 
ideal conditions. 


In an hour or two you can compare all the work 


of many different industries. You can see for 
yourself which new developments are likely to 
affect your business. You can discuss your needs 
with manufacturers who want to help you. 


These are the opportunities that only the BIF provides. 


BRITISH INDUSTRIES FAIR 


Open 9.30 a.m. to 6 p.m. daily except Sunday, 8th May 
Public admitted daily after 2 p.m. (all day Saturday). 
Olympia only open until 9 p.m. Friday, 6th May 

and Wednesday, llth May. 
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This Advertising 
Agency welcomes 
*small 


accounts 


* 


Small to us means around £2,000, but the 
Directors of the companies in this category 
must be men of courage who are prepared 
to expand quickly, and increase their Sales 
efforts accordingly 


TIBBENHAM PUBLICITY LIMITED 
Incorporated Practitioners in Advertising 


244, High Holborn, London, W.C.1 
Telephone HOLborn 8074 


~ BIRKENHEAD 
NEWS GROUP 


ON AND AFTER Ist JUNE, 1955 
THE COLUMN WIDTH WILL BE 1 ins. 


PAGE TYPE AREAS WILL BE 


BIRKENHEAD NEWS, SATURDAY: 21 ins. deep x 9 cols. 
BEBINGTON NEWS, SATURDAY: 21 ins. deep x 9 cols. 


BIRKENHEAD NEWS, WEDNESDAY 
16) ins. deep x 5 cols. 


No alteration in rates with the exception of full pages and half 
pages. The rates for these together with rate cards (revised) 
may be had on application. 


FLATRATE 
‘14/- 


A.B.C. 
45,245 


S. C. inch Weekly Net Sale 
Head Office London Office 
62-68 CHESTER STREET DAVID L. CLACKSON 
BIRKENHEAD 60 FLEET STREET 
Telephone Telephone 
Birkenhead 1570 CENtral 2626 
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EXHIBI TION WORLD —continued 


1985 


+ 


The Crosse & Blackwell stand at the 


lines similar to that of last year 
following the theme of 


Ideal Home Exhibition is on 


The main feature is the three rooms 
Crosse & Blackwell in every home 


1 new 


competition offered prizes of 50 hampers 


the business done during the five 
day exhibition 
The figure for 20 exhibitors— 
£266,538—works out at £13,329 
worth of business per stand. If 
this amount is set alongside the 
average stand outlay of £350, 
it suggests that there is indeed 
no business like show business ! 
The lowest individual entry in 
the fair order books, £4,000, is 
explained in a far from discour- 
aging letter from the firm in 
question: “Our method of trad- 
ing is through the wholesaler 
ind since we received many retail 
callers who 
have 


subsequently may 
placed business with their 
wholesaler, it may well be that 
this figure will prove to be an 
under estimate To prove the 
point, the firm have booked a 
block of three stands (nearly four 
times the area that earned £4,000) 
for the 1956 Household Textiles 
and Soft Furnishings Fair, which 
opens on February 20, 1956, at its 
new venue, the Royal Albert 
Hall 


New accounts discovered 


An interesting point about last 
month's Festival Hall exhibition 
was the fact that some of the 
smaller firms did as much busi 


ness as their more powerful 
rivals. One Midlands manufac- 
turer with fewer than 200 em 


ployees took orders worth “ap 
proximately £20,000, and 
very valuable new 
opened 

A fitting postscript to this side- 
light on trade fair business is the 
news that stand space at the 1956 


some 
accounts were 


Household Textiles and Soft 
Furnishings Fair w sold out 
within five hours The joint 


sponsors, the monthly trade jour 
nals Household Textiles ind 
Furnishing invited firms to submit 
their applications on 
March 8 
By wmid-afterncon on the 
same day there was a waiting 
list of 11 potential exhibitors. 
Some manufacturers were so 
anxious to stake their claims for 


Tuesday, 


stand space that they sent tele 
grams in the wake of their letters 
* * * 

AMONG THE Many processes and 
machines that will be shown this 
July at IPEX (the International 
Printing Machinery Exhibition) to 
be held at Olympia, will be four 
different makes of electronic 
engravers. International partici 
pation will be on a big scale, and 
while at the Leipzig Fair | heard 
that the East German printing 
machinery organisation, Poly 
graph, will be showing their latest 
models 

* * . 

THe Mayor of Hull will be 
opening the Office Appliance and 
Business Equipment Trades Asso 
ciation’s 163rd regional Business 
Efficiency Exhibition at the Cit 
Hall, Hull, on April 19 

The exhibition, the first to be 
held in Hull since the war, will 
be relatively small (about 7,500 
square feet only. as the hall will 
not allow for further expansion) 
but some 42 firms are taking part 
A wide range of equipment will 


be on show It will vary from 
furniture to inter-communication 
equipment and calculating 


accounting machinery to simple 
office staplers and portable type 
writers 

* * * 

THe INTERNATIONAL Wool 
Secretariat will be exhibiting for 
the first time at the Third Inter 
national Handicraft and Hobbies 
Exhibition which is to take place 
at Earls Court from September 22 
to October | 
| . 

Forthcoming Events 
(to May 14) 


Apr 20-30 North london 
Home Lovers Exhibition, Alex 
andra Palace, London, Apr. 25 
28, Exhibition of Scientific Instru- 
ments and Apparatus, New Hor 
ticultural Hall; Apr. 27-May 14 
Scotland's Own Ideal Home Ex 
hibition, Wavericy Market, Edin 
burgh 
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“Tickets, please!” 
said the Guard 


& 

Now THEN! show your ticket, child!” the Guard went on, looking 
angrily at Alice. And a great many voices all said together, “‘ Don’t keep 
him waiting, child! Why, his time is worth a thousand pounds a minute!” 

“I’m afraid I haven’t got one,” Alice said. ‘‘ Don’t make excuses,” 
said the Guard : “ you should have bought one from the engine-driver.” 
And once more the chorus of voices went on with “ The man that drives 
the engine. Why, the smoke alone is worth a thousand pounds a puff!” 

“* Language is worth a thousand pounds a word! I shall dream about a 
thousand pounds tonight, I know I shall!” thought Alice. 


© From “ Through the Looking Glass And 
What Alice Found There” by Lewis Carroll 


S. H. BENSON LTD., Television Department, Hanover House, 73 High Holborn, W.C.2 
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Review of Advertising Films 


Wall paper film used in 


Do-it-yourself drive 


F[HE current popularity of 
“Do-it-yourself” about the 
home has been crystallised into 
a film of second feature dimen- 
sions. 
The Wall 


Paper Manufac- 


turers Ltd have done the job in 
no niggardly 


fashion in “A 


How to 


when 


handle a light switch 
vall papering is made clear 
Design for Living.” 


consult... 


S. PRESBURY 


& CO. LTD., GLOUCESTER HOUSE 


By PAUL NUGAT 


Design for Living” which pre- 
sents the craft of paperhanging 
inside a cosy little story of a 
family that moves to a house 


which has been converted into 
two flats. They set about its 
decoration. The film is full of 


useful hints on how to carry this 
out with professional skill and, of 
course, it gives the sponsor some 
excellent opportunities for the 
display of designs. The whole is 
greatly enhanced by Eastman- 
color and the production has all 
the polish associated with Pearl 
& Dean production. The adver- 
tising agents handling this 30- 
minute film were Osborne-Pea- 
cock Co., Ltd. 


* * * 


THe propuce of Germany's 
vineyards has a faithful follow- 
ing in Britain. Consumption over 
here is rising and to give it a 
further boost, J. Walter Thomp- 


The sales assistant 
explains what he 
wants from a label 


in the new film 
“Logical Label- 
ling.” 


son are circulating “The Wines of 
Germany” on behalf of the Rhine 
and Moselle Wine Shippers Asso- 
ciation of Great Britain. This 31- 
minute documentary takes the 
audience through the six regions, 
and describes the influence of 
terrain and soil conditions on the 
age-old practices of viticulture 
and their effect on the regional 
characteristics of the harvest. 

Accompanied by wine tastings, 
this German production will pro- 
bably recruit new addicts to the 
produce. It must, however, be 
said that the film lacks sparkle 
and makes the delights of wine 
drinking altogether too serious a 
pleasure. 


19, CHARING CROSS ROAD, LONDON, W.C. 2. 
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ON TWO counts, labelling 
problems are familiar to industry. 
A decision to change the packag- 
ing material of a product and the 
speeding-up of production may 
entail problems connected with 
the labels. 


The film “Logical Labelling” 
sets out to examine the best 
methods for carrying out the re- 
lated tasks. Clearly demonstrated 
is the application of wet adhe- 
sives to paper and the use of pre- 
gummed paper, as well as the use 
of heat seal papers and papers 
which adhere with pressure alone. 
The last two methods have made 


@ Continued on page 757 


Presburys link their up-to-the- 
minute facilities for the script- 
ing and production of Solus 
and Semi-Solus Films and 
Filmlets, with nation-wide dis- 
tribution through the biggest 
cinema group in Britain—the 
Independents, totalling over 
70% of all British cinemas. 
Together with attractive rates 
you are assured of the greatest 
£ for £ value in any sphere of 
modern screen publicity. 


Telephone WHiltehall 3601. 
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REVIEW OF ADVERTISING FILMS-—continued | O N Be ONLY AT £62 5 


EXHIBITION VEHICLE 


With contemporary interior 


A scene from “Model Story,” a two-minute film in Eastmancolor 
which advertises soles and heels manufactured by Phillips Patents 
Ltd. The film, produced by Roland Kemp, was made by Presbury 

Film Productions ’ 


25° 4° long, 7° 7” wide, 11’ 8’ 


notable progress in the United’ tion with Jack Saward Produc- high with 12-ton load chassis. 


States during recent years. tions the running time is eight we 
An equally valuable service to minutes. - fluted aluminium walls, rosewood 

industry rendered by the spon- The lecture concluded with showcases and fittings, rubber tiled 

sors, Samuel Jones & Co., Ltd.. is “ Voiceways,” a 10-minute docu- / "1 f ** Tasker” call 

the manner in which the very mentary, which traced a _tele- ates Sense Srtearewee 

latest machines for semi- and phone call from Birmingham to WEARSIDE attachment, hydraulic brakes, 2 

fully - automatic labelling are New York. This gives a fascinat- wheels fitted 10.20-20 tyres. Brake 


> , . v4 , 

shown in action ing insight into the setting up of and light connections. Seen 

The producers, British Films a long distance call—routed by __ Itt) t Hounslow, Middx. 

Ltd., have turned out a taut and the signals through exchange ; 

instructive film, which well adver- buildings, apparatus rooms, radio 

tises the sponsor. Stations, and so on. — 4A & SONS LTD. 
The running time is 31 minutes. Produced by Jack Saward Pro- 2 


* * * ductions, the running time in this Green Lane, Hounslow, ‘iddx. Tel: Hounslow 7283. 
AFrer A long lease of life for °S¢ 'S 10 minutes. 

their film, “Helpful Hints,” 

Joseph Freeman Sons & Co., Ltd. 

have sponsored a new Cementone 

film, “Concreting and Decora- 


ting.” While being a sales film e 

of technical interest to building eve sear 

contractors, civil engineers and 

technical colleges, the film deals : . a 

in an instructive manner with that the l6mm. film is is cordially extended to Publicity Managers, 

such matters as dusty concrete the medium that will be P.R.O. s, Advertising Agents, Chan Appeal 

floors and peeling paint. 2p oss > Secretaries anc all who are potential tien Spon 
Primarily, the four sections of used = reasingly ‘ for sors—to attend 

the film are concerned with television transmissions. 

various mixes and methods of 


* 
laying concrete floors, mixes in | a demonstration of 
cement renderings to : 


Completely contemporary interior, 


prevent 

cracking and crazing, specifying i] 16n PUBLICITY FILMS 
a suitable finish for the surface | mm. 
to be decorated, and the main- | 
tenance of buildings. / i ad be inl lly pres 

Produced by Gateway Film j 7 oe .8, Caees 
Productions in Kodachrome, this 
20-minute film makes straight- 
forward viewing for intended 
audiences all over the world. 

* * * 


aye 
To WLuUSTRATE how people 
communicated with each other 
from the earliest times, T. B. D. 


Terroni (who gave \this year's 

Faraday Lecture) commissioned : dation is limi dmiss 

a short colour cartoon film titled The Specialist Producers As eccommoda’ - ted, & —_ is by 
“A Brief History of Communica- of lomm. Films in Colour invitation ticket only, and early application 


and Black - and - White. should be made to 
With skilful compression, the 


film shows Egyptians carrying Ss TAN LEY 

tablets inscribed with hicrogly- 

phics Thereafter comes the S C H O F I E LD 

signalling of letters by torches, 2» 

semaphore, and the popularity of PRODUCTION sc 

pigeons. The illustrations come -— = “oe St. 

up to date with the replacement ondon 4 A 

oF coedendiadsen tor antion saat iete 260209 470 GREEN LANES, PALMERS GREEN, LONDON. N.13 
Produced by Halas & Batchelor 


Cartoon Films Ltd.. in associa- 


at the British ncil Film Theatre, 6 H. nover 
rcus) on Tuesday after mn. 10th Ay i 
‘ tw 
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Brighton’ s 
wth. vid Hote/ 


Busine mitt 


ARNOLD 


MONTPELIER TERRACE 


O' R Horel has one hundred bed 


ethciency that caters for all a 


delegate’s requirements There 


the evening, especiaily dur 
> winter months when there 
y dancing three or four nights 


Sprung Mattresses, Comfor! 
lounges, Linine Room seats 1W, 


¢ Pianos, Central Heating, Fires in 


Bepo ano Breakrasr 17 6 (including 
moming tea Luncn 46 
Dinner 56 
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BRIGHTON 


Welcome to all the delegates attending the Advertising 
Association Conference—they'll find that Brighton makes 
business a pleasure and off-duty hours a delight 
Brighton, sunny as its name, is the ideal spot to hold 
Conferences, Trade Fairs 
Handy for London (fast 


or any business ‘ get-together 
trains hourly to and from 
Victoria), with first class accommodation available 
Welcome to everyone who visits Brighton. They'll enjoy 
the 5-mile seafront, gay piers, the famous Royal Pavilion 


excellent stage and film shows, and every kind of sport 


ind entertainment 


Send 6d P.O. for Guide (Post Free) 
Hotels and Accommodation List Free from 


F.C. BUTTERWORTH, ROYAL YORK BUILDINGS, BRIGHTON 


Ar r Te 7 Ae 


met al 
tonic tor 


Pleasure at 


QUSE HOTEL 


seensed * Lounge Bar self will be a tonic 
my Resident Band business of Advertising 


atmosphere with a business 


alwavs some torm of entertainment 


Nieht Porter. H.e> C. Water reservations with us 


Crardens, lable Tennis, Bar 
Conference Room, W irele 


Personal Supervision 


are reasonapie 


SPECIAL CONFERENCE TERMS ; 
FOUR DAYS 


Brighton 


FULL BOARD 


For reservations at al! 


Reservations 


New ra dull C onferene 


£5 | 


Brighton 25055 


Advertising .. 


Breezy Brighton will provide a 
Spring tonic for all Conference 
Delegates, just as the Conference 


As the Hotel Headquarters for 
ns and combines a warn the 1955 Advertising Conference 
the Metropole welcomes all Dele- 
gates but regrets that they are now 
fully booked for the period.* 


The best of accommodation, fine 
food, and all the services of a first- 
class hotel await the enjoyment of 
those who have already 


We have every facility for Con- 
ferences, Sales Gatherings, T 
Shows, and other social and busi- 
ness functions, and of course we 
are only one hour from London 


The Metropole 


please ‘phone the Manager, Brighton 2 


Brighton 26762) 


a” 
a” 
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CONFERENCE PROGRAMME 


Norman 


Moore 


Tom Williamson 


rote 


Fi. 


R.L 


Hooper R. Maudling 


John Rosswick 


Dutton 


Powerful line-up of 
speakers for Brighton 


Business programme of the 22nd Advertising Association Con- 
ference, to be held in Brighton from Thursday, May 5, to Sunday, 


May 8, is given below. 


I 
be 


heme 


ol 


‘Advertising 


addresses 


and a 
Standard of Living.” 
individual 


Chairman of the AA conference committee 
this year is John L. Verrinder, and chief convenor Col. A. N. C. Varley. 


the Conference will 
Higher 


The various 


will 


be 


given within this general frame- 
work 


FRIDAY, MAY 6 


(All sessions in the Dome) 
Morning Session, 10 a.m.— 
12.30 p.m. 
Chairman: Norman Moore, 
president of the Advertising 
Association. Convenor G. D 
D. Willock, associate director, 
I ¢ Pritchard, Wood & 

Partners Ltd 

Civic Welcome by His Wor- 
ship the Mayor, Alderman 
Walter G. Dudeney 

Speakers > Reginald Maudling. 
MP, Economic Secretary to the 


Treasury on “Our Higher Stan 
dard of Living” ; Lady Pakenham 
on what the woman understands 
by a higher standard of living in 
the home ; and Tom Williamson, 
chairman of the Productivity 
Council and a member of the 
TUC general council, on some 
aspects of higher production 


Afternoon Session, 2.30 p.m.— 
4.30 p.m. 

Chairman : The Rt. Hon. Lord 
Mackintosh of Halifax, vice- 
president of the Advertising 
Association Convenor A. D 
Davis, associate director, Arm- 
strong-Warden Ltd. 

Speakers A well known 
speaker (still to be announced) 


where 


ane 


most of the business sessions will 
mace 


C—“CtSCisST 75% es = 
y 
i aE, in 
a <— $$ 
= ae 
eo : LU o 4 ” 7 . : 
ant po) 7 4 Ye "y 
ee > g i 
i ae 
Ad be ® 
7 a | ‘ ? = : 2 
‘ f . _ pre 
a ‘ ; A 
er ~ 4 : ; 
Pa: é a 
q wo B\ ! 
one \ y oe 
é ‘ Po , ) | 
Baia : _ r 
eve ‘ 
ay ee | i 
ve | : " 
as | 5 
* ¥ | 
an a | > act i & 
pee SCs > 5 
haa _———__——— _ 2 
ea ‘ : 
Re _ — | te» 
ae: CSC , ss , i 
/ | a 
es = ‘ 
: bia Pats, bas ; 
+ . , oy! - ° | . 
Py 
an 
al — 
‘ Pe | 
oe a 
‘ | 
a Fully J for the : 
X a Deas 
ca 
ae 5 
sei trier 
q 4% like 
oe 
coma dur 
iat ing th 
Bee usuall 
nee a week ¢. 
as Con’, _ —=i_—_ 
nu Interi 
a v apie jj ; 
a 3 ( loriou a ” es > ' : 
Se- lr 7 ‘ S | rare i é — 
ns Bedroom, si \4 Y y m 
yee, Ohl): — ' ' ) r 
+ ft tie eg 
2 a - ae : 
- 4 - ifs ‘ = 3 
ees ee . = 
: r it a ees . 
fF <— , & a | ay 
— i = ge ae | 
‘ as ) 
cae vt. . 3 
_. - 2 tion ~ .- 
| ° ME other times Peltier (i ieee iat pe 
> Telephones 40) 4 | Matin oe F Ue ro ee ’ 
pee am 8 « PT 
al Visitors : OOO Lee 
Lit os ‘ ne ee ee 
—, P| ee The scéne inside the Dome, = PO ‘ 
‘an ee em POMERAT OCR — e 


Marcu 24, 1955 


AA CONFERENCE PROGRAMME 


Miss P. Hornsby-Smith 


yn the problems of increasing 
marketing efficiency; and R. L. 
Dutton, associated director, Lon- 
don Press Exchange Ltd... on 
methods of stimulating consumer 
demand 
Evening Session—S p.m.-7 p.m. 
Chairman: Sir Miles Thomas, 
vice-president of the Advertising 
Association, who will preside over 
Any Questions” session 
panel will be announced 


SATURDAY, MAY 7 
(Both sessions at the Dome) 
Morning Session—10 a.m.- 
12.30 p.m. 
Chairman: To be announced 
John Rosswick, ad- 
manager, Daily 


( onvenor 
vertisement 
Herald 
Speakers Miss Pat Hornsby- 
Smith, MP, Parliamentary Secre- 
tary, Ministry of Health, on the 
place of advertising as a public 


Sir Miles Thomas 


Cecil D. Notley 
servant; and Cyril Lord, chair 
man, Cyril Lord Ltd., on adver- 
tising’s role in increasing exports. 

Afternoon Session—2.30 p.m.- 

4.30 p.m. 

Chairman : G. R. Pope, chair- 
man, executive committee of the 
Advertising Association. Con- 
venor G. V. Nye, publicity 
manager, Shell-Mex & BP Ltd 

Speakers - Cecil D. Notley, of 
Cecil D. Notley Advertising Ltd.. 
on advertising in relation to a 
higher standard of public taste ; 
and F. C. Hooper, managing 
director, Schweppes Ltd. on 
epitoming the various con- 
siderations on advertising in rela- 
tion to a higher standard of living 
in an address under the title 
of “Advertising and the Com 
munity.” 

SUNDAY, MAY 8 

Morning Session—10.15 a.m. 
Free for All (Metropole Hotel) 


| THE MAYOR’S WELCOME .. . 


The Mayor of Brighton, Ald. 
W. G. Dudeney, writes : 


It is a great pleasure for me to 
have this opportunity of ex- 
tending greetings, through the 
columns__ of ADVERTISER'S 
WEEKLY, to all those who will 
be visiting Brighton for the 
annual conference of the Ad- 
vertising Association 

| should like first of all to assure 
ill the members of the Associa- 
tion that a very warm welcome 
iwaits them in Brighton, and 
everything possible will be 
done to make their stay a 
happy one 

Brighton has so much to offer, 
with its fine shops, ns wide 
variety of entertainments, tts 
wonderful sea air and the de- 
hghtful countryside round 
sbout. There ts, I think, some- 
thing for every taste 

It would not be too much to say 
that Brighton owes a very con- 
siderable part of its world fame 
to advertising in all its forms 

We believe in advertising, and our 
publicity committee, which is 
n membership of the Adver 
using Association. greatly 
values the co-operation which 
it recagves from all branches of 
the advertising profession 

1! shall look forward myself to 
the opportunity of meeting the 
many distinguished representa 


f your profession 


ild. W. G. Dudeney 


pees SRIGHTON CONFERENCE ce 


MAY 5th-8th 


NEW IMPERIAL HOTEL 


FIRST AVENUE, HOVE 
Phone: Hove 3/12! 
Comfort and cuisine above the 
average Cocktail Bar—Ball- 
room—Car Park. Most bed- 
rooms with private bathrooms 
ROOM and BREAKFAST 
TARIFF 
from 22/6 a day 
SPECIAL TARIFF 
for Conference Visitors 


ADVERTISER'S WEEKLY 


BRIGHTON WELCOMES YOU 
TO THE ADVERTISING CONVENTION 


and remember when... . 


The 

Cheapest 

inch rate 

per thousand readers 
in the area 


SOUTHERN WEEKLY NEWS SERIES 


PART OF THE FAMOUS 4 
(THE SUSSEX GROUP) 

@ SOUTHERN WEEKLY NEWS 

@ BRIGHTON & HOVE GAZETTE 
@ CRAWLEY WEEKLY NEWS 


An influential 
Weekly Group which 
blankets 
the growing areas of 


completely 


Sussex 
LATEST FIGURES 


London Office 


107 FLEET STREET 
LONDON E.C.4 


Telephone CEN 2412-3 


26,346 
Head Office 


ARGUS HOUSE 
by i ---S BRIGHTON 


Telephone Brighton 27161 


Member of the 


~~~ WATERS PUBLICITY ----- 
LIMITED 
Home and Fxport Advertising Agents 


in the Art 


Specialisi 

of Making Known. 
NATIONAL VINCIAL & OVERSEAS PRESS 
IECHNICAI AGAZINES & JOURNALS 
SALES LETT & POSTAL CIRCULARISING 
BROCHURES ATALOGUES 


F XHIBITION GANISERS in asso 
PXHI ONS (SUASEX) LTD 


PRICI LISTS 


lation with 


10 BOND STREET « BRIGHTON ‘Phone 28534 


HARROW 
BILLPOSTING 
COMPANY 


NUTOTYPE soe 


awh, 
in black-and-white or colour 


AUTOTYPE COMPANY LTD 
Browntow F4.. London, W.1}. Ealing 269! 


one =c tom Oe 


37 SPRING STREET Ww 2. 
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How to assess 


typesetting 
charges 


ANY clients do not under- 

stand the methods by 
which typesetters charge for their 
jobs, and agency typographer 
Vincent Steer has devised “The 
Lightning Estimator” to help 
them. It claims to assist the 
print buyer to assess the fair 
charge for setting any displayed 
advertisement in three minutes, 
simply by identifying the size of 
type used for the body matter, 
and then measuring the type 
area in 12 point ems. 

The chart then gives informa- 
tion on the number of hours it 
should take to set. Over-charges 
are shown up immediately, says 
Mr. Steer. This estimator should 
be useful for estimating setting 
charges at the layout stage when 
new campaigns = are being 
planned. 

“The Lightning Estimator” 
costs 21s., and may be obtained 
from Vincent Steer, 30, The 
Ridge, Orpington, Kent. The 
estimator is on a printed sheet, 
and there are four duplicated 
pages, giving full instructions as 
to its use. 


Merger difficulties 

are solved 

The merger difficulties which 
have been worrying the Lanston 
Monotype Machine Company of 
Philadelphia, for the last few 
years, have now been ended and 
a new board is in control, spon- 
sored by Security Banknote Com- 
pany, New York, owner of more 
than one-third of the total out- 
standing stock. 

George W. Goldsworthy, Jnr., 
has been elected president of the 
company. Mr. Goldsworthy has 
stated that he intends to improve 
the manufacture, sales, and service 
organisations of the Lanston 
Monotype Machine Company, 
and thus put “Monotype” 
machines where they should be in 
the American graphic arts field. 


761 


THE GRAPHIC ARTS 
—a weekly news survey 


CONDUCTED BY ROGER DARCY 


Art annual will make ad 


men green 


HE Art Directors Club of 

New York produces each year 
a remarkable volume, which 
should make British advertising 
men turn green with envy. The 
33rd such annual—the “Annual 
of Advertising and Editorial Art 
and Design,” has now been pub- 
lished for the Club by Farrar, 
Straus & Young Inc., New York, 
3, and should soon be available 
here at 60s. from Sir Isaac Pitman 
& Sons Ltd., Pitman House, 
Parker Street, Kingsway, London, 
wec2. 

The annual is a magnificent 
piece of production and contains 
many wonderful pieces of adver- 
tising work. But the Club does 
more than publish this annual. 
Medals and awards are given cach 
year for work in each of the 
ficlds—advertising art and design 
and editorial art and design. 

In addition, leading industrial- 
ists receive awards for their 
encouragement of good graphic 
art work. This year’s awards 
went to Henry R. Luce, editor-in- 
chief, Time Inc, for the outstand- 
ing presentation of graphic 
material in Life magazine; to 
Henry Ford II “for the high and 
consistent standard of excellence 
maintained in the over-all concept 
and execution of Ford motor 
company advertising”; to David 
Ogilvy, president, Hewitt, Ogilvy, 
Benson and Mather Inc “for the 
vision and diligence applied in 
creating notable advertising, and 
for the good taste imparted in the 
execution of advertisements for 
the clients of Hewitt, Ogilvy, 
Benson and Mather Inc”; and to 
Frank Stanton, president, 


Columbia Broadcasting Co., “for 


This spread from “Caractére Noél,” reviewed in last 


with envy 


the vision and encouragement 
given to the graphic and pictorial 
presentation of Columbia Br 
casting Company advertising 
telecasting.” 

The bulk of the annual con 
of reproductions of the wir 
awards in each section. Wh 
is clear that they represent! 
very best in American advert 
and editorial work, they neve 
less merit study over here. ‘ 
of the ideas, and the way the 
carried out, are quite brillia 

Editorial throughout is in 
languages, and there are 
sections reviewing the wor 
six European countries by a 
petent authority in each 

[he typography of this a 
is experimental. Naturally 
not appeal to everybody—th 
of upper case characters 
rather trying, and the nun 
turnovers are annoying 


A year of Dixo: 


lips in one cor 


L. S. Dixon & Co., Lt 
paper firm which issues 
larly its Dixon's Paper Circ 
has now provided an unu 
cover to take one year's supp 
of this publication Gumoa 
tabs in the fold enable the s 
to be securely fixed. The 
Circular is well known 
hints and tips, anecdot 
amusing items on the ; 
and allied trades I 
whose headquarters are 
Thomas Street, Liverpx 
have offices in London, “irm- 
ingham, Manchester, Ed rgh, 
Glasgow and Dublin 


Germany. 


week's Graphic Arts Survey, shows advertising art in 
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Comps get the 
Chancery 
hand 


A* aspect of -the 
Federation of 
Printers’ Gold Medal Layout 
competition, results of which 
were given in last week's ADVER- 
TISER'S WEEKLY, was stressed by 
Henry Davy, Thos. Forman & 
Sons, Ltd., Nottingham, one of 
the examiners. 

It related to clean copy and in- 
structions for compositors. Mr 
Davy said he was impressed by 
the high standard this year. Most 
compositors would be delighted 
to receive such clear instructions. 
He put this down to the wide- 
spread use of the Chancery hand 
among entrants. 

An examination of copy in- 
structions bore out Mr. Davy’'s 
assertions. Many of the entrants 
had, no doubt, learnt the hand at 
art schools, but for those who are 
not aware of its merits there is a 
society which encourages this 
form of writing, which is based 
on that of Arrighi and other 
Papal scribes of the sixteenth cen- 
tury 

Despite adverse criticism, it 
can be written at speed, and is 
capable of personal variations. It 
has recently been the subject of 
correspondence in both the 
Sunday Times and the Observer 

The society for its propagation 
is known as the Society for Italic 
Handwriting, and the secretary is 
Miss Anna Hornby, 32, Blomfield 
Road, London, W9 


British 
Master 


Printer sends a 
monthly reminder 


One of the most novel calen 
dars of the year was issued by 
the well-known firm of printers, 
Drew & Hopwood Litd.. Great 
Charles Street, Birmingham 
Entitled “The Measurement of 
Time,” it carried on each monthly 
sheet a reproduction of some his 
torical instrument for measuring 
time. The calendar was excel- 
lently printed, 

The firm, however, which 
specialises in high-class printed 
design, has not left the matter 
at that Chents and friends 
receive every month a neatly 
printed reminder folder illustrat- 
ing some time measuring instru- 
ment, with well-written copy 
drawing attention to Drew and 
Hopwood's fine printing 

The February folder illustrated 
an Egyptian shadow clock, and 
the March folder a 17th-century 
French column sundial. Another 
piece of direct mail matter 
emphasises the first-class cata- 
logue work by this firm, and 
publicises the fact that one of 
its reproductions is in the “100 
Good Catalogues Exhibition,” 
organised by the British Federa- 
tion of Master Printers and the 
Council of Industrial Design, 
which is now touring the pro- 
vinces. 
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TYPEFOUNDERS 
WHO MAKE 
HISTORY 


BLAST week 1 was fortunate 
enough to be able to take a y 
off to visit the Sheffield works of 
one of the most famous of British 
typographical firms Step 
Blake & Co., Lid... the only type 
founders im Britain 

Stephenson Blake's associates are 
H. W. Caslon, Lid ind to stand 
in the office of Sir Francis Stephen- 
son, Bart.. the chairman, to look 


at h oil =painting yf various 
(-aslons on the wall, and to realise 
that business g alogy ol ICSC 
wo firms goes back to Caxtor m 
self, s-—for nybody with a ray 
vt imagination i m-—-to 


if in the presence of histor 
Ir mpany w James B. Blake, 


Sir Francis'’s co-director, I examined 
h who fascinating proc 
ype designing iting. and ca Y 
he work ig do t ) 
n d finenes \ 
1a ‘ 1! the othe ind 
imo i t Ma ry | rf 
r ' ’ ec mart 1 
t nd « Ip 
i ad ad , 
by " he 
J 1 in a humid atinos 
I | yre ’ those sit 
ible one ’ derstand why 
B rattsmanship ha such a 
Incid all ’ la vas made 
ul } ’ if D 1 
m ourney f ympany with 
S. W. Edwards, fir ISS! i 
I loos manager and Jimmy 


SOUTH EASTERN 


GAZETTE 


762 


Moran, of Printing World, both of 
whom have a glorious fund of 
newspaper and wartime reminis- 
cences and a magnificent gusto is 
recounting them 

came back with three memen 
tos: from Sir Francis. a superbly 
printed and bound copy of a talk 
on the history of printing given 
by his father ; a folding steel type 
rule given to me by Mr. Edwards 
ind my initials in large type. which 
I “knocked off under the benevo 
lent eye of Mr. Blake 


Worthy honour for 
poster man 


WHETHER to congratulate 
George Mills (chairman and man 
izing director of Mills & Rock- 
ys) of Warwickshire on his election 
18 High Sheriff of that county, I 
m not quite sure. But I am quite 
ure that no better choice could 
have been made As head of a 
great firm and as one who has hek 
many important positions in the 
yutdoor advertising industry. Mr 
Mills has proved his capacity over 
ind over again 
Mrs. Mills has also done he: 
vare of public work, as chairman 
f the Kenilworth bench and of 
1¢ women’s section of the War- 
ck, Leamington and Kenilworth 
onservative Association. Their son 
Johan, who is managing 
rector of the firm. is deputy presi- 
wt of the British Poster Adver 
ng Association 


assistant 


Sa cutit 


CHATHAM 


OBSERVER 


34 Head Office: MAIDSTONE 5588 London: 80, FLEET ST. Central “500 


Transatlantic 
progress 


A MONG the television men who 
have made a recent trip to United 
States to gather first-hand informa- 
tion on commercial TV is R. J. 
Dilworth, of R. J. Dilworth Adver- 
tising Ltd He returned to find 
things were moving rapidly at his 
ast-growing studio Rotherhithe, 
where his company intend to make 
films for TV—both features and 
advertising—and for the cinema 
His associate producer, Peter 
Bryan, showed me over their seven- 
acre site recently Iwo stages are 
almost finished, and the latest type 
rf RCA magnetic-re-recording 
equipment is now being installed 
Experimental shooting is due to 
begin at the end of next month 
But if things had been moving 
quickly in Rotherhithe, so had Mr 
Dilworth in America. He returned 
with first options for use over here 
on television of a series of 26 
Saltzburg puppet films, and some 
valuable inside information 
During his 14-day American trip 
Mr. Dilworth saw the first colour 
showing of Peter Pan on television 
over there, and was most impressed 
The show, he said. cost three spon- 
sors some two million dollars 
Mr Dilworth was accompanied on 
his trip to America by J. H. Cocks, 


of Gordon & Gotch Advertising 
Ltd 

Incidentally, it is Mr. Dilworth 
ind Mr. Bryan's boast that their 


studio is less than 25 minutes from 
Fieet Street by “bus So forsaking 
the expenses-paid taxi. I tried it 
and it is 


IAMA post for 
‘scrambles’ man 


r . 
PHe Fellowship with which the 
Incorporated Advertising Managers’ 
Association has conferred on A. W. E. 
Yate, of Redditch, is well deserved 
Quietly and without fuss Mr. Yate 
manages to get through a great deal 
ot work He 
has been hon- 
Orary secretary 
and treasurer 
of the Mid- 
lends area be- 
fore and since 
its elevation to 
branch status 
Before the 
war he was 
advertising 
manager of 
Britannia Bat- 
teries After 
more than five 


the Enfield Cycle Co. in March. 1946 
Part of his duties there include 
editorship of the Reval Enfield 
magazine Revs Keenly interested 


im motor cycling, he has been 
publicity officer of the Redditch 
Motor Cycle and Car Club since 
1950 and has assisted in the organising 
of their “ scrambles \ few years 
ago he was a keen athlete and rugby 
footballer, but nowadavs goes in 
more for gardening, motoring and 
occasional cycling trips with his wife 
and two young sons Incidentally, 
he holds a diploma as Associate of 
the Victoria College of Music, 
London 
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Unfortunately Sally Ardrey was not 
dressed like this when I met her on 
a cold March morning 


Now I meet the 
Citrus Queen 
Pretry girls being a form of 


public relations that has always 
appealed to me, | was glad to meet 
it the other day in the person of 
20-year-old Sally Ardrey, Florida 
Citrus Queen of 1955 (See Apver 
TISER'S Weekty, March 17). Repre 
senting the state’s citrus industry 
Sally has been visiting most of the 
countries of Western Europe to 
advertise fresh and processed fruit 
by personal appearance on radio 
and TV 


Seventeen a teen-age fashior 
magazine, provided her with a 1,000 
dollar wardrobe and KLM airlines 
brought her over A day or two 
after I met her she was off to 
make an early morning visit to 
Covent Garden In privat life 
(if you can call it that') Sally 1 
water skier and model. On returr 
ing to the States she will make 
personal appearances at stores for 
citrus fruit promotions 

With her was cameraman Bob 
Eastman, who works for the Florida 
citrus fruit industry He tells m 
that he has been making a 16 mm 
colour film of the journey 


Quick on the 

up-take 
Wen N. A. Cameron, adver 
using manager of Block & Ander 
son Ltd.. was giving a tca-time talk 
to the British Direct Mail Adve: 
tising Association the other day h 
iccidentally knocked a tin ashtray 
off the table. Hardly had it hit th 
floor before he had said: “I bee 
pardon for that clang-cr' 


CONTACT 


WEEK'S WISECRACK 


~~ 


‘Our art department have 
been asked for so 
bleed that I think it’s about 
time they had a transfusion’ 


many 
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offer 


i 

= \ LOWEST RATES 

: ey Lowest rate per page per thousand net sale oj .// women’s 
e bap monthly magazines. 

a aad 


Now only 9/7d per thousand at £225 ».r page. 


» LONG REACH 


c Second largest circulation among women’s mont!!y magazines. 


/ 468,520... 


\. WORTHWHILE READERSHIP 4 


*T.S. and *T.R. are read by the women who really 


matter —the housewives! 


j 
f At only 7/8d per thousand, ©7.S. and ‘T.R. } 


f 
represent the cheapest rate per page per thousand of housewife i 
readership (vide Hulton Readership Survey). A 
f 
For full details write or ‘phone | 
A. H. McISAAC - ADVERTISEMENT DIRECTOR 
ARGUS PRESS LTD - 8/10 TEMPLE AVENUE - LONDON EC4- CENTRAL 3514 
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Publications News and Notes 


‘Birkenhead News’ 
enlarged format 


From June 1 column width of 
the Birkenhead News group wil! be 
1} in and the depth increased pro- 
portionately to enable the page 
type area of the Saturday issucs of 
the Birkenhead News and the Beb- 
ington News to be 21 in deep by 
nine columns (16) in) and the 
Wednesday issue of the Birkenhead 
News to be 164 in deep by five 
columns (9} in). 

Rates per line and per single 
column inch will remain as at 
present, with the exception of full- 
page and half-page advertisements 
where smal] adjustments are to be 
made 

* : os 

Apri! issue of Good Housekeeping 
contains the second part of the 
series “Colour in the Home.’ 
consisting of a 16-page supplement 
illustrated in full colour 

* * »* 


April issue of House Beautiful 
features new ideas for the house, 
including an article on spring clean- 
ing 

2 * * 

Good Housekeeping’s Dairy 

kery was published on Monday 
This title is new to the Good 
Housekeeping 1s. 6d. gravure series 

* * * 

The April issue of Harper's 

Bazaar is backed by press adver- 


tising in selected newspapers It 
will contain fashions for spring and 
early summer, with special emphasis 
) brick . 


A new Christian monthly maga- 
zine, Crusade, is to be launched. 
The first issue of 48 pages and 
covers, dated June, will be published 
on. May 20, to coincide with the 
end of the Billy Graham campaigns 
in Scotland and England. Publica- 
tion date thereafter will be the last 
Friday of each month. Advertising 
and distribution are being handled 
by Playfair Books Ltd., and publica- 
tion is under the auspices of the 
Evangelical Alliance. Advertisement 
rates are £60 for a full-page, £35 
for a half-page, and £20 for a 
quarter-page 

* a * 

Following an increase in circula- 
tion, the London Weekly Diary of 
Social Events wil! raise its page 
rate from £30 to £35 and pro rata 
on June 1. Advertisement orders 
placed before May 15 will enjoy 
the present rate until the end of 
1955, 

- * = 


The June issue of Heiress wil! 
feature the annual “Girl of the 
Year” contest. Film star Richard 
Todd will judge the contest in 
which £300 in prizes, including a 
complete outfit of clothes will be 
given as prizes. 

* * 


True Detective (Argus Press Ltd.) 
on sale April 7, contains one 
double-length and five full length 
stories, showing the police at work 
on cases in Britain, America and 
I urope. 

- - ” 

Picturegoer on sale next Thurs 
day includes a two-page picture- 
story of the filming of “Alexander 
thy Great” 


= 


The Pytram Silent Moving Salesman 


A Battery Operated Turntable that runs 
continuously 24 hours a day for more than 
four weeks on two 64d. batteries. 


* 
* 
* 
* 
* 
* 
* 


DUNBAR ROAD, NEW MALDEN, SURREY 


Can be placed anywhere, in the shop 
window, on the counter, as you please. 
Can be switched off when not required. 
No wiring. No cost for electric current. 
No danger of fire or short circuit. 
Carries up to 4 Ibs. at 4 revs. per minute. 
Size 24” high x 5}" diameter. 

Uses two standard U.2 type batteries. 


PRICE £3.3.0 each 
(Batteries 1/1d. extra) 


Single units, C.W.O. less 5°. Post Free. 
Special Quantity discounts on request 


for ‘live’ publicity 


MALden 3225 (3 lines 


The second issue of She—front 
cover above—the National Magazine 
Co.'s new 1s. monthly, features a 
jewellery offer. 
* a * 

The second of the series of pro- 
motion shots by Jack Blanche, 
Lilliput’s advertisement manager. 
has gone out to a selected list of 150 
advertising agents and advertisers 
It is a small tin of Valspar enamel 
paint from Goodlass Wall & Co., 
Ltd. A small label inserted into 
the top of the tin says “Valspar 
gives you good coverage--so does 
Lilliput.” 

* * * 

There is a waiting list of a year 
for the half-page advertisement in 
the Sunday Express. During this 
month more than £50,000 in adver- 
tising revenue has been turned 
away, it is claimed. 


Cricket book 


The Daily Telegraph are publish 
ing this month Victory in Australia, 
a description of this season's Test 
matches reprinted from the reports 
of their cricket correspondent, 
E. W. Swanton, who has been 
covering the MCC tour. The book, 
price 2s. 6d., has 196 pages. Sales 
of the Daily Telegraph during 
February were 1,060,855 copies 
daily, an increase of 23,765 on 
February last year 

* * * 

The second April issue of Vanity 
Fair, on sale April 15, will be an 
extra spring fashion number 

+ - = 

From April 4, the column-inch 
rate for the Bournemouth Times 
goes up from 8s. 6d. to 10s.; the 
Poole and Dorset Herald from 7s 
to 8s. 6d.; the Swanage Times from 
Ss. to 6s. 6d.; and the inclusive rate 
for the series from 13s. to 15s 

« * * 

No-iron cottons feature in the 
April 2 issue of Woman, on sale 
next Thursday. 

7 ™ * 

Stirling Moss's “Spring Guide to 
Motoring,” is presented as an cight- 
page detachable supplement in 
Illustrated next week 

* * * 

The Eastwood and Kimberley 
Advertiser have appointed W 
Horace Biggs Press Organisation 
Ltd. as their London representa- 
tives. 

* * . 

The winter number of Adver- 
tising Review, just pub!ished, deals 
mainly with public tions and 
includes an article based on an 
address given by Sinclair Wood at 
the Institute of Practitioners in 
Advertising Conference last Octo 
ber. Guest editor was lan Harvey, 


P 
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We Hear 


With the affiliation of six more 
rural councils, the Welsh Tourist 
and Holidays Board now has 100 
members. The only large authority 
outside the organisation is Cardiff, 
and renewed efforts are now to be 
made to get the city to join the 
Board. 

* * * 


G. Street & Co., Ltd.’s dramatic 
section produced “When We Are 
Married,” by J. B. Priestley, at the 
Rudolph Steiner Hall, Baker Stree 
on two nights last week. The section 
report good houses for both per- 
formances. 

* * * 

A brochure giving the circulation 
figures for the last six months of 
1954 of the ten evening and six 
weekly newspapers in the group has 
been published by Northcliffe News- 
papers Group Ltd. 

* * * 

London Transport posters depart 
ment 18 moving on April 4 to 
Commercial Advertising Bill Stor 
Griffith House, 280 Marylebone 
Road, London, NWI. 


Poster campaign 


Surbiton, Surrey, borough council 
plan to advertise their assembly 
rooms by posters on railway 
stations, and inside buses and 
trolleybuses in the area. 

* * * 

Multiple Acting Flux Ltd. have 
taken over the main representation 
of the Brimulta Sortsmaster type- 
casting machine. Leaficts are to bh 
distributed describing the machine 
which will be on exhibition at the 
IPEX exhibition in July. 

* * * 

The fifth edition of Made in 
Wales, published by the National 
Industrial Development Council 
Wales and Monmouthshire, lists the 
products of over 1,250 manufac- 
turing firms. It sells at 2s. 6d. 

* * * 

The fifth Annual Taxation Con- 
ference will be held at Brighton this 
year from October 14 to 17. 

* * * 

Closing date of an exhibition 
called “You versus Pests” being 
staged at the Royal Sanitary Ins 
tute, 90 Buckingham Palace Roax 
London, by the Ministry of Agric 
ture and Fisheries, the Department 
of Scientific Insecticide Research 
and the Royal Sanitary Institute, 
has been extended to Thursday 


of Pears Cyclopaedia 
over a “Magic Information Bureau 
in the book department of Selfridges 
Lid., last week. He is at Harrods 
Ltd. this and next week, and then 
at the Army & Navy Stores Ltd 

* * * 

The 1955 Michelin Guide to 
France will be published shortly 
before Easter. 

* * * 


Technical Designs Ltd., industrial 
advertising specialists, have recently 
added an electronics department to 
the specialised technical services 
which they supply to many indus- 
tries and Government departments. 

* * * 

W. S. Crawford Ltd. darts team 
led by Fred Folkerd, beat G. S. 
Royds Lid. 2-0 in a darts match 
held at the Two Chairmen. The 
finishing doubles were obtained by 


F. Archer and F. Folkerd. 
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Milhado’s 8th 
birthday 


Albert Milhado & Co. Ltd. 
celebrated their eighth anni- 
versary with a cocktail party 
and reception at Cercle de la 
Maison de France yesterday 
(Wednesday). 

The Mithado organisation 
started in 1947 in London with 
a staff of five, including Mr. 
Milhado himself, and repre- 
sented about six overseas 
publications. Now the organi- 
sation has a London staff of 
14 and represents over 400 
newspapers in 22 different 
countries. 


Film visit 

A party from Belgium, France, 
Germany, Holland, Italy, Nor- 
way, the UK, the United States 
and an observer from the Euro- 
pean Coal and Steel Community 
were the guests of the Film Pro- 
ducers Guild on Wednesday last 
week. 

The delegates, who came from 
the European Productivity 
Agencv, a branch of the organisa- 
tion for European Economic 
Co-operation, were on a three-day 
visit to Britain to study the use 
of wisual aids as a means of 
increasing productivity. 


Annual bowls satel 


The annual bowls match be- 
tween advertising agents and press 
representatives for the Belfast 
News-Letter trophy will be held 
on Wednesday, June 8. Fred 
Bannister, of Masius & Fergusson 
Ltd., will be acting for the agents 
and Albert Farr, of Psychology 


Magazine, for the representa- 
tives. 
Players and others interested 


should contact them as soon as 
possible. 


MEMBERS 


ABC 
New members of the Audit 
Bureau of Circulations are the 
Birmingham News series, Lin- 
colnshire Standard series, New 
Musical Express and Oldbury 
News series, the advertising de- 


partment of Scientific and Indus- 

trial Research and advertising 

agents Paul Baratte & Associates 
td 


Record sum 


The Joint Palestine 
Year Book, 1955 edition, 
front cover designed by 
Games, has 


A ppeal 
with a 
Abram 
raised £29,000 in 
advertisement revenue, mainly 
from national advertisers. This 
exceeds by £6,000 the sum raised 
in 1954. 25,000 copies have been 
published. 

The money raised by this pub- 
lication goes towards the trans- 
portation of Jewish immigrants 
to Israel and the creation of an 
advanced economy to make them 
independent 
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Pre-war surveys 
of big towns 


to be resumed 


The Municipal Journal Ltd 
have now been appointed by the 
International Union of Local 
Authorities to act as official 
representatives for publications 
in Great Britain of the Inter- 
national Statistical Institute. 

The Institute are to resume 
their pre-war activities of inter- 
national comparison of statistics 
of large towns, and a new series 
of publications entitled J/nter- 
national Statistics of Large 
Towns is to be published. The 
first volume is now available and 
obtainable in this country from 
The Municipal Journal Ltd. 

The statistics of large towns 
will cover population, housing, 
economic characteristics, public 
utilities and education and cul- 
ture 

One volume of statistical data 
will be published each year; 
analytical studies of this material 
will be published separately in 
the form of supplements. 


Factory fashions 


are on show 


A theatre of factory fashions 
will be one of the features at the 
third National Factory Equip- 
ment Exhibition, which will be 
opened by Sir Miles Thomas at 
Earls Court on Monday. 

Three times each day a parade 
of factory and industrial protec- 


tive clothing will be staged. 
L. Mander-Wright, of Wright's 
Publicity, will present this show. 

The exhibition is sponsored by 
Factory Equipment News and 
The Factory Manager. The press 


officer is Michael Higgins of the 
public relations department of 
London Press Exchange Ltd. 


Ads OUT —fares UP 


A letter from a resident criti- 
cising Salford City Council for 
“turning down a revenue of be- 
tween £10,000 and £20,000 which 
they would get from advertise- 
ments on buses” was read when 
an ‘application by Salford City 
Transport to increase bus fares 
was granted at the North-West 
Traffic Court last week. 


raised by Year Book 


The editor is Barnet Litvinoff : 
the editorial matter is illustrated, 
and includes an article by Vis 
count Jowett 

The committee responsible for 
securing the advertisements in- 
cluded Michael D. Sieff, a dir- 
ector of Marks & Spencer, 
Charles Wolfson, of Great Uni- 
versal Stores, Neville Blond, and 
Will Samuel, of William Samuel 
& Co. (London), Ltd., publishers 
and advertising contractors, who 
are the advertisement representa- 
tives of The Jewish Observer. 
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SHOES (HORSE) 
AND 


SHOE LEATHER 


Particular chaps our 


County-men when it 


comes to a pair of fie d 
boots—and veldtshoen {:t 


the bill for town use, to» ! 


Footwear is a good marke: 


LEICESTE® 
ADVERTISE 


SHOP WINDO 


of the County-fol 


Bath chair 
business 
is brisk... 


If the “bath-chair” 


the city it can be said 
| “Bath-chair business" is 
| very brisk indeed — and 


‘YOUR 
SUMMER PRINTIV:: 


don’t wait till the last n 
Phone: Slough 2: 239 


lite 


Folders, leaflets, cataloguc ny 
quantity in many colour: The be secured through the 
creative printers can hand m Chronicle at 10s. per s.c.i. 


GROVES, BRO. 
& COMPANY LIMIT! ") 
Publication and Gene 
Letterpress 
THE WINDSOR PR 
Trading Estate 
SLOUGH 


iE 


AUSTRALIAN NEWSPAP: 


LONDON OFFICE 
CHANGE OF ADDRFSS 


Previously at 85 Fleet Stre the 
London Office of the underm ned 
Australian Newspapers and Pe cals 
“= now at 
LUDGATE HOUSE, 110 FLEC! ST., 
ec4 
Melbourne: HERALD, SUN EWwSs- 
PICTORIAL, WEEKLY MES 
WOMAN'S DAY, SPORTING OBE 
AIRCRAFT, LISTENER IN, HOME 
BEAUTIFUL 
Brisbane: COURIER-MAIL, SUNDAY 
MAIL 
Adelaide: ADVERTISER, SUNDAY 
ADVERTISER, CHRONICLE 
Perth WEST AUSTRALIAN, “VEEK- 
END MAIL, COUNTRYMAN 
Hobart: MERCURY. 
H.R. MAUGHAN, London Manager 


Tel.: CENeral 5141/2 


plays its full part in maintaining 


the steady prosperity of 


whole city and adjoining county 
areas of Somerset and Wiltshire. 
Bath should not be neglected in 


any campaign aimed at complete 


coverage of 


whole, or the West Country in 


particular. 


the only evening paper printed in 


the County of Somerset and sells 


city. 
You can't 
properly without the 


Wath 


Cyronitle | 


ano WERALD || 


} ean . 
* The ONLY evening paper prinied 
in Somerset 
S. H. Roberts, 
ECA; Arnold Filia, 
Market Street, 
Office, 33 Westgate Street, Bath. 


is taken 
as a symbol of the many trades 
which cater to the needs of the 
multitudes who come to shop in 
that 
still 
still 


the 


the country as a 


Positive “ blanket” coverage can 
Bath 
It is 


1} copies for every house in the 


cover the West 


Get full details from 

1M Fleet Street, London, 
Cromford House, 
Manchester, 4, of Head 
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royds 


USE... 


Electrolux. 
LAUNDRY 
EQUIPMENT 


to tell Britain's leading 
food manufacturers of its 


many unusual advantages. 


FOOD MANUFACTURE 


Stratford House 
9 Eden Street, London, N.W.}. 


_ 


FOOD MANUFACTURE is one of the 
LEONARD HILL TECHNICAL GROUP 


HE specialised monthly 

journal dealing with all 
civil engineering in which 
earth-moving and earth- 
moving equipment are in- 
volved open-cast coal and 
iron ore, hydro-electric 
developments, land re- 
clamation, harbours and 
docks, coast defence works, 
river widening, canal con- 
struction, ete. 

MUCK SHIFTER 
and Public Works Digest 


is another publication of the 


LEONARDI 
TECHNICAL GROUP 


CORROSION TRECEROLOCT 
MANUFACTURING CHEMIST 
vipees (NATURAL AND SYNTEETIC) 
PAINT MANUFACTURE 


Large spaces in selected provincial 
papers launch Macprin 


Area campaigns for Macprin 
Buffered Aspirins started last week 
with large spaces in selected pro- 
vincial newspapers. This new pro- 
duct is being marketed by Macleans 
Lid Initial advertising is being 
carried out in Dundee, Derbyshire 
York and Exeter; large spaces 


National drive for 
new deodorant 


Go Poof, a new deodorant, is to 
be launched in May with an exten- 
sive national press advertising cam 
paign that will continue throughout 
the summer. 

Large spaces in national daily 
newspapers, women's magazines and 
the trade press are to be used. The 
new product is in powder form and 
is packed in a plastic squeeze bottle. 
pent are Napper, Stintoa, Woolley 
Ad. 


Record Epix drive 


The largest campaign yet for 
Epix disinfectant is to be launched 
m May 14. Spaces are being taken 
in the Radio Times, Woman's Own 
Woman, Woman's Weekly, John 
Bull, IMlustrated and Picture Post 
\gents are C. P. Wakefield Ltd. 


being taken include full-pages and 
13 in. by five columns. 

It is claimed that Macprin can 
be taken at any time or place with 
out water, and that they are non- 
irritating to the stomach. 

It is expected that a full-scale 
national advertising campaign will 
be launched later this year. Agents 
are S. H. Benson Ltd. 
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First national ads 


for Saxin tablets 


The first national campaign for 
Saxin brand saccharin sodium 
tablets started this week with larg: 
spaces in women’s magazines and 
the trade press 

The schedule includes large spaces 
in Good Housekeeping. My Home 
Woman, Everywoman, Wife and 
Home, Home Notes, Home Chat 
Woman's Weekly and Woman's 
(llustrated. 

Advertisements are accompanied 
by a coupon offering a free sample 
Display material is available for 
retailers Agents are Armstrong. 
Warden Ltd. 


Plantoids, a newcomer to the transportation advertising field, have started 
their outdoor campaign with this tube card. Printed litho, in full colour. 


the card features the slogan, All 


Plantoids 


Underground Roots are served by 
Agents handling Plantoids are Arthur Knight Co. Ltd. 


| CURRENT ADVERTISING AT A GLANCE 


Accounts 


ZIP FRENCH CLEANERS fo; 
Nevin D. Hirst (Advertising) Lid 

CARNEGIE MODELS LTD., press 
and PR account for Elizabeth 
Anderson Press and Public Rela- 
tions 

Ww. A. LLOYDS ALLOYS ere 
trade press campaign Ss. 
DOW NING BIRMINGHAAI 
LTD., provincial press campaign 
ST. GEORGE'S LAUNDRY, 
local press and filmlets campaign 
COVENTRY VACUUM SER 
VICES, local press campaign 
uccounts for Jack White and 
Associates 

COPYLINE & DUPLOMAT, photo 
es for Willings Press 
Service 

TV COMMERC IALS LTD., press 
and PR, for the John Murphy 
Organisation 

HAMPTON’S LTD., of Pall Mai! 
for Armstrong-Warden Ltd 


Campaigns 


MODERN TELEPHONES LTD. 
using Punch, selected national and 
provincial newspapers (Max 
Ritson & Partners Lid.) 

MACLEANS LTD. using large 
spaces in_ selected provincial 
papers for Macprin area introduc 
tory campaigns ‘s Benson 


Lid.) 

CUSSONS LTD. using women's 
magazines and trade press for 
Apple Blossom brilliantine intro 
ductory campaign in May 
(Richard Potts & Partners Ltd.) 

ARMSTRONG SIDDELEY, using 
Observer and The Times to an 
nounce new Sapphire limousine 
(Alfred Pemberton Lid) 


SPORTSWEAR CLOTHING CO., 
LTD., using half-pages in general 
interest magazines and large 
spaces in the trade press for 
McGregor dressing gowns. (Elliot 
Advertising Ltd.) 

SAXIN brand saccharine sodium 
tablets, using large spaces in 
women’s magazines and trade 
press. (Armstrong-Warden Ltd.) 

BIRDS EYE, using half-page in the 
Daily Express. large spaces in 
national dailies, women’s maga- 
zines and trade journals for 
frozen fish. (Lintas Ltd.) 

GO POOF deodorant, using national 
press, women’s magazines an 
trade press for introductory cam- 
paign. (Napper, Stinton, Woolley 
Ltd.) 

DIANA _ shoes using national 
dailies, women’s magazines and 
trade press. (Gorings Ltd.) 

REMINGTON standard and noise- 
less typewriters, using national 
and business magazines (G 
Street & Co. Ltd.) 

REMINGTON RAND office sys 
tems and machines, using national 
dailies, class magazines. business 
and accounting journals 
includes two new xducts 
vox dictating machines and Auto 
Dyprinter photo-copier (G 
Street & Co., Lid.) 

SUPERWAYS CONTINENTAL 
COACH CRUISES LTD. using 
national and provincial press 
(. WwW. Wi —_ , Rprrneing & 
Publicity Servic " 

THE READ SMOC *K-GATHER. 
ING MACHINE, using women's 
homecraft and needlework maga 
zines. (Stuart Advertising Agency 
Lid.) 

RAYWARP TEXTILES LTD. 
using half-pages nh women's 


magazines and trade press for 
Raywarp hairnets. (Gee Adver- 
tising Ltd.) 

TALLON LTD., pens, using Lon- 
don and provincial evening papers 
and trade press. (David Macauley 
Advertising Ltd.) 

BREVITT shoes, using national 
dailies and Sundays, women’s 
magazines and trade press 
(Robert Freeman Co., Ltd.) 

THOMAS HEDLEY & CO., LTD., 
using large spaces in national 
dailies and Sundays. London 
evenings, provincial and trade 
press, for Tide half-price sale 
campaign. (Young & Rubicam 
Ltd.) 

SUFFOLK PUNCH motor roller- 
mower, using large spaces im 
national Sundays. (Tibbenham 
Publicity Ltd.) 

MARLEY TRED FLOOR COVER. 
ING, using London and Southern 
county local papers. (E. Walter 
George Ltd.) 

EPIX disinfectant, using Radio 
Times, women’s 
interest magazines 
press. (C. P. Wakefield Ltd.) 

DECORETTES LTD., transfers for 
home decorators, using full-colour 
pages in national magazines dur 
ing 1956. (Everetts Advertising 
Lid.) 

FRIGIDAIRE, using full colour 
pages and half-pages in selected 
weeklies and monthlies, and large 
spaces in Radio Times. (Foote, 
Cone & Belding Lid.) 

JAMAL, permanent waving. using 
quad-crown posters on London 
underground. women’s magazines 
and provincia! press for cam 
paign starting May. (Gordon & 
Goich Advertising Lid.) 
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Poster protest 
in Glasgow 


A poster erected at Glas- 
gow’s Anniesland Cross has 
brought a protest from the 
city’s Tree Lovers’ Society, on 
the ground that “this huge 
poster dominates and spoils 
one of the main approaches to 
Glasgow.” 

The Society has asked 
whether it is usual to publish 
a list of licences to be granted, 
so that protests can be made, 
if desired, before the erection 
of posters. 

A report on the poster will 
be made shortly by the house 
planning officer at a meeting 
of the planning committee of 
Glasgow Corporation. 


‘Barry Herald’ 
changes hands 


Barry Herald Ltd... compris- 
ing the Barry Herald and a sta- 
tionery business and printing 
works has been acquired by Pen- 
ray Press, Ltd., of which H. Ray- 
mond Gower, MP for Barry. 

chairman, and N. Penry 
Thomas is managing director. 

Previously Mr. Thomas was 
for four years managing editor of 
the National Press Agency 

It is planned to develop the 
Barry Herald, improve its lay-out, 
A special 
entertainment page is being 
started and will carry local adver- 
tising 


ind increase its size 


Spring promotion 


in order to promote Bond 
Street as a shopping centre, the 
Bond Street Association, with 
nearly 200 members, has in con- 
junction with Esquire magazine 
launched a special Bond Street 
‘Springtime Avenue of Fashion” 
scheme 

The opening shot in this cam- 
paign came last Monday, the first 
day of spring, when two 
Regency-liveried footmen, carry- 
ng a sedan chair and occupant, 
were seen in Bond Street by 
hundreds of shoppers and a large 
crowd of pressmen 

Eventually the sedan chair 
arrived at the Westbury Hotel, 
where a Regency-dressed gir! 
stepped out to present actress 
Eunice Gayson with a gift from 
the Bond Street Association 

Esquire have recently been 
featuring avenues of fashion in 
America and Europe. The April 
issue of the magazine carried a 
special article on Bond Street, 
and many Bond Street firms took 
space in the magazine 

Posters describing Bond Street 
as the “Avenue of Fashion” are 
being displayed at Green Park, 
Bond Street, Marble Arch and 
Oxford Street underground sta- 
tions, and the Bond Street 
branch of W. H. Smith & Son is 


Triple advantage 


of collective drive 


George Worledge, joint manag- 
ing director of Alfred Pemberton 
Lid. has urged the National 
Caravan Council to invest in a 
large-scale collective advertising 
campaign 

At the Council's first annual 
convention at Folkestone last 
week he said that a fund should 
be established for this purpose, 
based on one per cent of turn 
over This, he said, would 
realise £50,000 

The result would be three 
fold, he said. First, they would 
be reaching the millions—-selling 
to countless new 
Secondly, with an 
tool of that size, it would be 
possible to regularise sales to a 
far greater extent over the year 
Thirdly, the collective campaign 
would provide a pre-sold audi- 
ence for individual advertise- 
ments, increasing their pulling 
power many times over 

“There is ample room to in- 
crease the demand for caravans 
twice over, and more It has 


customers 


been done in the United States | 


by a collective campaign. It can 
be done here,” said Mr. Wor- 
ledge. 


BAIE convention 


The British Association of 
Industrial Editors annual con 


vention and general meeting will | 
be held at the Red Horse Hotel, 
Stratford-upon-Avon, from the | 


evening of Thursday, May 19, 
until the morning of Saturday. 
May 2! 


for Bond Street 


featuring a special Esquire dis- 
play 

The Bond Street Association 
announce that they are dividing 
the month into four separate 
weekly activities. This week has 
been a general or miscellaneous 
week 


There’s always 
more news 
in the 


NATIONAL 
NEWSAGENT 
—and advertising, too! 
Guaranteed by far 


the largest net 
sale circulation 


oF meson 


Send for details and rate card 
149 FLEET STREET, E.C.4 
Tel: CITy 2604 (5 lines) 


Over SO vears of continuous Publishing 


advertising | 


ADVERTISER'S WEEKLY 


Create 
a teen-age habit 
for your product, 
Advertise in 


DANCE NEWs 


The World’s largest Dance Newspaper 


THERE ARE 200,000,000 DANCE 
ATTENDANCES PER ANNUM IN 
GREAT BRITAIN 


FOR COS‘NETICS « APPAREL 
FASHIONS STOCKINGS TOBACCO 
BEVERAGES ETC. 


Advertisem- nt Manager - L. HALL 


Telephon WATertioe 3766-7-8 


76, SOUTHWANK STREET, LONDON 5§8.E.1 


a guoup of nine 


influential newspapers 


A4.B.C. NET SALES 


Associated Kent Newspapers Ltd. 


LONDON: E.W. PLAYER LTD., 30, FLEET ST, EC4 


LET THE TALKING AEROPLANE 
SPEAK FOR YOU! 


% The “ Talking Aeroplane” can carry your 
message to the ears of everyone. 

% We are the only concern in the U.K. whose 
airborne loud-speaker equipment meets the 
necessary safety requirements of the Air Regis- 
tration Board 


THE TALKING AEROPLANE COMPANY 


18, Plumtree Lane, Cotgrave, Notts. 
Tel: Cotgrave 265 
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Why 


Motoring Weekly 
Advertiser 


is the 


Leading Motor 


Sales Journal 


HIS week is an important one for the 
motor trade and the motoring public 
For from this Friday MOTORING 
WEEKLY ADVERTISER has been 
enlarged to 52 pages to cope with the 
demands for advertising space from the 
trade 


More than 350 companies in the motor- 
ing field are now using MOTORING 
WEEKLY ADVERTISER for their 
regular weekly announcements, more than 
is carried by any other publication in the 
country. Among them are some of the 
best known names in the motor industry 


There is no doubt that the excellent 
response to advertisements—which i 
already described by motor dealers as the 
strongest of any publication in the country 

has recently been stepped up stil! further 
by enlarging the circulation areca of the 
publication so that it now covers more 
than two-thirds of the country 


How is it that a publication can reach 
such pre-eminence in a competitive field 
like publishing in 16 months 


The answer is simple. MOTORING 
WEEKLY ADVERTISER gets better 
results per £ spent than any other publica- 
thon in the motoring field. 

And the motor trade, which consists of 
herd-headed realists, guided only by 
results, has flocked into the publication 
that earns them most money. 


Why does MOTORING 


ADVERTISER pull such 
results 


WEEKLY 
wonderful 


Again the answer is si . Because it 
has the most concentrat circulation of 
prospective motor buyers in Britain 


MOTORING WEEKLY ADVERTISER 
contains no editorial. It prints only 
advertisements of new and used cars or 
motorcycles or the accessories that keep 
them on the road. So the man who buy 
MOTORING WEEKLY ADVERTISER 
is interested only in the announcements 
about the vehicles or the accessories that 
appear in the publication. 

Every week details are published of 
more than 8,000 different vehicles forming 
a guide and sales market that is unequalled 
by any other publication 

Outstanding results for advertisers have 
forced expansion from 24 pages in November. 
1953, to the 52 pages this week. Still better 
results will accelerate its progress in the 
future. 

So if you are interested in the motoring 
field send for adcvertisi rates © 
MOTORING WEEKLY ADVERTISER, 
the weekly with the daily results. It is the 
cheapest medium in the market. 


The address is 


MOTORING WEEKLY 
ADVERTISER 
8, New Street Square, 


London, E.C.4 
Tel: Central 9701/3 


SELLS WITH j 
SUCH POWER, 


Your Advertising gets more 
coverage and penetration in 
BEDS, HERTS and BUCKS 


through the 
HOME COUNTI 


\EWSPAPERS GR 


National Advertisers are 
finding the Group to have 
the greatest influence 
throughout this area — 
““THE BRIGHTEST 
SPOT IN GREAT 
BRITAIN,” and thereby 
securing a stronger market 
position. 


ABC NET SALES 


134,352 


49’- 


Represented in London by 
WILL KITCHEN, Jnr. LTD. 


131 Fleet Street, E.C.4. Central 1960 
Head Office LUTON Phone 5050 


Advertisement Manager: C. W. Gilder 


TRADE 
FLAT 
RATE 


Ss est 
INCH 


"AN EFFICIENT 


*MEDIUM FOR 


REACHING 


POTENTIAL 


BUYERS." 


Howards & Sons Ltd. 


CHEMICAL MANUFACTURERS 


*Paint, Oil & Colour Journal 


Advertising rates from the 
Paint, Oil & Colour Journal, 
83-86 Farringdon Street, 
London, E.C.4. City 4788 


This was the winning 
Standard's” ‘“‘Design-) 
who were asked to 

entered. The contes 
made-up prize-winning outfits, 


lesign an 


evening 
culminated in an exhibition at Harrods of the 
together with all the designs submitted. 
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design for an evening dress for the 1955 “Evening 
our-own-dress”’ 


Over 7,000 readers, 
a suit or a beach outfit, 


competition, 
dress, 


LEGAL AND GAZETTE 


INJUNCTION 


Commercial Guides Litd., 
Justice Wynn-Parry in the 
High Court Chancery Division, were 
granted an injunction against Fashions 
Publications Ltd. infringing the copy- 
right of the Fabric and Clothing Trades 
Index, published by Kemp's 

The defendants were restrained from 
“reproducing the same, or any sub- 
stantial art thereof, or by selling, 
offering for sale, or by way of trade, 
distributing any work being, or con- 
taining a copy of colourable imitation 
of the plaintiffs’ said directory, or any 
substantial part thereof, or by authoris- 
ing any of the acts aforesaid, or for 
such other order as to the Court shall 
seem proper.” 


Kemp's 
before Mr. 


WILLS 


Georce Wuittincron, of Neath, 
Glam., head of W. Whittington Ltd., 
printers and stationers, left 
£23,839 Is. 8d. gross, £23,682 10s. 10d. 
net value. (Duty paid £3,559.) 

James Joseru Jupce, of Looe St., 
Plymouth, a director of the Western 
Independem, \eft £4,434 5s. 8d. gross, 
oon 18s. Sd. net value. (Duty paid 
87.) 

Epwixs Joun~ Broan, of Ridgeway. 
Uplands, Bristol, director of the Bristol 
Evening Post, \eft £13,404 Os. 10d 


Ulster’s leading farming publication 


The 
“FARMERS JOURNAL” 


(Official Organ of Ulster Farmers’ 
Union) 


A.B.C. figures 


July to Dec. 1954 
MEMSER OF THE 
avOIT ®@UREAU 


OF CIRCULATIONS viene 


Belfast Office 


PLANNED 
PACKAGING 


PRINTERS AND BOXMAKERS 
STAPLE HOUSE, CHANCERY LANE 
LONDON, W.C Olbere 252! 


gross, £13,346 17s. 10d. net 
(Duty paid £1,036. 
May, of Littleover, 


James Henry 
Derbyshire, senior advertisement repre- 
sentative, Derbyshire Advertiser, ieft 
£2,577 12s. 3d. gross, £2,514 9s. 34d. 
net value. 

Avsert CHartes Everarp, of Clay- 
gate, Surrey, secretary of the BIC 
public relations and publicity commit- 
tee, left £4,307 10s. gross, £4,103 Ils. 9d. 
net value. 


value. 


T * 
New companies 

Commercial Newspapers Ltd., 145 
Fleet Street, E.C.4. To carry on busi- 
ness of advertising and publicity agents 
and specialists ; printers and publishers 
of newspapers. Nominal capital: £99 
Directors : G. W. Parker, C. G. Bass 
and M. E. Newbound. 

Peter Hamish Lid. To take over 
business of a film maker and eS noe 
of television programmes at 49 Wigmore 
Street, W.l, by John W. Mallard 
Nominal capital: £1,500. Directors ; 
J. W. Mallard, P. G. Shepherd and 
J. P. Livingston. 

Global Television Services Ltd. To 
act &$ programme contractors for the 
pees of the Television Act, 1954 

ominal capital: £100. Directors not 
named. Subscribers: J. . A. Smith 
and Mrs. E. P. Mills 

Bernard Delfont Television Presenta- 
tions Ltd., Broadmead House, Panton 
Street, S.W.1. Nominal capital : £1,000 

fl Directors: B. Delfont 
Hurran. 

Facia Advertising Led., 24 Mount 
Pleasant, Liverpool, 3. To carry on 
business of shop facia advertisers, shop 
fitters, advertising contractors. Nominal 
capital: £1,000. Directors: A. Maiden 
and Jessie Maiden 

C. J. Advertising Led., 186 Brompton 
Road, S.W.3. Nominal capital: £100 
Directors: F. T. Nettleinghame and 
G. K. Ockwell 

Specialised Advertising Services Lid.. 
a House, Hammersmith 
Bridge Road, W.6. Nominal capital 
£100 Directors: R. A. Rumsey and 
G. F 


head Road, W.9 
of artists, poster artists, display artists. 
Nominal capital: £2,000 Directors 
H. Gartside and J. R. Gartside 

conoid - 


Registration 
Leados, W.C.2.) 


Change of address 


“Perfumery and Essential oa 
Record” (editorial, publishing and 
advertisement offices), to Diana House, 
33-34 Chiswell Street, London, E.C.1 

G. & M. Press Led. to Diane House. 
33. 34 Chiswell Street, London, R. Cc. 

Directer™ to 10 — 
North, Belgrave —. s 

Tom Phillips Publicity to 1 

Brazennose Street, ehour 2 
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CLASSIFIED ADVERTISEMENTS 


RATES : APPOINTMENTS VACANT, 3s. 64. per lime, 40s. per 
APPOINTMENTS WANTED, 3s. per lime, 35s. per display panel fleck. arr) ome 


classifications, 4s. per lime, 45s. per display panel inch. Minimem, 3 lines. Box No. 
EXPERIENCED charge, one lime plas Is. covering postage, etc. Series rates on application: all GENERAL 
advertisements ender seven insertions ML sT BE PREPAID. Address ** Advertiser's 


PRODUCTION Weekly.”’ 180 Fleet Street, London, E.C.4. CHAncery 8844 (Ex. 25) 


ar ARTIST 


Situations Vacant : “ The engagement of persons answering these advertisements most 


to work on Nationally advertised and be made through 2 Local Office of the Ministry of Labour or a Scheduled Employ ment A rapidly expanding advertising 
interesting accounts. Previous agency Agency if the applicant is 2 man aged 18-64 inclusive or 2 woman aged 18-59 inclusive 
. 2 unless be or she, or the employment, is excepted from the provisions of the agency would like to hear from 
experience is essential Write for Notification of Vacancies Order 1952." 
appointment giving full particulars of general artists who are attracted 
age, experience and salary required to by the prospect of working on 
The Production anager, A PROMINENT BELGIAN important National accounts. 
4 RUS G Ree Crm. Generous salary. Profit sharing 
4, Berkeley Square, W.!. . 
ADVERTISING AGENCY and pension schemes wake the 
PRODUCTION EXECUTIVE required in Brussels, wants a first-class layout man. Quick job unusually attractive finan- 
: by West End Agency ust have 2 . . 
/ rete. mgt lr etme, hes worker, wide experience, able to turn out forceful cially. Write for interview to 
eas ‘ fin ound knov i ¥ j 
t “yon pore contemporary layouts for black-and-white and the Art Director, Arthur S. 
r . . i “1 + 7 
poseiding deetiaass pupal $-aamegn colour. Sound knowledge of typography and some Dinon Led., 229 High Melbern, 
‘ se ability to do figure drawing. Excellent prospects Wel. 
: Box 0570 Ad. Weekly 180 Fleet St EC4 for the right man. Some knowledge of French an | 
PARKE., DAVES AND COMPANY, , . age ite yj. > age > “nce ADVERTISEMENT REPRESENTA 
LIMITED require a young lady eged advantage. Write, giving age, experience and be og BP ee" 
7 é , the Adve ertising salary required to known journal in metalworking field 
e ! 4 ning pr ¥ | Keen salesmen, already representing 
} work and enance ot non-competitive wblications in th 
jepartmental records eo week, Box 0572 North — na Glasgow press 
¥ rous pension plan rite, giving , hould apply, stating age. experier 
f particulars, to Personnel Man- Advertiser's Weekly 180 Fieet Street EC4 and production record, to —" 
ager Staines Road Hounslow Box 0365 Ad. Weekly 180 Pleet St EC4 
Middlesex — | ARTIST. youngish all-rounder, Layout 
IF YOU ARE an experienced Com- | BOOKKEEPER. Splendid opportunity , EXCELLENT PROSPECTS and jue Finished, for South Coast Agency 
mercial Artist capable of carning for advancement for experienced lady opportunity for a well-cducate ing | Write experience age salar etc 
between £500 and £1,000 per annum bookkeeper in well-known Advertis- | man, about 25, with drive a a to 2 
and desire a change to a congenial ing Agency Knowledge of Advertis- tive, as Assistant to the P ton Box 0357 Ad. Weekly 180 Fleet St EC4 
position offering an interesting ing and’or Machine Accounting would Manager of a printing and a ine | GOOD GENERAL ARTIST required 
variet {f work, write for appointment be an asset but not essential Five- company Preference given ¢ »pli- no figure os salar { th right 
mens at Commercial day week Pension Scheme Write amt with creative ability « me mar Pleasant orking conditions 
rvice Ltd 2 Back stating age, experience and salary experience im the trade s age, | Holiday arrangements respected. Tek 
chester, 4 BL Ack- required, to Secrgtary, Greenlys Ltd experience and salar to phone BAYewater 2162, of ‘ 
9 Berkeley St l Box 0419 Ad. Weekly 180 Pie« FC4 | St. Petersburgh Place. London, W 2? 
. “= 
| Masius & Fergusson 
A have vacancies for 
f: \ senior visualiser with considerable 
% 1. experience of creative work on 
ty p O g r a p h e &r nationally advertised products 


\ junior viswaliser preferably with 3 


¥ ? 
with considerable experience in ree ae 
, press advertisement typography | 
: : : \ typographer with agency cx 
and adaptation is required by 3. perience of adaptations and type 


mark-ups 


S. H. BENSON LTD. 


KINGSWAY HALL, KINGSWAY, W.C.2 


Letters, which will be 
treated confidential! 
should be addressed to 


Write giving particulars 
ART DIRECTOR, MASIUS & FERGUSSON LIMITED 


to the Art Director 
40 BERKELEY SQUARE, LONDON, Wi 


*Phone your classifieds to CHA 8844 (Ex 25) 
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CLASSIFIED ADVERTISEMENTS | 


APPOINTMENTS VACANT 
GOOD SALARY ‘ “ The engagement of persons auswering these advertisements must ADVERTISING 


FOR GOOD iso inclusive or woman seed 18-59 inclasive MANAGER 


ry -y-4 on provisions of the 
COPYWRITER required by 


The job is for a Copy Chief ti t American Cosmetic 
in a medium size London more ar 1S S Company. 
Agency. An understanding of 
technical and industrial adver- High calibre man with sound 
tising is necessary but the first are wanted background in all phases of 
essential is really good copy- advertising, merchandising, 
writing ability, with agency marketing. Excellent future. 
experience. t b dw Income commensurate with 
e a roa ay qualifications. Complete de- 
; f : tails in first letter please. 
Write giving full personal Black and White * Colour * Retouching All applications treated in 
details and salary required ; fid Appl 
(present staff advised) to ——— pPly 


Box 0420 
Advertiser's Weekly 180 Fleet St EC4 


Good pay and working con- 


oes P ‘ 1! Box 0425 
ditions. Permanent. Fu Advertiser's Weekly 180 Fleet St €c4 
holiday this year. 


AN ADVERTISING MANAGER of good 
a yoy gy | education, | experienced copywriter 
niente” completa | | Write oF phone | ee Se oe 
ational Service or exempt. | . : : > - 
Write, stating age and salary expected, The Studio Director, eng ng Salary commen 
Box 0351 Ad. Weekly 180 Fleet St BC4 The Broadway Studios Ltd.. | Box 0333 Ad. Weekly 180 Fleet St EC4 
YOUNG ARTIST for Production De- > COMPETENT SHORTHAND.-TYPIST 
pares ment « Quarterly Magazine 9 Victoria Street, | (18/20) to train as general assistant 
) Ss mvoive a a Vv 


lay-out in advertising agency. Write Commer 
et 


| 
tc Fo P untment ring Miss Westminster, S W.1 ABBey 6803 | cial 7 ~ Ltd., 105-6 New Bond 
Edwards errard 5353 oo . = 


Street 
EXPERIENCED ASSISTANT required SPACE aaa required on old 
Advertisement department publishers’ 


Typing etc Luncheon REPRESENTATIVE REQUIRED by | LAYOUT ARTIST required for studio 
S-day weck G & M small Display and Exhibition Studio Salar 


established monthly journal appealing 
to the chemical industry Excellent 
y £14 per week Write, giving prospects — expenses and com- 
full details, mission 


Lid 33-34 Chiswell Street Commission basis Wr 
1 (off Moorgate Box 0430 Ad. Weekly 180 Fleet St EC4 | Box 0429 Ad. Weekly 180 Fleet St EC4 } Box 0433 Ad ‘Weekly 180 Fleet St EC4 


WANTED BY | WEST END AGENCY REQUIRE ANOTHER 


SOUTH AFRICAN TRADE | ; : 
GROUP: | Visualiser / 


ADVERTISING REPRESENTATIVES Layout Man 
IN ENGLAND 
AND ON THE CONTINENT | This is a job for a competent man 


aged about 30. He will have had 


a comprehensive agency back- 
A leading South African group of monthly Trade 


magazines requires experienced, live-wire repre- ground and is now ready and able 
sentatives om proved space-selling ability and to assume a degree of responsibility. 
good connections in transport, mechanical 

handling and hairdressing fields. All areas in 
Great Britain and Continental countries open for Five day week « Holidays this year - Canteen on 
territorial representation. Liberal commissions premises - Pleasant working conditions. 
and considerable scope offered to suitable appli- 


cants. Write by airmail, giving full details of | Details of experience and salary required to 
sales experience and territory desired to the THE ART DIRECTOR 
Managing Director, Anson Press (Pty.) Ltd., P.O. 


Box 0417 Advertiser's Weekly 180 Fleet Street EC4 
Box 5944, Johannesburg, South Africa. 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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CLASSIFIED ADVERTISEMENTS | EXXIIIRZ 
F__APPOINTMENTS VACANT. 


APPOINTMENTS VACANT | 
COPY DETAIL MAN | WE WANT 


with strong interest in creative work MORE ARTISTS 


required by Print Department of 


London Agency. Should be well 


versed in organising and marshalling if you have had the necessary 


material and have sufficient ex- 


West End studio requires 
perience to edit or originate simple 


experience you may be the versatile lettering & general 


descriptions where required. First- 


class opportunity for an enthusiastic production man artists with good sound 


P. . 
and ambitious man ension and studio or agency experi- 
Life Assurance scheme in operation 


we are looking for to fill 
Write giving full details of age, ence. These are progressive 


experience and salary required to a vacancy in this well known positions under congenial 


The Secretary, Roles & Technical Agency. 
Parker Ltd., Rapier House, 
Turnmill Street, €.C.1. 


working conditions with 


holidays this year. 


Apply Studio Manager, 


Write, please, to the Production Director 
LAYOUT MAN. There is a vacansy | Fleet Illustrating Service 


the Ye 
WR Bee ge BR, THE BROADWAY ADVERTISING SERVICE LIMITED. | Led. 10, Argyll Street, 


experienced layout man Work is London. W.1. 
interesting and covers national, trade nd , 


technical and export advertising, Broadway Court, Westminster, London, S.Ww.! ; 

catalogues, etc Write, stating full Phone : GERrard 7335. 

details and salary desired, to 

Box 0376 Ad. Weekly 180 Pleet St EC4 
EXPERIENCED SPACE SALESMEN 


required for Trade Directory with large COLOUR RETOUCHERS wanted for | ASSISTANT REQUIRED by 
certified circulation : expansion of colour section Vacan- national organisation connec h | 

_ Box 0426 Ad. Weekly 180 Fleet St EC4 cies for Senior Artists and improvers road transport Preference | LADY REQUIRED for Accounts 

EXHIBITION ORGANISER requires Good wages, bonus and superannua- given to applicants who he Department of well-known Agency 

vO y to train as Assistant tion schemes. Write or telephone for pleted National Service ar Must be able to type, reliable and 

ypist essential, and some appointment to Art Director, Studio experience in journalism. pr ela- accurate at figures Shorthand an 

1g ‘experi: nce would be useful .. 118 Chancery Lane, tions and print production i advantage. Hours 9-5, five-day week 

Write, giving full details, to . WC.2. Tel.: CHAncery £500 p.a. Full details to Holidays this year Telephone Mrs 
Box 0427 Ad Weekly 180 Pleet St BC4 . Box 0436 Ad. Weekly 120 Pice Seaward, TEMple Bar 6600 


Required in London POWERFUL CONSUMER ADVERTISING 


SENIOR two 


ADVERTISING 
ASSISTANT SENIOR VISUALISERS 


An important Company of manufacturers marketing WANTED 


a variety of heavily advertised food products requires 
an advertising executive, age 30/35, to fill a new 
appointment as Senior Assistant to the Group 
Advertising Manager. M b ; 
Position would suit an Agency Account Executive or ust be completely versatile and 
an Advertising Department Executive who, prefer- thrive on responsibility. 

ably, possesses some Agency background and has ’ 
experience of working in close collaboration with We want the BIG men, accustomed to 
Advertising Agents. 


to handle a number of accounts. 


BIG planning in BIG spaces for 
To a man who can work happily as a member of a : 
team the position offers interest, variety and National consumer advertising. 
responsibility coupled with, on the welfare side, a 
contributory pension scheme plus free Life Insurance. HOLIDAYS THIS YEAR. 
Please write giving age, education, full details of . 
experience and positions held, salary expected and Write or telephone the General Manager 


any other relevant information. ALL APPLICATIONS McCANN-ERICKSON ADVERTISING LIMITED 
WILL BE TREATED AS STRICTLY CONFIDENTIAL. 
Brettenham House, Lancaster Place, W.C.2. Temple Bar 6600 


Box 0339 
Advertiser's Weekly 180 Fleet Street EC4 | McCANNS MAKE ART DIRECTORS 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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CLASSIFIED ADVERTISEMENTS 


GENERAL ARTISTS 


required for West End Studio, 

previous experience in work for 

reproduction essential. 

@ ideal working conditions. 

@ Scope for advancement. 

@ Holidays this year. 

@ Salary according to experi- 
ence and ability. 

@ 5-day week. 

“phone, write or call 
CREST PUBLICITY LIMITED 
76, NEW BOND STREET, W.1. 

Grosvenor 3026/7 


PRODUCTION ASSISTANT for West 
End A S 


me knowledge of pro 


APPOINTMENTS VACANT 


Siteations Vacant : “ The engagement of persons answering these advertisements must 

be made through a Local Office of the Ministry of or a Scheduled Empioymeat 

Agency if the applicant is a man aged 18-64 inclusive or 2 woman aged 18-59 inclusive 

es SS Se oe ee eee the 
Notification of Vacancies 1952."" 


MEDIA PLANNING 
SPACE BUYING 


Leading West End Agency 
Requires Young Man 


This is an excellent opportunity for someone, about 20-25 


Marcu 24, 1955 


MEDICAL 
COPYWRITER 


A well-known pharmaceutical Co., 
in London invites applications from 
experienced Medical copywriters 
for an important position in their 
growing Export Department. Only 
applicants with previous experience 
in the work and in Layout and 
supervision of printing will be 
considered, and preference will be 
given to those with fluent French 
German. Apply with full details of past 
experience and salary required to 
Personnel Manager, 


Box 0554 


Advertiser's Weekly 180 Fleet St EC4 


LAYOUT ARTIST. Opportunity for 
really first-class young man or woman 
in old-established City Agency Must 


i stir t y out 
pta gn a’ - years, who has acquired a useful knowledge of the Press and be adaptable and capable of doing 
jeta { experience and Fleet Street, and is wise enough to realise now that he wants finished work if required. Write, in 
r red. to Rex Publicity Ser first instance, stating experience and fy - 
Lid. 131/134 New Bond Street to specialize. salary required to . 
, 02 leekly 180 Fleet St EC ad 
Wil The accounts he will work on are large, very active and varied, Bee Sees 6 Sey Se Pent B BCS 
and the successful applicant will need his wits about him. To 
APPLICATION IS INVITED FOR A 
ASSISTANT TO STUDIO MANAGER —n and able — “4 is a chance to become a first-class POSITION WHICH WILL SHORTLY 
in large London Agency. Ability to edia man in a first-class Agency. ARISE IN OUR STUDIO FOR A GOOD 
progress work. Methodical. Agency r f thi vertisem - “J 
earients Gaaliodc Eaakas amie Our staf are aware of this advertisoment GENERAL JUNIOR ARTIST 
WEvtG® GANG GUPETIORED, OG? and salary Write fully to VALE STUDIOS LTD. ‘f 
Box 0416 Box 042! 3 Harrington Road, South Kensington, 
Advertiser's Weekly 180 Fleet St EC4 . — 
7 Advertiser's Weekly 180 Fleet St EC4 . — 
SCOOUNT,_PRFCURVE Toure > , PRODUCTION ASSISTANT caus 
ed full recognised SILK SCREEN. First-class Stencil UNIQUE OPPORTUNITY for a young Must ; h eer oe ~— _ 
i Aver Generous terms Cutter required immediately. Pension lady with personality as Sales Repre oo Ft eee grates > eat : 
f dir rshit cheme Apply Posterprint Lid sentative with visual chart manufac- paces tn a . Lg wen Rage pee g 
Bb 140 Ad. Week 180 Pleet St EC4 | 6 Cromwell Roa Kingston-on turers. Wondersigns, 9 South Molton an a blo Pha = rs . 
REPRESENTATIVE REQUIRED for « Thames. KIN 2417 Street. W.1 Five-day week. Canteen ension 5 
f oper i Fx i ype and FILM LETTERING ARTIST required JUNIOR LETTERING and Paste-up fund Write, stating age 5 
m t f k wledge of for City Office of leading Agency Artist with some knowledge of pro- salary required, to the Man wm 
Pp Engraving ' Write duction required Good prospects licity Division. Burroughs Wellcome & 
K 434 Ad. Weekly 180 Fleet St BC4 Box 0361 Ad. Weekly 180 Fleet St EC4 Box 0563 Ad. Weekly 180 Fleet St EC4 Co., 183-193 Euston Road. N.W.] 
| | 


WOMAN COPYWRITER 


We want another Woman Copywriter to join 
a group working on interesting and important 
accounts. She should have had at least five 
years’ agency experience and be interested in 
cooking. This is a permanent and progressive 
job in congenial company 


ARTIST/LAYOUT MAN 


We are also looking for an experienced general 
artist. He should be able to produce finished 
layouts from rough visuals, to do competent 
lettering and, on occasion, simple re-touching 
Some knowledge of typography would also 
be an advantage 


HADDONS 


want another ; 


TYPOGRAPHER 


| and another S 


VISUALISER 


For an appointment with the Art Director 
write or phone: 


Both these jobs carry good salaries and the successful 


applicants will have holidays this year. Applications to | 


THE COPY DIRECTOR, 


mr C. VERNON & SONS LTD. 


ot Incorporated Practitioners in Advertising, 


THE SECRETARY (Mr. A. J. Clark) 


JOHN HADDON & COMPANY LTD. 
17,19, Stratford Place, London, W.! 11 & 12 SALISBURY SQUARE, E.C.4 
, TEL: CENtral 8156 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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CLASSIFIED ADVERTISEMENTS | EXZIEERZ00m 
SPACE Opportunity for 


. = » o 
siittasneeninaliiiies (AROUND 22-25) WANTED Py 62 
Civic, Police and industrial Media . f 4 fi 
: To travel weekly. Our Staff know of experience for expanding tirm 
, this advertisement. Replies treated in of Publicity Consultants, $.W.1. 
strict confidence. 22}°% commission. area Retouching and ability 
f ! h A | 
—— — Pe pong sc ae WHY BE A VERY SMALL COG to produce technical drawings 
embers o tC] ssn. and d ; 
Con. Assn IN A VERY LARGE MACHINE? — Salary according to 
ability. 
3 Box 0448 . 
- Ad ‘s Weekly 180 Fleet St €C4 We offer a rare opportunity for a young and energetic . Box 0207 
vertiser's Weeuly as production man to assume a responsible and well-paid Advertiser's Weekly 180 Fleet St EC4 
. — position in double-quick time, instead of waiting around for 
eee dead-men’s shoes. If you really know production and seek SPACE SALESMAN REQUIRED fox 
" Assistant fo ublicavions echior or z ~4 7 spc los eresting .O 
Hi compilation and production of tech- an opportunity to show your worth, write, with full particular —— —y ae ang : - 
BS =e c — rm - - “ - ~ bon worth ove 5a. to capable 
nical data sheets, manuals, working of experience and salary required, to The Secretary, person. Some travel Tei CRO 611 
& instructions, etc Must have experi- ¢ oree C. P. I 34 North End 
A ence of engineering publications and Cr lor 
; wed to * orks S.dav am 
4 Apoticat a pate = = b+ ad RENSON ADVERTISING LTD., SHORTHAND.-TYPIST, with experience 
~ 4 - a nee of re WSpape advertising cssentia 
ae tions, present position, experience and ee . : 
salary required, in confidence, to the 16 Albemarle Street, Piccadilly, London, W.1 Full particulars, giving age, salary, 
Publicity Manager, C.A.V Limited B « 0559 Ad. Week ' FI S PCS 
. + . . 2 . . , 4 { ’ nc aU ect 
Acton 3 Specialising exclusively in technical and industrial accounts 
ae TERING ARTIST 
GENERAL ARTIST LAYOUT/LETTERING ARTI 
required, A VACANCY OCCURS FOR A | CAPABLE YOUNG LADY (age required in the studio of a 
Agency experience preferable but not PRINTER ENLARGER, age 20-2) required by busy Agency for accur S.W. London agency. 5-day 
essential. Must have some creative in a leading London Commercial proof checking schedules 1 week. Holidays this year. 
ability and able to produce slick roughs Studio Excellent conditions An routine Some knowledge of Wri 
and finished artwork. opportunity for advancement and tion and typing an advantage rite 
Haig-McAlister Ltd friendly atmosphere are offered to a or write Mr. Parker, Brockic, | um Box 0249 
. ; ee printer used to good-quality commer- and Co., 231 Strand, London C2 Advertiser's Weekly 180 Fleet St €C4 
9 Golden Square, Lo » Wt. cial studio work ‘Phone. PRI 661! Central 5406 y 
SECRETARY, aged 20/25. required by ADVERTISING REPRESENTATIVE FIRST-CLASS ARTIST requ for GENERAL PRODUCTION ASSIST. 
jirector of well-known Fleet Street required. Applicants should give par- Agency Studio Good a jer ANT required by bu and progressive 
group of publishing companies. Office ticulars of previous experience if preferred with creative flair a vod West End Advertising Age App 
urs 9.15-5.45 (S-day week Par possible quote telephone number for sense of presentation Wru 1g ' fidence, to Mr. Rid G. S 
ticulars of experience and approximate quick contact. Only experienced men details of age, experience, sa and (serrard Ltd 10 Are Street 
salary required, in strict confidence, to need apply stating when available for : cw London, W.1. giving details of experi 
Box 0321 Ad. Weekly 180 Fleet St EC4 Box 0568 Ad. Weekly 180 Fleet St EC4 Box 0561 Ad. Weekly 180 Piee EC4 ence and salary required 


ARE 
COPYWRITER, 
A FIRST-CLASS 
man or woman 
PRODUCTION MAN? 
Here is a real opportunity to develop your 


Waddicors copywriting ability and to earn a good salary. 


YOU first-class, experienced 


. ee a 
Need an assistant to the Production Manager. You will be working with a lively 


The man we are looking for must have at least enthusiastic team of writers and artists on a 
2 years’ experience in agency production and have 
a sound knowledge of typesetting and mechnical 
production processes, he must be able to issue 
detailed instructions to suppliers and check 
results. Pensions scheme, five day week and aang 
canteen facilities available. Salary according write giving full particulars of career to 


to ability. 


variety of interesting accounts that call for 


creative talent of the highest order. 


If you think you can fill this important opening, 


Write to Staff Manager Creative Manager, SAMSON CLARKS, 
T. BOOTH WADDICOR & PARTNERS LTD. 58 PARK ST. W.1 $761 MORTIMER STREET, LONDON. W.1 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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774 


CLASSIFIED ADVERTISEMENTS 


COPY TYPIST 


INTERESTING 
OPPORTUNITY 


Situations Vacant: “* 


applicant is a 
abe, the 


APPOINTMENTS VACANT 


The engagement of persons answering these advertisements must 
a Local Office of the Ministry of 
’ 1 


or a Scheduled Employment 
59 inclusive 


8-64 inclusive or 2 woman aged 18- 
— age p AS from the provisions of the 


Marcu 24, 1955 


APPOINTMENTS VACANT 


WITH DDWS 


The copy chief of DD WS 
is looking for a personal 
assistant. Initially her duties 
would entail copy typing 
and the position would be 
that of copy typist and 
secretary. Essential require- 
ments — neat, accurate 
typing and potential copy- 
writing talent. 


styles. Write in first 
Apply in writing to 
DDWS, 
35 Park Street, W.|. 


have room for a 


FIRST-CLASS LETTERING ARTIST 
He should have at least 3 years’ previous Studio 
experience and be capable of creating original 
place giving details 
experience and salary expected to: Art Director, 


G. S. ROYDS LTD., 160, Piccadilly, London, W.| 


of 


ADVERTISING EXECUTIVE required 
for Publicity Department of manufac- 
turers of well-known branded products 
sold mainly through chemists. Some 
Agency experience an advantage 
Must be marketing minded and 
enthusiastic Age around 27 to 33 

Starting salary not less than £750 and 

could be more according to qualifica- 

tions. Write very fully, in confidence 
giving age, education and brief out- 
line of career to date 

Box 0569 Ad. Weekly 180 Fleet St BC4 


| HOUSE MAGAZINE PUBLISHERS, 
° | Fleet Street area, want Junior (either 
yuired by Lone Agenc » handle sex) to help with layout and produc- 
the blterature a number of indus- tron Must have some experience and 
accounts. Sound be able to prepare pencil roughs 
routine essential Typing an advantage Apply, stating 
salary required, to 
Box 0431 Ad. Weekly 180 Fleet St BC4 


CAN YOU PRODUCE workmanlike 
jayouts and write copy A vacancy 
will occur shortly in a small recog- 
nised Agency for a man experienced 
mn turning out ayouts, complete 

copy, mainly for trade press and 
advertisements Age immaterial 
ja week Pleasant 
yiday arrangements can stand. Write 

| details, salary required 
0565 Ad. Weekly 180 Fleet St EC4 


PRODUCTION, Experienced man re- 
I Jor 


conditions 


1 details 


BIG CHANCE FOR 
COPYWRITER 


We are looking for a man—possibly now in a 
smaller or provincial agency—with plenty of 
bright ideas, who can also write good hard- 
selling copy. Experience of mail order an 
advantage. 

We pay well, have a generous pension scheme, 
and the man appointed will work with a very 
friendly lot of people. He will also have plenty 
of scope for promotion. 

Write to our Chief Copywriter. 


ERWIN WASEY & COMPANY LTD. 
BROOK HOUSE, 
PARK LANE, LONDON, W.1. 


| A 


DVERTISING AGENCY in the West 
End require young lady Shorthand- 
Typist. Interesting work. 5-day week 
9.30 to 5.30. Canteen. Write, stating 
age, experience and salary required 


to 
Box 0428 Ad. Weekly 180 Fleet St EC4 


The Council of industrial Design 
requires a 


PROMOTION OFFICER 


to plan and execute all forms of 
promotion and publicity, except 
press. Successful experience in 
promotion essential and know- 
ledge of broadcasting and tele- 
vision useful. Starting salary 
£1260-£1410, according to ex- 
perience and qualifications, rising 
to £1510 (men). Applications by 
13th April. Write for further 
particulars and an application 
form to the Establishment Offi- 
cer, Tilbury House, Petty France, 
S.W.1. 


CITY OF BIRMINGHAM 
EDUCATION COMMITTEE 


College of Art and Crafts 


Principal : 
Meredith W. Hawes, A.R.C.A., 
N.R.D. 


Applications are invited for the 
post of Full-time Grade 8B 
Teacher of Typographic Design. 
Applicants will be expected to 
teach Typographic Design to 
Trade and N.D.D. students. 
They should hold a recognised 
qualification in Typographic 
Design and/or studio or works 
experience. Salary will be in 
accordance with the Burnham 
Scale of Salaries for Teachers in 
Institutes of Further Education 
at present £525 by £25 to £820 
together with appropriate allow- 
ances in respect of approved 
industrial and teaching experi- 
ence and training. The suc- 
cessful candidate will be expected 
to take up duty as soon as 
possible. Form of application 
and further particulars of the 
post may be obtained from the 
Principal, College of Art and 
Crafts, Margaret Street, Bir- 
mingham, 3, on receipt of a 
stamped addressed foolscap 
envelope and must be returned 
not later than ten days after the 
appearance of this notice. 

E. L. Russell, Esq., 

Chief Education Officer. 


COPYWRITER LAYOUT 


MAN re- 
quired by West End organisation 
Interesting work with scope and good 
salary for man with initiative, age 
25-35. Write, stating full details and 
salary required, to 

Box 0564 Ad. Weekly 180 Fleet St BC4 


EXHIBITION AND DISPLAY DE- 


SIGNER required, age 20 to 26 
(male), with experience of contracting 
or exhibiting. Write, giving qualifica- 
tions, experience and salary required. 
to the Director, British Electrical 
Development Association, 2 Savoy 
Hill, London, W.C.2 


Large Company, leaders in 
id, with world markets, 


require 
PROMOTIONAL 
MANAGER 


(30-40) 


to handle ali aspects of Publicity 
Must be experienced. Knowledge 
of floor covering and house fur- 
nishing trade an advantage but not 
essential 

Write full details and statin 
required Box No. 540, 
Advertising Ltd., 18/20 
Street, London, S.W.!. 


their 


salary 
land 
Regent 


SENIOR STUDIO 
REPRESENTATIVE 


A high salary and exceptional com- 
mission awaits the trained Studio 
Representative who understands top 
grade artwork and can discuss « 
with some confidence. 

This Studio is highly respected for 
the quality of its work. The success- 
ful applicant must, therefore, match 
up to it 

He would make his own future 
prospects with the Company. 

All our Staff have been informed of 
the advertisement and enquiries 
should be addressed in strictest 
confidence. to 


Box 0450 
Advertiser's Weekly 180 Fleet St EC4 


ARTISTS. 


Excellent openings in ¢x- 
panding Birmingham Studios for first 
class designers layout and line 
specialists. Ideal conditions. pleasant 
surroundings, good rates. Write 

Box 0439 Ad. Weekly 130 Fleet St EC 4 


ASSISTANT TO 
MANAGING DIRECTOR 


Excellent opening for young man as 
assistant to Managing Director of 
Company engaged in ** Point of Sale" 
advertising, design and production 
Must be well educated, pleasant 
personality, able to deal on top level 
and possess driving ambition. Ability 
to work at high pressure vital 
Advertising background necessary 
Knowledge of design and lithography 
advantage. 


Box 0424 
Advertiser's Weekly 180 Fleet St EC4 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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Marcu 24, 1955 


APPOINTMENTS VACANT 


| 


Leading firm 
of 


process engravers 


requires a 


JUNIOR 
PRODUCTION 
CLERK 


Any previous experience an 
advantage, but not essential 
as thorough training will 
be given. Applicants should 
have completed their 
National Service. Excellent 
scope for advancement for 
the right type of young 
man. Write giving full 
details of education, age 
and business experience, if 
any. 

Commencing salary will 
depend upon age and 
qualifications. 


Box 0560 
Advertiser's Weekly 180 Fleet St EC4 


WANTED, young man or young lady 
to contribute to the development of 
a new Trade Journal and other 
already established Journals by aill- 
round assitance Scope on editorial 
side, but must be willing to take 
interest in mailing and the ground- 
work essential to the production 
of a new journal Shorthand and 
typewriting necessary. but good 
memory and the ability and inclination 
to file and keep records essential 
Write, stating birthdate, particulars of 
any previous experience, and salary 
required, to 
Box 0566 Ad. Weekly 180 Fleet St EBC4 

GENERAL ARTIST required for Pub- 
lishers’ Studio. Must be capable of 
doing good lettering and preparing 
rough lay-outs Agency experience an 
advantage and must have completed 
National Service. Appointment carries 
pension Write, giving age and full 
details of experience, to Staff Director 
Morgan Brothers (Publishers) Lid 
28 Essex Street, Strand, W.C.2 


Outdoor 
Advertising 


London Agency requires 
an experienced man to 
assist Manager. (Existing 


Staff have been informed). 


Box 0558 
Advertiser's Weekly 180 Fleet St EC4 


APPOINTMENTS VACANT 


CLASSIFIED ADVERTISEMENTS 
| ______APPOINTMENTS VACANT 


ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


B.O0.A.C. 


ADVERTISING OFFICER (Male) 


Applications are invited for the above vacancy in the Display Section of 
Advertising Branch at Airways Terminal. 
Essential qualifications are as follows:— 
(oc) Extensive practical experience of all forms of display and exhibition 
work. 
(b) Keen appreciation of three-dimensional design and familiarity with 
display materials, methods and reproductive processes. 
(c) Geod knowledge of advertising 
(¢) Above-average administrative ability. 
Desirable additional qualifications :-— 
(i) Knowledge of draughtsmanship. 
(i) Commercial studio experience. 
Commencing salary for this post will be not less than £700 per annum and 
candidates should submit applications giving details of their qualifications, 
experience and age to:— 
Staff Manager, 8.0.A.C., Airways House, Brentford 
not later than 4th April, 1955. 


National Advertisers in Manchester 
have a vacancy for 


LAYOUT MAN 


able to produce visuals and finished roughs. Interesting 
accounts and superannuation scheme. Write giving full 
details to 


Box 0555 
Advertiser's Weekly 180 Fleet St EC4 


} 


— 


DESIGN MAGAZINE requires an Art OPPORTUNITY FOR JUNtTOR 


Editor experienced in layout and typo- LETTERING ARTIST ir 
graphy to handle the art work through Agency Studio. Write, stat 
all stages. Starting salary £705-£900 | Sin 0347 Aa Weskiy 180 Fleet 
according to age and experience 

rising t £975 Women somewhat AMBITIOL S YOUNG MEN 
less. Pension fund. Write full details who wish to make a c 
of age education and training and | space selling are required by 
posts held. with dates, to the Estab- | known Fleet Street group o 
lishment Officer, Council of Industrial | ing companies. £7-£8 per wee) 
Design, Tilbury House, Petty France, | will be paid during compre 
S.Ww.l within ten days of this training ‘Phone Mr M 
advertisement CHAncery 8844 


Vv I Ss U A Li Ss E in with considerable 
agency experience, capable of designing advertising 
of a high standard and taking responsibility 

for controlling his work from rough to final proof. 


Please write giving details of experience 
and when available for interview to 


Art Director 


OSBORNE-PEACOCK 


26a Albemarle Street, London, W \ 


rge 
ze 


Scott- Turner 
& Associates 


require immediately 


A visualiser wicn 
experience on national 
accounts. This is an 
opportunity for the right 
man or woman to grow 
into group leadership 


A layout maf shouts 
have had two or three 
years’ experience, have 
creative ideas and the 

ambition to become a top 
flight visualiser in time. 


A typographer «ic 
some advertising 
experience and the 
ability to cope with 
a wide variation of 
press and print work. 


An experienced production 
MAN able to handle 
urgent press production, 
without supervision, 
on several interesting 
national! accounts. 


AND COPY TYPIST FOR MEDIA 
DEPARTMENT 


Write or phone to 
Scott-Turner & Associates Ltd. 
17-18 Dover St., W 


Tel : Hyde Park 0481-5 


TYPOGRAPHER 


(Not too senior, not too junior) 
Typographer with at least two years’ agency experience for 
original mark-ups and adaptations on an interesting range 0! 
consumer and technical accounts. Profit sharing and 
pension schemes in operation. Write stating age, exper'- 
ence and salary required. Mark your envelope ‘Typographer’ 


S. C. PEACOCK LTD. 


Maddox House, 215-221 Regent Street, London, W.! 


ay 


a NT REPRESENTA 


soqeved for London office of 
Irish = Publishers Keen, energetic 
young man with some caperience 
Write, giving details of experience and 
salary required 


Box 0435 Ad. Weekly 180 Pleet & PC4 


ASSISTANT TO 
CREATIVE MANAGER 


We are looking for « versatile Agency 
Man 3035 who has enjoyed « varied 
experience in sdvertising and would 
now like to work as assistant to the 
Creative Manager of small group 
working mainly on technical products 
Applications in writing only to 
The Director. 

T. G. Seout & Son icd., 

Crown House, 143-147 Regent Sc W.! 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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CLASSIFIED ADVERTISEMENTS | 


DIXON’S 
require 


CREATIVE 
LAYOUT 
ARTIST 


for national and trade 


accounts. 


Capable of producing first- 
rate work up to presenta- 
tion standard. 


Apply 
Chief Visualiser, 


Dixon’s West End 
Advertising Agency 
Ltd. 


1-9 Hills Place, Oxford Street, 
W.! 


Telephone GERrard 8791 Ext. 10 


PURLIC RELATIONS ASSISTANT. 
I ational and Local Government 
Officers Association invites applica- 
tions for the post of a Public Rela- 
tons Assistant (man or woman) on 

Headquarters staff Facility in 
writing and public speaking, organ- 
ising ability, and an interest in public 
relations work are essential, experience 
nm the oca Government and/or 
National Health Service will be an 
advantage Salary (including London 
weighting 575 x £20—£635 Con 
tributor supera savion scheme 
Applications, giving age, education 
qualifications experience, and tt 
names of three ae ere must reach 
th General Secre NALGO 
1 York Gate, Renenta Park, London, 
N.W.1, by April 19, 1955 


MODERATELY - SIZED ee 
CIAL COMPANY (agricultural ¢ 


for its Londor fice 


man for adver 
tising and some ale work Might 
well suit young man with initiative 
Some experience in lay-out of ata 
logues and make-up desirable. Write 
full particulars, age and salary re- 
quired, to 


Box 0423 Ad. Weekly 180 Fleet St EC4 


NEVIN D. HIRST 
(Advertising) Led. 
want for Head Office a 


SENIOR 
PRODUCTION MAN 


Fully experienced in Reproduction, 
Typography and General Production 
Dept. routine. Also a Male or Female 


PRODUCTION ASSISTANT 


who has at least 2 years’ Agency experi- 
ence 

Wrice giving full details and salary 
required to Production Manager, 
Grattan House, Mount Preston, Leeds 2. 


APPOINTMENTS VARA 


i 


DTV 


have vacancy for young (and practical) VISUALISER, 
with agency experience, in group handling fashion and 
engineering accounts—national and trade. 

Write for appointment giving brief particulars and salary 
required to Art Director, Dudley Turner and Vincent Ltd., 
19 Buckingham Street, Adelphi, London, WC2. 


ADVERTISING AND SALES Depart- 
ment of Liverpool Company have 
interesting and progressive opening for 
Assistant with some experience of lay- 
out or catalogue production and with 
flair for sales prom must be 
capable correspondent. This is a good 


YOUNG ARTIST 


PINCHIN, JOHNSON & ASSO- 
CIATES Limited require young 


ton 


ARTIST (male) for their Publicity opportunity for person wanting career 

Division. Excellent opportunity to embrace both advertising and sales 

for young man who seeks Career administration Pension scheme 

(Reside in or near Liverpool). State 

in advertising. age, education, experience (in detail) 
‘ es salary required, to 

Write, call or phone : Publicity Box 0422 Ad. Weekly 180 Fleet St EC4 


Division, 4 Cariton Gardens, 


S.W.1. (TRAfalgar 5600). 

JUNIOR for small Agency Ability art FASHION A IST 
work Beginner might suit 
Box 0551 Ad. Weekly 180 Fleet St EC4 Experienced artist required 


by seaside studio handling 


SPACE nation-wide fashion pub- 
licity. Excell lary, 
REPRESENTATIVES itn Gi wast, tend 


studio—sunbathe while you 
work. Details and speci- 
mens to 


wanted with good connections 
in boat-building and engineering 
areas for yachting publication. 
Commission terms. Fullest pro- 
motional support. Exception- 
ally good prospects. 

Box 0312 
Advertiser's Weekly 180 Fleet St EC4 


Rodgett Fashion Studio, 
Wirral Point, 
Hoylake, Cheshire. 


ARTIST REQUIRED by well-known 

GOOD OPPORTUNITY for Production Educational Publishers, to illustrate 

detail man with at least one year's school book series in colour (photo- 

experience Five-day week Pension litho All-round ability able to 

scheme, etc Apply. giving details to draw young children extremely well 
Allardyce Palmer Ltd., 109 Kingsway Write 

London, W.C.2 Box 0437 Ad. Weekly 180 Fleet St EC4 


T Y POGRAPHER with considerable 


experience in press advertisement typography 
and adaptations. 


work he would be able to produce clear and 


Given a rough and finished art 
precise type mark-ups. His knowledge of type 
and printing processes should enable him to 
work in collaboration with our designers to 
produce outstanding, technically flawless 
advertisements and intelligent adaptations 
Please write giving details of experience 

and when available for interview to 


Art Director 


OSBORNE-PEACOCK 
26a Albemarle Street, London, W1 


Notley’s 


require two visualisers 


of unusual talent— able 


to carry through their 


own ideas to finished 


layout stage. One for 


a Fashion group, the 


other for Consumer and 


Technical accounts. To 


the right people—the 


right salaries. 


Please write: 

ART DIRECTOR, 
CECIL D. NOTLEY 
ADVERTISING LTD., 
15 HILL STREET, 
LONDON, W.1. 


LAYOUT ARTIST required for work ix 


Newcastle Agency on ress lay 
and printed publicity Agency-tra 4 
man preferred This job would suit 
a man, 22-28, interested in advancing 
his career in rapidly expanding 
Agency Excellent salary and pros 
pects. Also vacancies in other depart 
ments for Agency-trained personne 
Write, Doig Advertising Limited, 12 
aay North Road, Newcastle upor 
yne, 2 


MEDIA PIL ae sin pa ag pet 


Leading Le Agency require 
Assistant peslevably : a8 
experience of media 4 
scheduling Accuracy with and 
figures essential Interesting position 
working (under supervision major 
national campaigns (Own staff 
advised.) Please write iving details 
of previous experience and salary 
required, to 

Box 0438 Ad. Weekly 180 Fleet St EC4 


LOVELL & RUPERT CURTIS 


require a 
CAPABLE 
VISUALISER-LAYOUT 
ARTIST 


to join a creative team working 
in a friendly atmosphere on a 
variety of interesting national 
and technical accounts. 
Applicants should have sound 
creative ability and be able to 
contribute their own ideas in 
rough visual form or to develop 
other people's. 

Please apply in writing giving 
full details to: Creative Man- 
ager, Lovell & Rupert Curtis 
Ltd., 30 Bouverie Street, 
London, E.C.4. 


*Phone your classifieds to CHA 8844 


(Ex 25) 
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Marcu 24, 1955 


CLASSIFIED ADVERTISEMENTS 


To an 
Ambitious 


YOUNG M.I.P.A. 


Your present age is between 25 
and 32. 


You are not a specialist, but have 
a broad knowledge of Adver- 
tising, and a broad outlook. 


You have a flair for ideas, and 
can write copy. 


You can assist with basic plan- 
ning, and like meeting people. 


You see yourself, soon, as an 
Account Executive. 


You see yourself, in a few years’ 
time, as an Agency Director, 
controlling staff, helping to 
build an increasing business. 

You know your ambitions can 
only be achieved the hard 
way. 

If this is you, then you are 

wanted by a growing Agency 

(1.P.A.) in London, with a high 

professional reputation. Write :- 


Box 0415 
Advertiser's Weekly 180 Fleet St £4 


PROGRESS AND DESPATCH CLERK 
required for process — Hours 8 
to 5, five-day week. Ap 

Box 0552 Ad. Weekly 180 Pret St BC4 


Interesting opportunity 
for ambitious 


TYPOGRAPHER 


Crane Publicity require another 
Typographer, capable of producing 
quick, accurate type mark-ups and 
adaptations. Pleasant working 
conditions, Five-day week. Write 
or ‘phone 

CRANE PUBLICITY LIMITED, 

ADAM HOUSE, 
1, FITZROY SQUARE, W.1. 
EUSton 806). 


PHOTO ENGRAVERS require experi- 
enced Costing C lerk Star [ustration, 
D'Arblay Street, 


Large and well-established West 
Indian firm of publishers requires 


ADVERTISING MANAGER 


male or female 


Successful applicant should be 
experienced in promotion, copy 
production, layouts for news- 
papers and magazines, corres- 
pondence. Attractive salary plus 
travelling and entertainment 
allowances. Contract offered. 


Write fully to Executive, c/o 
Daily Gleaner, Kingston, Jamaica. 


WANTED! 


Business increasing so rapidly, 
we need additional staff. 
RETOUCHER able to carry 
out first-class work for leading 
agencies. 
GENERAL ARTIST able to 
cope with general run of work. 
Figure work not required. 
HONE— 
STUDIO MANAGER 
May 1940-4487 


VISUALISER-LAYOUT ARTIST with 
Agency experience and creative flair 
will find pienty of variety and a good 
team = in our Studio Phone 
Studio Manager, Reid Walker Advtg 
Lid., Salisbury Square House, E.C.4 
CENtral 8347 


BUSINESS OPPORTUNITIE 


PUBLISHERS’ REPRESENTATIVE 
resident in Glasgow is open take 
on one more publication providing it 
is non-competitive with existing 
journals represented. Interest is in a 

ational Trade Publication. Box No 
1361, Peter A. Menzies Advertising, 
111 Bath Street, Glasgow 

FULLY RECOGNISED 
AGENCY wishes to meet advertising 
consultant interested in saving over- 
heads by sharing the resources of the 
Agency for servicing his own clients 
Box 0441 Ad. Weekly 180 Fleet St BC4 

TV SCENERY FOR SALE OR HIRE. 


to 


LONDON 


Scenery Designed, Built and Painted 
to order. Murals, Models, Displays, 
Exhibition Stands, Wall Maps. Out- 
door Advertising Carpentry Sign 
Boards. Robert Lister, 42 Peto Street 
South, London, E.16. ALBert Dock 
1019 


MISCELLANEOUS 


AEROGRAPH FOOT-PUMP compiete 
with air hose and connections. New 
£11 10s. Type A Airbrush also avail- 
able, £5 10s. Tele.: Mount View 9929 


seu 
12 Soho Square, Londen, W.1 


SALES AND WANTS 


AIRBRUSH FOR SALE, £6 10s. Latest 
model Acrograph. ‘Phone: Museum 
1049 

ROTAPRINT R. 70. Offset Litho 
Machine for sale, in excellent condi- 
tion. 3 years old. Foundry Services 
Ltd., Long Acre, Nechells, Birming- 


ham, 7. ‘Phone: EAS 191! 
OFFERS ARE INVITED for 1943 Ford 
S-ton Daylight Pilm Van. Engine, 
Body and 16 mm. Bell and Howell 
Projector compietely overhauled 


Further particulars from 
Box 


SS 


Ad 


ACCOMMODATION 


RGE LIGHT ROOM, frst 
between Oxford Street end 
Street. Suit Freelance Artist, 
Journalist, etc. Electric light, 
heating 


Weekly 180 Fleet St BC4 


Agent, 
central 
telephone and use of recep- 
tion room. Write 


Box 0418 Ad. Weekly 180 Pleet St BC4 
CHANCERY LANE, first floor, 200 sq. 
ft.. very light. Make superb studio 
Redecorated. Low rental. 10 years’ 
lease £375 HOL 2906 
PROVINCIAL PUBLISHERS of techni- 
cal journal, etc., require accommoda- 
tion services or would share office in 
London 
Box 0287 Ad. Weekly 180 Pieet St BC4 


ONE ROOM REQUIRED by top reok 


| 
freelance designer 
| Box 0153 Ad eckly 180 Fleet St BC4 


COPY, Proots, Block can 
delivered by District Mes- 


| GENT 
be ee 
EGent 1026. 191 Piccadilly, 


; 


S.0.S. ! 
GET ME OUT 
OF HERE! 


You want Intelligence, Initiative, 
Conscientiousness, and will-to- 
work—I've got them, but they're 
wasted on my present dead-end 
Agency job. Held responsible 


Sales Distribution job before 
that, but my heart's in Adver- 
tising. 

What offers? 


Box 0557 
Advertiser's Weekly 180 Fleet St EC4 


“HAND PICKED” SECRETARIES 


HUNter 9951 /2/3 
2S), ADVERTISING MAN- 

large provincial newspaper, 
Scotland, experienced trade and class- 
fied advertisements, paper make-up, 
advertising accounts and book-keeping 


i 
> 
S 
=< 


to trial balance, wishes change, news- 
aper or advertising agency 
ox 0443 Ad. Weekly 180 Fieet S: FC4 


PRESS OFFICER, high repute (presiuge- 


| builder, not puff-pediar), is looking 
| around ith present International 
| company six years. Exceptionally 
versatile and lively. Would form or 
| expand PR éqgeremens Male 

Box 0442 Ad eekly 180 Pleet S: BC4 
| ELECTRICAL ENGINEER (37), over 
| 12 years’ experience technical publi- 

city press, publications, ads., 

brochures, secks new position Birm- 


Box 0445 Ad. Weekly 180 Fleet Si: BC4 
COMMERCIAL PHOTOGRAPHER. 

Advertising, Industrial Expenenced 

Tech. Pubs Seeks responsibic post 

rogressive firm 

Box 0444 Ad. Weekly 180 Pieet St BC4 


| ingham or Coventry 


German 
Advertising Expert and Designer 


20 years old, very good references, now 
employed, knowledge of English, looks 
for more scope as advertising assistant 

in London agency. Accustomed to act 

on own initiative. Specialised in sales 
romotion. Write olf von Hellberg, 
Stuttgart-W, Feuerleinstr. 9, Germany. 


THOROUGHLY EXPERIENCED PER- 


SON, general advertising, commercial 


radio and knowledge of requirements 
commercial TV. Excellent shorthand- 
typist Age 38 Good “hench- 
woman."’ Salary by arrangement 

i Box 0446 Ad. Weekly 180 Fieet St EC4 

| PUBLICITY OFFICER = recommends 
Assistant (24) All-round publicity 
department experience print and 
press layouts, blocks, etc.; engineering 


background 


Box 0447 Ad. Weekly 180 Pieet St BC4 
WORKS MANAGER, accustomed to 
directing large-scale product em- 


bracing all phases of screen printing, 


desires change Can streamline pro- 
duction on modern lines, incorporating 
fully and semi-automatic with hand 
table production Technical as well 
as capsbie administrator. Accustomed 
to systemmatic planning. Progressing 
and factory loading Would be an 
asset to medium-size organisation 


about to —- into big business or 
| reorganising eplics treated in strict 
conhdence 


Box 0448 Ad. Weekly 180 Pleet St BC4 


PRINTERS 


CAPACITY 
letterpress 
printing 
Cobhem, 
(Surrey) 


available for high-grade 
commercial and colour 
Eagle Press, Anyards Road, 
Surrey Tele Cobham 
3435 
| OFFSET LITHO PRINTING. Highest 
quality 


colour work Reasonable 

delivery times. The West Yarkshire 

bie Co., Lid., George Street, 
Wakefield 


"Phone your classifieds to CHA 8844 (Ex 25) 


ADVERTISER'S WEEKLY 


FREE LANCE SERVICES 


Experienced Freelance 
FIGURE RETOUCHER 
now available to undertake high-class 
work Excellent co-operation and 
service offered to new sources where 
good quality artwork is required and 


appreciated. 
Box 0662 
Advertiser's Weekly 180 Fleet St EC4 


WANTED, Freelance Artist specialising 
Brochure, Package, Lettering and 
Layout. Also first-class figure. Speci- 
mens welcomed and respected. Thomas 
Leigh Features Ltd 20-22 High 
Street, Camberley, Surrey 

ARTIST DESIGNER seeks commissions. 
Cut-outs, Pop-ups, erection simplicity. 
Ideas/ Artwork (not figure). LEE 9396 

SERVICES OF FREELANCE ARTISTS 
required. Maynard Studios, 2 Bruton 
Place, Berkeley Square, London, W.1 


MEN'S FASHION ARTIST (First Class) 


wanted by Mail Order Firm for Free- 
lance work Reply to 
Box 0432 Ad. Weekly 180 Pleet St BC4 


WELL-KNOWN London Advertising 
Agency is building a panel of names 
of Freelance copywriters for both 
consumer and technical writing, press 
advertising and booklets. Please write 


in first instance, giving details of 
experience—no specime 
Box 0553 Ad. Weekly 180. Fleet St BC4 


LAYOUT ARTIST (Ex. Pig.) specialion 
broch 


i folders and ures, seks com 

missions 

Box 0275 Ad. Weekly 180 Pieet St. BC4 
ILLUSTRATOR oF CHARMING 


CHILDREN secks commissions adver- 
tising or publishing 
Box 0151 Ad. Weekly 180 Fleet St BC4 
ToP hy DESIGNER offers free 
services. Reasonable charges 
Bee 0152 Ad. Weekly 180 Pleet & BCs 
FREELANCE DESIGNER secks —_ 
=, scvangemnent with copywriter 


Bor 0288 Ww 
2 Ad. ‘eekly 180 Pleet St BC4 


SALLY SLIGHT 


For Expert 
colouring and retouching 
of Photographs 
BRANDIS HOUSE, 
93 UPPER THAMES STREET, E.C.4 
Tel.: Mansion House 0772 


TENDERS 


Metropolitan Borough of Wandsworth 
Printing of Borough Guide 


The Council invites offers for 
undertaking the publication of a 
new issue of the official guide to 
the Metropolitan Borough of 
Wandswort Previous issue of 
guide comprised 300 page volume 
with three or four sheet art board 
cover (five colours) and inset 
street map (four colours) and 
included many photographs and 
approximately 100 pages adver- 
tising. Council provide editorial 
material ; publisher secures adver- 
tisements and is responsible for 
design and layout of the whole. 
Further information upon request. 
Offers, giving full details of publi- 
cation proposed, charges made 
for advertising space, forms of 
contract with advertisers, and 
accompanied by samples of similar 
work undertaken to reach me by 
30th April.—R. H. Jerman, Town 
Clerk. 


Municipal Buildings, 
Wandsworth, 8.W.18. 
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@ REGISTERED S. a copy 
AT G.P.O. AS A 52/6 a year 


Post free 
NEWSPAPER S5S/+ (overseas) 


a STOP PRESS 


aching 
fuard, 


sereen ie NEWSPRINT 


@ (Continued from page 715) 


E. J. Robertson, chairman, 
Beaverbrook Newspapers, and a 
| director of the Newsprint Supply 
Co., said that supplies would build 
up rapidly in this country, and he 
forecast that, under present condi- 
tions, the amount of paper in store 
might become unmanageable. 
result of the Government's 
passing over of control, he said, 
E ; would be an immediate increase in 
ene tistiis ant: dealin a Ps the a Se es fo See 
‘ ¥ . B page a y- 
Celastoid . a He gave two reasons why more 
’ Se newsprint would be made available 
for the nationals in the near future : 

The Government would not want 
coverage of a General Election—in 
May or June—by newspapers in 
their present size. 

Some 16,000 to 20,000 tons of 
home-produced newsprint should be 
available for this country following 
Australia’s decision to cut imports. 


Announced in the House of Com- 
mons that the PostmasterGeneral 
understood that after consultation 
with advertising advisory committee 
the ITA would shortly approach 
him with proposals about types of 
advertisements which might be ac- 
cepted. ITA expected to follow 
closely accepted standards in other 
media. 


A figure of six minutes advertis- 
ing in no more than six periods 
during one hour’s tv transmission, 
apart from shopping guides and 
documentaries, was confirmed by 

: a Government spokesman. 

« George A. Laskey, advertisement 
manager of Associated-Rediffusion, 
reports that bookings of commercial 
tv time are “coming in at a rapid 
rate.” 


y t i 2 5 Lord Woolton, Chancellor of the 
Duchy of Lancaster, is principal 


speaker at the annual dinner of the 
Institute of Practitioners in Adver- 
tising at the Dorchester next 
Wednesday, in place of Sir David 
Eccles, Minister of Education, who 
has been given a last-minute com- 
mitment by the Prime Minister. 
As already reported, Sir Robert 
Sinclair, past president Federation 
of British Industries, will also speak. 


pena Tits: Sannren CREAMS 
- 


W. C. Jewell, books sales man- 
ager of Iliffe & Sons Lid., has 
retired after more than ™O years 
with company, and 50 years in 
publishing trade. D. G. C. Mock- 


See us at the ; a , 
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EXHIBITION (Stand L.5) —, (| vi Whole department contines under 
EARL’S COURT e Reert manager, Associated Iliffe. 

March 28-April 2. 
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branch office at 24, Horse Fair, 
Kidderminster. 


Phone > Chancery toa 
St.. Kingsway, London, W.C.2 ? 
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